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Abstract. This research focuses on analyzing and describing the communication skills in 

utilizing social media among village officers. Communication skills include the ability to 

send and receive messages using social media. This research is a descriptive research 

with a saturated sample, where all village officers (35 people) in Umbulmartani Village, 

Ngemplak, Sleman, Yogyakarta Special Province become the research respondents. The 

data were collected using a questionnaire in the Google form format. Data analysis was 

performed using frequency distribution techniques with percentages. The results show a 

tendency that most village officers have the ability to use social media in a good 

category. The obstacles in increasing their skills in using social media include: age and 

relatively low educational background. 
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1 Introduction 

Globalization which goes along with technological advancement has led the world to the 

industrial revolution 4.0 era which is characterized by the phenomenon of disruptive 

innovation. This new era is marked by the development of digital communication patterns and 

place communication as one of the primary needs, both for personal and organizational life. 

Today, communication plays a vital role for the interests of the government, economy, socio-

culture, and education. Communication is widely and increasingly used to improve 

performance, both for financial and network aspects [1]. Another view states that 

communication is an information management process. Information becomes an invaluable 

asset and an important commodity for the consideration of decision making by the 

organization [2]. 

Communication is a process of transmitting the symbol from the source to the recipient. 

The symbol is intentionally created and delivered in a certain way based on the characteristics 

of the recipient. For an organization, communication holds an important meaning. [3] states 

that skills to communicate with internal and external people of the organization are badly 

needed to achieve organizational success, both business and social organizations. In regard to 

the organizational management, [4] says that there are five aspects that must be addressed in 

managing the organization professionally, namely: problem-solving ability, reasoning, 

communication, connection, and representation. The results of the Pennsylvania State 

University survey on the main capabilities required by the job market, both in government and 

private institutions, include: 

1. Oral and written communication skills (83.5%) 

2. Leadership (79.7%) 

3. Analytical ability (75.3%) 

4. Teamwork (71.4%) 
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5. Ability to handle rapid changes (65.9%) 

6. Social, professional, and ethical responsibility (64.3) 

7. Financial management (46.7%) [5] 

Based on that study, communication skill is one of the important skills that must be 

acquired by employees in different workplaces. Communication becomes an essential part 

of the dynamics of organizational management. Communication competence is the ability 

to communicate with, within, or about any type of work. [6] Communication can be 

defined as a process in which information can be exchanged between individuals through 

a system of symbols, signs, or behavior. Therefore, communication includes the sender 

and receiver, and the media in which both can understand the information being 

communicated. Other communication experts state that communication is the act of 

transmitting and receiving information [7]. This is supported by the statement of [8] that 

communication is a way of sharing ideas and clarifying meaning. Through 

communication, an idea becomes an object of reflection, refinement, discussion, and 

understanding. 

Communication may occur in many different ways, namely in the form of thinking, 

talking, discussing, drawing, and painting. In this case, the discussion that occurs raises 

dialogue between individuals [9]. Dialogue can generally be defined as a chain of speech 

where each utterance influences responses, responses and subsequent reactions that are 

generated between individuals and will lead the communication in a particular direction. In 

this context, speech works as a 'language in action' in communication [10]. 

By observing the technological advancement and the development of activities in all 

organizations - including the current village government organizations, becoming an employee 

or professional village officer provides a challenge and strategic opportunity. An employee is 

required to have adequate capability and capacity because they play an important role in 

determining or influencing the success or failure of the office, company, or organizational 

activities. Today, information holds a very important role, both in the interests of the 

government, economy, social culture, and education. Therefore, it is necessary to change the 

mindset that perceives information and communication infrastructure as a complement and 

driver. The mindset must be changed in accordance with global conditions that require 

Information and Communication Technology (ICT) to be the driving force of development. 

In general, the fact shows that the distribution of communication media (especially social 

media based on cellular or smartphone technology) has reached villages. The number of 

Smartphone users in Umbulmartani Village is very high. The Umbulmartani Village 

Monograph (2019) shows that there are at least 4500 smartphone users in Umbulmartani. With 

a population of 6625 people, more than 67.9% of the population are smartphone users. In 

addition, there are 3124 households in Umbulmartani Village, thus the number of smartphone 

users is greater than the number of households. This indicates that one household will possibly 

have more than one smartphone device.   

2 Methods 

This research is descriptive research utilizing a saturated sample, in which 35 village 

officials in Umbulmartani Village, Ngemplak, Sleman, Yogyakarta Special Region becomes 

the research respondents. The data were collected using a questionnaire in the Google form 

format. Data analysis employs descriptive analysis techniques in the form of frequency 



distribution with percentages, averages, and the conversion of quantitative data to qualitative 

data. The following is presented a descriptive analysis technique utilized in this research. 

