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Abstract: Linguistic Landscape is the study of language that identifies texts in public space. This study
aims to investigate the sign of the banking institution. The research location was taken in Malang City,
Indonesia. The research data weretaken from the text on 149 signboards of banking, cooperation, and
financial institutions using photography. The results showed that there were three patterns of language use,
namely monolingual, bilingual, and multilingual. The use of the language involves six languages, namely
Bahasa Indonesia, English, Arabic, Javanese, Chinese, and Sanskrit. Indonesian dominates text in public
spaces, followed by English, and Arabic, and other languages. Bahasa Indonesia carries a symbol of
language policy and linguistic competence; English builds modern, global, and prestige; Arabic reinforces
Islamic symbols by building differentiation between the Islamic and conventional banking systems;
Javanese develops symbols of local wisdom, culture, and solidarity; Sanskrit builds historical symbols of
the glories of the past which are still relevant today.
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Introduction

Banking is growing rapidly now along with the development of the digital world and
the rate of economic growth. Everyone must be in touch and need banking services. Banking
provides various facilities for the community in economic needs, both transferring services,
deposits, business financing, and savings and loans. Since 1992, Indonesia has introduced a dual
banking system, namely the conventional and sharia system 'Islamic Bank' ([1]. Conventional
banks adopt the banking system in general, while the sharia system refers to Islamic legal
agreements between banks and other parties by prohibiting bank interest (riba), gambling
(masyir), and obscurity (gharar). Conventional banks operate based on bank interest, while
Islamic banks operate based on profit sharing, buying and selling, and leasing. Both of these
systems are played by the government and the private sector. In the next process, the two
systems were adopted by these banks simultaneously. For example, the Bank Nasional
Indonesia ‘National Bank of Indonesia ° (BNI) adopts conventional BNI and BNI Shariah.

With Indonesia's Muslim majority population, Islamic banking (sharia) is growing
rapidly. To distinguish conventional and sharia systems, banking owners give a certain identity
to the name of the bank. This pattern is commonly applied in Indonesia by adding the word
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'sharia’. To emphasize these differences, the name of the banking institution also uses Islamic
terms.

Linguistic Competence

The city of Malang, Indonesia, is inhabited by a majority of Javanese ethnic groups, a
minority of Madurese, Arab and Chinese descendants, and other ethnic minorities. With its
educational appeal, business center, tourism, and health, Malang City has become an urban city.
This condition makes Malang people's linguistic competence familiar with various languages.
Javanese is a regional language that is spoken orally between residents. A minority of minority
communities use traditional languages among themselves, such as Madurese.

In government, education, and business, Bahasa Indonesia as the national language is
used both in oral and written communication. English is only used in certain domains which are
very limited because the people's competence in English is also very limited. Whereas Arabic
is only used by ethnic Arab communities, but not by non-Arab Muslims. With this condition,
the banking naming system naturally adopts many considerations, such as linguistic
competence, community ideology, language policy, and banking interests themselves.

Linguistic Landscape

Linguistic Landscape (hereinafter LL) is a language analysis applied to text analysis in
public spaces, such as street boards, advertisements, billboards, shop names, place names,
names of government buildings within an area [2]. These signs provide information on the
identity of the place name. Besides, the use of language also contains certain symbols.
Therefore, language selection is carried out with various considerations, including slipping
power symbols through language. This symbolic function seeks to expose how ideology and
culture are expressed through language at a given place[3]. Calculation of the frequency of
language use whether monolingual, bilingual, or multilingual is a mechanism to investigate how
functions are built, both information and symbolic functions so that the power and status of a
language will be seen.

Some LL researchers have reported the results of studies, such as [4], [5] [6], [7], [8],
[9], [10], [11], [12], [23], [24], [15], [16], [5], and [17]. LL research was also held in Indonesia,
including [18] [19], [20], [21],[22], [23].

Method

The research location is in the city of Malang, Indonesia with data taken from a number
of highways. The research data were obtained from 149 signs that were divided into the bank,
cooperative, and finance ownership marks both government and private. Data were taken
through photography. The same sign is only taken one. Data analysis uses Landscape Linguistics
by classifying data based on Top-Down and Bottom-Up, monolingual, bilingual, and
multilingual frequency, information, and symbolic functions.



