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Abstract. The purpose of this study is to analyze the effect of personal factors
(X1) and family factors (X2) on entrepreneurship intention (Y) moderated by
entrepreneurship training (Z). The sample of this research is all students of class
11 SMK Triguna 1956, totaling 30 people. The data used in this study is
primary data collected through questionnaires. The data analysis used in this
study is multiple linear regression analysis. The results of this study indicate that
personal factors had a positive effect on entrepreneurship intention. Family
factors had a negative effect on entrepreneurship intention. This research also
found that the entrepreneurship training weakens the positive effect of personal
factors on entrepreneurship intention. Meanwhile, the entrepreneurship training
weakens the negative effect of family factor on entrepreneurship intention. This
shows that entrepreneurship training causes students to reconsider their interest
in becoming entrepreneurs, because there are many things that must be studied
more intensively.

Keywords: Personal factors-1; family factors-2; entrepreneurship training-3;
entrepreneurship intention-4

1 Introduction

The Corona Virus Disease 2019 (Covid-19) outbreak has become a global pandemic since
it was established by the World Health Organization (WHO) on March 9, 2020. The total
number of Covid-19 cases worldwide until the end of December 2020 reached 83.5 million
cases. In Indonesia, the number of Covid-19 cases continues to increase and is overshadowed
by new mutations, but the availability of a vaccine is expected to be the main key to assisting
the economic recovery process (Report on the Economic Development of Indonesia and the
World Quarter IV 2020 Edition Vol. 4, No. 4 February 2021 ISSN 2580-2518). Covid-19 in
Indonesia has an impact on economic and social aspects which are marked by increasing
mortality and poverty rates, health vulnerabilities, and even soaring unemployment rates due
to several companies laying off employment. This raises risks that have an impact on the
economy in the form of a decrease in people's purchasing power, a decrease in production and
economic transactions and can cause turmoil in society [1].
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Micro, Small and Medium Enterprises (MSMEs) are the backbone of the Indonesian
economy that contribute and have a role in expanding job opportunities and employment
(Ministry of Finance, 2019). The Covid-19 pandemic requires entrepreneurs to continue to
market their products which were originally conventional, to be more creative by trying to
market through social media to maintain their business. This is indicated bya survey
conducted by The World Bank IBRD-IDA that as many as 42% of MSMEs have marketed
their products using social media in anticipation of social distancing policies (Ministry of
Cooperatives and SMEs of the Republic of Indonesia, 2021).

The role of entrepreneurship can have an influence on economic progress and improving
economic conditions in Indonesia. An entrepreneur must have the ability to find and take
advantage of opportunities to produce the necessary resources so that they can make a profit
[2]. In addition, the positive impact of entrepreneurship is the creation of jobs, thus helping in
improving the quality of life, increasing income distribution, utilizing and mobilizing
resources to increase to extend national efficiency, and progress government welfare through
government programs, such as taxes and others. By becoming an entrepreneur, it is hoped that
it can help overcome the problem of unemployment by creating new jobs, but being an
entrepreneur is not an easy thing. The Central Bureau of Statistics (BPS) states that graduates
of Vocational High Schools (SMK) are still the largest contributor to unemployment
compared to graduates of other education levels. Therefore, Vocational Schools are expected
to be able to commit to paying attention to the interests of their students' talents, especially in
Field Work Practice (PKL) activities to fulfill the needs of students to become professionals in
accordance with their fields [3].

Graduates from Vocational High Schools (SMK) are more prepared to take part in the
selection of new employees from both the government and private sectors [4]. However, the
school does not equip students to understand entrepreneurship, this has an impact on
increasing unemployment due to an imbalance between the availability of jobs and the
competence of human resources [5]. With students' low entrepreneurship intention, education
and direction are needed for students to encourage the entrepreneurial spirit in the younger
generation, so that they are not only oriented as job seekers, but can also create fields by
fostering interest in becoming entrepreneurs.