1) Trends measurement utilizes percentages, where percentage calculation is used to calculate 

the percentages of each component based on the frequency of respondents' answers using the 

following formula: 

Percentage = F  X 100% 

                     N 

where: 

F : Frequency of respondents within a category 

N : Total number of cases 

2) The mean score is calculated using the following formula. 

µx = ∑ Xi  

            N 

where: 

µx : Mean  

∑ : Total 

Xi : Variable score 

N : Number of individuals or respondents (Rasyid, 1994:12). 

3) The conversion of quantitative data to qualitative data on a scale of 5 is presented as 

follows. 

 
 Table 1.The conversion of quantitative data to qualitative data 

Formula Mean Score Classification 

X > µXi +1,8 x sbi > 4.2 Very Good 

µXi + 0,6 x sbi < X ≤  µXi + 1,8 x sbi > 3.4  –  4.2 Good 

µXi - 0,6 x sbi < X ≤  µXi + 0,6 x sbi > 2.6 –  3.4 Acceptable 

µXi - 1,8 x sbi < X ≤  µXi + 0,6 x sbi > 1.8 –  2.6 Poor   

X ≤ µXi -  1,8 x sbi ≤ 1.8 Very Poor  

 

where: 

µXi (ideal mean) = (ideal maximum score + ideal minimum score) / 2 

Sbi (ideal standard deviation) = 1/6 (ideal maximum score – ideal minimum score) 

X = empirical score 

3 Results And Discussions 

The ability of village officers to communicate viewed from their ability to use social media 

is the ability to utilize social media as a tool to help ease the process of producing, sending, 

and receiving messages. The focus of this research is to obtain information on the degree of 

their ability in using social media. The ability level criterion is determined using descriptive 

analysis by converting quantitative data to qualitative data with a scale of 5. The level of 

communication ability is declared to be good if the mean score is in the range of > 3.4 - 4.2 

(good category). 

Based on those criteria, the results of this research as presented in table 2 with a total mean 

score of 4.03 indicate that the achievement of organizational objectives belongs to a good 

category. 

 



Table 2: Data Description on Communication Capabilities of Using Social Media  

 

No. Aspects being assessed Mean score 

1.  Compose written/chat messages 4,03 

2.    Ensure the messages based on data and facts 3,96 

3.  Update the status 3,82 

4.  Make phone and video calls 4,00 

5.  Create a new group on the WhatsApp application 3,82 

6.  Understand and analyze information received 3,96 

7.  Respond to information that is indicated as a hoax 3,82 

8.  Consider ethics and responsibility 4,85  

Mean of total score 4,03 

 

The descriptive analysis based on data obtained from the questionnaire filled out by 35 

research respondents shows that the communication skill aspect viewed from the ability in 

using social media which has the highest score is the ability to communicate with ethics and 

responsibilities. Its mean score is 4.85 and belongs to the classification of very good ( > 4.2). 

This finding indicates that respondents understand the ethical principles of communication, 

and have applied them in the process of sending and receiving information via social media. 

Meanwhile, the low ability includes the ability to update the status, create a new group on 

the WhatsApp application, and respond to information that is indicated as a hoax, with a mean 

score of 3.82 within a good category(3.4 - 4.2). This finding shows that some village officials 

still have limitations in utilizing social media, mainly due to the factors of age and formal 

education levels.  

In general, the findings of this study illustrate the intensity of the use of social media 

among village officers. Social media is used to communicate and socialize for improving 

performance and strengthening social networks. The role of communication skills to enhance 

performance is explained by [11] ”…in the new global and diverse workplace requires 

excellent communication abilities. People communicate to plan products and services; hire, 

train, and motivate workers; coordinate manufacturing and delivery; persuade customer to 

buy; and bill them for the sale.”  This is relevant to the tendency that people use social media 

to socialize and find information. Many applications that support for socializing such as 

WhatsApp, twitter, blackberry messanger, facebook, line, path  and etc.  

Furthermore, [12] reveals the fact of the increasing use of mobile devices as the 

communication media choice for all parties. The point is that internet-based mobile phone 

technology has transformed massively from the beginning as a means of making a phone call 

and send short messages, becoming a sophisticated and complete communication media. 

Unfortunately, the current development of the media in Indonesia is not linear compared to 

equal access to information. Although the distribution of media devices has reached remote 

villages, communication skills in using smartphone-based social media to obtain information 

and education are still low. This correlates with  "media literacy" which is still dominated by 

people from the middle to the upper class. [13] says that the diversity of media has not been 

able to represent a "success media" but it represents "disseminated media". Communication 

skills are illustrated by the use of social media to produce, send, and receive messages [14]. 

 

 



4 Conclusion 

The results of the research show the tendency of most village officers to have the ability to 

use social media in a good category indicated with an average score of 4.03 out of 5. 

Communication using social media is performed to support performance as a village officer, 

as well as to foster good relations within the social networks. The constraints in increasing the 

ability to use social media include the factors of old age and a relatively low educational 

background. 
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