Result and Discussion
Frequency of Language Usage: Top-Down Sign

The Top-Down pattern is also called the official sign where this sign is made by the
government [24]. In the findings, there are not many state-owned banks (7 signs). That is
because there is a sign that appears several times in different regions (which are considered the
same and taken only one). In general, the state-owned banks have branches. This condition is
different from the more varied private banks, both branches, different banks, and types of
banking, such as cooperatives and finance.

Table 1. Frequency of Top-Down Sign
Top-Down Sign

Monolingual Bilingual Multilingual
Ind Ind+Arab -
6 1 0

Table 1 shows that there were only 7 signs on the Top-Down in the area under study.
The dominance of the Indonesian language in the sign indicates the presence of language policy
in the sign regulation system. Whereas other languages that can attend the Top-Down sign are
only Arabic.

Figure 1. Bahasa Indonesia+ Arabic in Bilingual Sign
Bank BNI implements a dual system, both conventional and sharia. Figure 1 shows
the presence of Arabic (Sharia) in Top-Down banking. The emergence of the name of sharia
gives identity to the needs of the community towards the world of sharia banking. With the
majority of the Muslim community in Malang City, the presence of Islamic banking is needed
as an alternative to conventional banks that are considered incompatible with Islamic law
because they are considered to contain the usury system.

Table 2. Frequency of Bottom-Up Sign

Bottom-Up

Monolingual Bilingual Multilingual

Ind Eng Ind+E  Ind+ Ind+ Ind+C  Ind+ Ind+Eng Ind+Jav Ind+Eng
ng Java Arab hin Sansk  +Java +Arab +Sanskrit

77 10 11 20 16 1 3 1 2 1

542% 71% 7.7% @ 141% 11.3% 07% 21% 0.7% 1.4% 0.7%




Table 2 shows the presence of three forms of language use (monolingual, bilingual,
multilingual) involving six languages, namely Bahasa Indonesia, English, Javanese, Arabic,
Chinese, and Sanskrit. Bahasa Indonesia is involved in all forms. The monolingual form gives
rise to two languages (Bahasa Indonesia and English, bilingual gives rise to six languages
(Bahasa Indonesia, English, Javanese, Arabic, Chinese, and Sanskrit). The multilingual form
gives rise to five languages (Bahasa Indonesia, English, Javanese, Arabic, and Sanskrit).
Monolingual Bahasa Indonesia dominates the frequency of occurrence (54.2%), while bilingual
is dominated by a combination of Bahasa Indonesia and Javanese (14.1%) followed by a
combination of Bahasa Indonesia-English (7.7%). The multilingual form is controlled by a
combination of Bahasa Indonesia-Javanese + Arabic). This finding indicates that the need for
using Bahasa Indonesia is very high in banking, in addition to accommodating local languages,
foreign languages, and other languages. This finding is also an indicator that Bahasa Indonesia
can collaborate in ‘joint action' with other languages.

The symbolic sign of Bahasa Indonesia

Bahasa Indonesia is the national language, the lingua franca, the official language, and
the language of the country. The identity of Bahasa Indonesia is strengthened by the presence
of language policies ranging from growth, care, teaching, and the use of Bahasa Indonesia in
public spaces. That identity makes Bahasa Indonesia is a strong language. That power is
supported by the competence of Bahasa Indonesia speakers who are high and growing, even
tending to threaten the local language (language leakage). From its profit position, banks try to
use it to attract customers by introducing a bank name and educating products and services. This
linearity makes Bahasa Indonesia master "supply chain” in banking terms. Through language
policy, English terms are adapted into Bahasa Indonesia or made bilingual.

The strong community linguistic competence of Bahasa Indonesia makes this language
has power and status. This is also supported by the language policy that places Bahasa Indonesia
as the official language in the public sphere. Various rules are made to mark the power of
government through language. Through language policy, Bahasa Indonesia can dominate
regional languages and foreign languages in public spaces [23]. This condition can be seen from
the findings (tables 1 and 2) where Bahasa Indonesia is not only involved in the text structuring
system in banking names, but also dominates it. This combination of linguistic competence with
language policy builds up a certain social status and prestige. This finding confirms the findings
of [25], that national language plays an important role in building status and prestige.