According to [6], entrepreneurship intention is the desire, interest, and willingness to work
hard or be strong-willed to try optimally to fulfill his life needs without feeling afraid of the
risks that will occur, and having a strong will to learn from failure. A person who already has
an entrepreneurship intention, has the main capital in the form of a desire to try and encourage
in running new things by being able to accept the risks and challenges that will be faced in
starting a business. Entrepreneurship intention is also driven by several factors, both internal
and external. According to [7], the entrepreneurial spirit will be relatively easier to form
through each person from within, and will be more effective when complemented by
interacting activities with various external factors. In this case, personal factors are one of the
things that can influence entrepreneurial intention which includes the need for achievement, a
source of control, and self-confidence [8]. Personal experience can be a guide in doing
business, to be careful and minimize mistakes in running the business that will be pioneered.

In addition to personal factors, the entrepreneur background of parents has a significant
influence on children's entrepreneurship intentions [9]. Family is the first environment for
someone who is able to help development and growth both mentally and physically in life. A
conducive family environment and active family interactions can help a person to identify
himself and adapt in the life of society and the natural surroundings. In addition, the family
environment can also influence an individual in determining his future, one of which is related



to job selection. Family is an external factor that can affect a person's entrepreneurship
intention, parents who are entrepreneurship or will not provide experience to their children
[10].

Entrepreneurship education can take place from an early age in a family environment, if
entrepreneurial parents can provide training and knowledge to take part in helping from easy
jobs to complex jobs, thus making a child trained and inspired to become an entrepreneur so
that it affects his intention. for entrepreneurship, through the family an entrepreneurial mindset
is formed [11]. Entrepreneurship intention grows and develops well in someone who lives and
grows in an entrepreneur's family environment. Support from both parents and the family can
be an encouragement and motivation as it can affect the entrepreneurship intention. If the
family does not support someone to become an entrepreneur, then the possibility of a person's
entrepreneurship intention will be smaller or even have no interest related to it. Research
conducted by Santoso & Alamanda (2021) found that educational factors have a positive
effect on entrepreneurship intention. Research conducted by Wahyuningsih (2020) found that
personality factors have a positive effect on entrepreneurship intention. Furthermore, research
conducted by [14] found that there was a positive and significant influence of the family
environment on entrepreneurship intention. Research conducted by Wahyuningsih (2020)
found that personality factors have a positive effect on entrepreneurship intention.
Furthermore, research conducted by [14]found that there was a positive and significant
influence of the family environment on entrepreneurship intention. Research conducted by
Wahyuningsih (2020) found that personality factors have a positive effect on entrepreneurship
intention. Furthermore, research conducted by [14] found that there was a positive and
significant influence of the family environment on entrepreneurship intention.

One of the factors favoring the development of entrepreneurship in a country lies in the
role of universities through the implementation of entrepreneurship education [15], [16]. The
influence of entrepreneurship education has been considered as one of the important factors
for growing and developing entrepreneurial passion, spirit and behavior among the younger
generation. Related to the influence of entrepreneurship education, it is necessary to have an
understanding of how to develop and encourage the birth of potential young entrepreneurs
[16]. Entrepreneurship education in the form of training or work practices will be very useful
for the younger generation in helping determine the business to be occupied. In addition, it can
also be obtained from the experience of others in the desired field as learning material for
entrepreneurship. Therefore, entrepreneurship education can strengthen the influence of
personal and family factors on one's entrepreneurship intention.

The purpose of this study is to examine the effect of personal and family factors on
entrepreneurship intention moderated by entrepreneurship education. The results of this study
found that personal factors have a positive and significant effect on entrepreneurship intention.
Meanwhile, family factors do not have a positive effect on entrepreneurship intention.
Entrepreneurship education weakens the positive influence of personal factors on
entrepreneurship intention. However, entrepreneurship training weakens the negative
influence of family factors on entrepreneurship intention. The next discussion in this paper is a
description of the literature review and hypothesis development. The next section is the
research method, then continued with the results of the analysis and discussion, and closed
with conclusions, limitations, and implications.



2 Literature Review and Hypothesis Development
2.1 Literature Review
a) Entrepreneurship Intention

Entrepreneurship intention is a tendency of the heart from within a person in the process of
planning, organizing, managing, taking risks and developing the business he creates to achieve
goals with desire and courage. Interest in trying aims to create a business field through
creative, innovative ideas, and can manage the opportunities that exist by working hard, high
spirits because the entrepreneurship intention must look forward in establishing a business
[17]. Entrepreneurship intention is also the ability to encourage oneself and do something to
meet the needs of life and solve life's problems, advance a business or create a new business
with a feeling of pleasure because it brings benefits for him to try. In addition,
entrepreneurship also fulfills the needs of life without feeling afraid of the risks that will be
faced, and always learns from the failures experienced by developing the business it creates
[15].

b) Personal Factor

Personality is an attitude or style that a person has as a characteristic of the individual that
comes from the acceptance of the surrounding environment. Personality can explain positive
or negative values in a person. Other personalities that must be possessed when
entrepreneurship are goal-oriented, have high self-confidence, have a leadership spirit, hard
worker, patient, strong determination and there are many more, which are able to motivate the
formation of human resources in managing existing businesses [18]. The entrepreneur spirit
that is in a person is a strong determination and will so that he can achieve all goals and plans
as expected. In addition, the entrepreneurial spirit that exists in a person will always bring up
new ideas and be confident and always optimistic [19].

¢) Family Factor

The family environment is the smallest group in society and also the first environment that
affects the behavior of people, especially children. In a family environment, a person will get
attention, affection, encouragement and guidance from parents or siblings who can help
identify potential and future developments [20]. In addition, the family environment is also a
person's first environment in his life. The family environment comprises of guardians, siblings
and other closest relatives [20]. In general, the hallmark of a family is the existence of a paired
relationship in the marriage bond, the recognition of the existence of children being born, and
the existence of economic life in married life.

d) Entrepreneurship Training

Entrepreneurship training is a training program that discusses aspects of entrepreneurship
as an important part in preparing students' competencies and skills [21]. Entrepreneurship
training aims to raise awareness that entrepreneurship is a career choice and improve
understanding of the process of setting up and managing new businesses (Arasti, Falvarjani
and Imanipour, 2012 in [22]).



In addition, entrepreneurship training is also an entrepreneurial teaching and learning
activity which includes the development of knowledge, personal character, skills, and attitudes
[23]. Such education is education that is oriented to the formation of an entrepreneurial spirit,
namely one who has the courage and willingness to face the problems of life and life naturally,
a creative soul to solve these problems, an independent spirit and does not depend on others
[24]. The proper implementation of training is training that prioritizes using a participatory
approach. In particular, this approach is used to engage the training participants so that they
can actively participate in the training process. The participant approach is also found to be
more effective as training participants will have a more active and broader role in identifying
needs, planning, implementing and evaluating the results of training activities. The material is
presented as reinforcement, while much of it is given in the form of discussion, exercise,
simulation and/or practice. All assignments or practices requested by the material giver (both
individual and group assignments) must be fulfilled as part of the process of achieving
graduate competence [25]. Entrepreneurship education can increase insight into
entrepreneurship, through attitudes, knowledge, and skills that are useful in overcoming
problems when carrying out tasks as entrepreneurs [26]. Learning courses in the field of
entrepreneurship is a good assessment [27].

2.2 Conseptual Framework
This study examines the effect of personal and family factors on entrepreneurship intention

moderated by entrepreneurship training. Therefore, the frame of mind can be described as
follows:

[ Personal Factor ]
Entrepreneurship

Intention

[ Family Factor

Entrepreneurship
Training

Fig. 1. Conseptual Framework
2.3 Hypothesis Development
a) The Influence of Personal Factors on Entrepreneurship intention

Individual personality characteristics influence entrepreneurial success. The more mature
the individual personality, the more equipped individuals are to face all problems and
uncertainties in entrepreneurship [8]. Personality traits produce positive attitudes in increasing
entrepreneurial intentions [28]. This is supported by research conducted by [29] which found
that personality factors influence entrepreneurship intention. In line with Suryantoro's
research, [30] found that personality influences entrepreneurship intention. In line with the



research of [31] found that personality factors affect the entrepreneurship intention. Based on
the description above, the first hypothesis is formulated:
H,: Personal factors have a positive effect on entrepreneurship intention

b) The Influence of Family Factors on Entrepreneurship Intention

In the family environment, one of which parents will influence their children for their
future, one example in terms of choosing a job. Demeanors and exercises of family individuals
impact each other both directly and indirectly, for example, parents who are entrepreneurship,
it can lead to someone's entrepreneurship intention. If the family supports someone to become
an entrepreneur, the higher the interest of a person to become an entrepreneur [20].