Promoting internationalism, modernism, prestige, and global trough English sign

English has an aura of being a prestigious language and building an international image
[26]. English is also able to satisfy international needs, especially in tourism [27]. English is
considered to build high prestige as a modern symbol and progress of social status (Yuan, 2008).



English is also a symbol of globalization [28]. The global symbol is seen because many English
are found throughout the world [29]. From that opinion, English contributes to building
international, global, modern, and prestige symbols.
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Figure 2. Code mixing Ind+Eng Figure 3. Combination Ind+Eng

Figures 2 and 3 show that English can form different structures in signs. English builds
a mixed code (Figure 2). The word "central” has been adopted by the Indonesian language
"sentral". However, the signwriter prefers English to Bahasa Indonesia as well as figure 3. Status
symbols are built-in figure 2. Cooperatives are banking institutions for the lower middle class
to raise status but still maintain linguistic competence. English and Bahasa Indonesia joined in
the joint action. The symbol built by figure 3 is different from figure 2 which further emphasizes
modern and global elements. Modern for the banking system that is used and global because
multi finance and insurance services have developed in the global world. This English status
will continue to improve and its function will be highlighted in the future[7].

Combination: Bilingual and Multilingual Sign

The combination structure by choosing another language is motivated by combining
the access and strengths of each language. The joint action will produce a double impact. The
strong role of Bahasa Indonesia is used by other languages in building "joint action". This
finding shows that Bahasa Indonesia, English, Javanese, and Arabic are combined to fill public
spaces in banking. Demographic factors and sociolinguistic conditions of Malang people trigger
the emergence of the use of these languages. In addition, the need for the community is also
taken into account, related to the sharia system, modern and global promotion, and local
wisdom.



Figure 4. Multilingual sign by three language combination

Malang is dominated by Javanese ethnicity. They are spread in five districts, namely
Lowokwaru, Blimbing, Klojen, Kedung Kandang, and Sukun. In addition to the dominance of
demographics by Javanese ethnic groups, the dominance of Muslim communities also plays an
important role. Malang City is inhabited by a majority of the Muslim population. This condition
also determines the role of bank needs in serving customers. Meanwhile, conventional banks
are currently considered to contain the usury system. By Islam, usury is considered haram so it
must be abandoned. Therefore, banking also adjusts its service systems. In total there were 19
(12.8%) signs involving Arabic with the use of Islamic lexicon with the most appearances in the
Bottom-Up pattern.

Figure 4 shows the joint action between linguistic competence, Islamic ideology, and
local wisdom. Javanese in "Tombo Ati" is combined with Bahasa Indonesia in the text "Lembaga
Keuangan" and the Arabic term "Syariah". The symbols were exhibited to attract the public to
use the services of these financial institutions. The target market is Javanese, Muslim, and lower-
middle-class people. The "combination game" will form a new stigma as a modern financial
institution, Islamic, and showing Javanese interethnic solidarity and local wisdom through
Javanese quotes.

Conclusion

Language contestation in public spaces contains elements of language competition and
symbols. Information conveyed in a sign will be more enticing to the public by using several
languages. This joint action seeks to attract people to enjoy banking services. The language
policy symbol and linguistic competence in Bahasa Indonesia are very strongly utilized by
English with modern, status, and global symbols. Besides, Javanese as an ethnic and regional
language also carries the mission of local wisdom and solidarity. Regional languages have a
goal to build culture and solidarity with local customers [3]. This is used by banking to attracting
customers. The popular Javanese motto is an effective strategy as a trigger in attracting ethnic
Javanese people.

The collaboration of symbols is played by the signwriter to attract as many community
variants as possible. Community trends in Islamic banking are accommodated in public spaces.



The emergence of the term "sharia" aims to strengthen the symbol as well as a strategy of
differentiation over the conventional banking system. In addition, the presence of Sanskrit
carries a symbol of cultural and historical preservation. Sanskrit is no longer used both in oral
and written. This language became an important historical part of society with the glory of the
Singosari Kingdom in the past (1222-1293 AD). The strength of the glory symbol is still relevant
to current conditions. This language game also intends to anticipate banking conditions in the
future so that banking institutions can still exist and be trusted by the public. The macro finding
in this analysis is that language policy plays a major role in the choice of language in banking
spaces. With its strengths, Bahasa Indonesia invites other languages for joint action in attracting
people to involve in banking services.
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