This is supported by the research of [14] which found that there was a positive and
significant influence of the Family Environment on Entrepreneurship intention. [29] found
that the family environment affects the entrepreneurship intention. This is also supported by
research conducted by [20] which found that the family environment influences the
entrepreneurship intention. Based on the description above, the second hypothesis is
formulated:

H,: Family factors have a positive effect on entrepreneurship intention

¢) The Role of Entrepreneurship Training in moderating the effect of personal and
family factors on entrepreneurship intention

To support the entrepreneurship intention in students, the role of entrepreneurship
education in Vocational High Schools is a must to be given to every student [13]. Knowledge
about entrepreneurship obtained from the entrepreneurship training process can be in the form
of material understanding of entrepreneurship intention [6]. The higher level of student
understanding the entrepreneurship, the higher entrepreneurship intention. The high
entrepreneurship intention will progressively grant birth to youthful business visionaries who
have imagination and advancement in different areas (Sintya, 2019).

This is supported by research conducted by Maryani, Ariati & Achmadi (2019) which
found that entrepreneurship training has an effect on entrepreneurship intention. In addition,
Sintya (2019) found that entrepreneurship education has an effect on entrepreneurship
intention. This is in line with Putri (2017) who found the entrepreneurship education had an
effect on student entrepreneurship intention. Based on this description, the following
hypothesis is formulated:

Hs.: Entrepreneurship training strengthens the influence of personal factors on
entrepreneurship intention

H3s,: Entrepreneurship training strengthens the influence of family factors on entrepreneurship
intention

3 Research Methodology
3.1 Variable and Measurement
This study was conducted to test the hypothesis regarding the influence of personal factors

and family factors on entrepreneurship intention moderated by entrepreneurship training. This
study uses primary data, the source of the data is obtained by distributing questionnaires to all



training participants, namely the 11th grade students of SMK Triguna 1956 Jakarta. In this
study were conducted using multiple linear regression analysis for making conclusions.

a)
b)

d)

e)

Independent Variable

The independent variables in this study were personal and family factors.

Personal Factor

Personal factor is a characteristic possessed by someone who comes from the surrounding
environment (Kurniawan, Khafid & Pujiati, 2016). Measurement for personal factors uses
the formula developed by Nurhalimah (2017) as follows:

Table 1. Personal Factor
Indicator
FP1 Iam able to solve problems
FP2 I accept the consequences faced
FP3 I accept the risks that occur in entrepreneurship
FP4 1 dare to take the risk that will happen
FP5 1 believe that with entrepreneurship I can be successful
FP6 Ibelieve the key to success is entrepreneurship
FP7 1am open to customer criticism of my business
FP8  Criticism is input for us to be better.
Source: Nurhalimah (2017)

Family Factor

Family factor is the second independent variable in this study. The family factor is a small
group that exists in society and the first factor that is able to influence a person's behavior
(Sintya, 2019). In this study, family factors were measured using the formula developed by
Nurhalimah (2017) as follows:

Table 2. Family Factor
Indicator

FK1 My parents really support me in entrepreneurship
FK2 My parents motivate me to be an entrepreneur
FK3 My parents provide capital in my business
FK4 The economic situation is getting better with entrepreneurship.
FK5 Thave parents who are always supportive.
FK6 TIhave good communication with parents
FK7 TIhave a family that wants me to be the best.
FK8 I get more attention from my familySS

Source: Nurhalimah (2017)

Dependent Variable

The dependent variable in this study is entrepreneurship intention.

Entrepreneurship intention

Entrepreneurship intention is a person's courage and desire to become an entrepreneur
(Paramitasari & Muhyadi, 2016). In this study, entrepreneurship intention is measured by
the formula developed by Putri (2020) as follows:



Table 3. Entrepreneurship intention
Indicator
MB1 I am prepared to do anything to ended up an entrepreneur
MB2 My dream job is to become an entrepreneur.
MB3 [ will try to establish and develop my own company.
MB4 I have determined to become an entrepreneur in the future.
MBS I have been thinking very seriously about becoming an entrepreneur.
MB6 I have the intention of becoming an entrepreneur one day.
Source: Putri (2020)

f) Moderating Variable
The moderating variable in this study is entrepreneurship training.

g) Entrepreneurship Training
Entrepreneurship training is a training course aimed at improving the process of setting up
and managing a business (Arasti et al., 2012 in Kusminatarti et al., 2017).
Entrepreneurship training in this study was measured using the formula developed by
Blegur & Handoyo (2020) as follows:

Table 4. Entrepreneurship Training

PK1
PK2
PK3
PK4
PKS5
PK6
PK7
PK8
PK9

PK10

Indicator
Entrepreneurship training allows me to identify alternative career options.
Through entrepreneurship training, I learned methods for generating basic business ideas.
Entrepreneurship education enhances my ability to better understand business opportunities
in my environment.
Entrepreneurship education helps me to solve economic and social problems in my
environment in exchange for a fee.
Entrepreneurship training has increased my understanding of the various sources of
obtaining funds to start a new business.
I have procured the abilities, information and competencies required to set up create and
oversee a modern trade from entrepreneurship education.
Entrepreneurship training increased my awareness of the rights and duties of entrepreneurs
and their commitment to stakeholders.
Entrepreneurship training allows me to identify the characteristics of a successful
entrepreneur (such as risk taking, proactive, innovative, etc.).
Entrepreneurship training has increased my awareness of the various forms of business [
can manage (such as sole proprietorships, partnerships, etc.).
Entrepreneurship training gave me a feeling of independence.

Source: Blegur & Handoyo (2020)

3.2 Research Sample

The population is a group, people, events, or interesting things where the researcher wants
to make an opinion [38]. The data used in this study are primary data obtained through the
distribution of questionnaires to 11th grade students of SMK Triguna 1956. So the population
in this study was 30 people. The data analysis used in this research is multiple linear
regression analysis.

3.3 Data Analysis Method



The data analysis method used in this study is a quantitative data using multiple regression
analysis, by accommodating validity tests, reliability tests, classical assumption tests and
hypothesis testing. The regression equation 1 in the study is stated as follows:
MB=a+ﬁ1X1+ﬁ2X2+1X1*Z+ﬁ2X2*Z+e (1)

Information:

MB = Entrepreneurship intention
PF = Personal Factor

FF = Family Factor

EE = Entrepreneurship Education
e = Error

4 Analysis and Discussion

In this study, the validity of the data has been tested and shows that all questions in the
questionnaire are declared valid. Furthermore, in this study a reliability test has been carried
out and the data is declared reliable. In addition, in this study, classical assumption tests were
also carried out including normality test, heteroscedasticity test, autocorrelation test and
multicollinearity test. Of all the classical assumption tests, there is one test that has a problem,
namely the multicollinearity test. However, these results can be ignored and research can be
continued. The disturbance in the multicollinearity test is caused by the interaction between
the independent variable and the moderating variable.

4.1 Analysis Results

Based on the results of hypothesis testing, it can be seen in the following table:
Table 5. Analysis Results

Variable Coefficient Prob.  Results

C 7.577 .042 -
Personal Factor 3.328 .015  Accepted
Family Factor -4.222 .040  Rejected
Entrepreneurship training -1.613 .076

Rejected
Entrepreneurship Training * Personal Factor -.689 .034

Rejected
Entrepreneurship Training * Family Factor 1.096 .027

Accepted
Adjusted R-Squared | .639
Probability (F-Statistic) | 11.253
F-Stat | .000

Source: Data processed 2021

Hi: The Influence of Personal Factors on Entrepreneurship intention

The results of the data processing of the personal factor coefficient of 3.328, meaning that
the theory test which states there is a positive influence between personal factor variables on
entrepreneurship intention is proven (passed the theory test). So that it can be continued into



statistical tests. From the results of statistical tests obtained p-value of 0.015 (0.015 <0.05).
Thus it can be concluded that Ho is rejected and H1 is accepted.

H,: The Influence of Family Factors on Entrepreneurship intention

The results of the data processing of the family factor coefficient of -4.222, meaning that
the theory test which states that there is a positive influence between family factor variables on
entrepreneurship intention is not proven. So the p-value for this variable was not analyzed
further. Based on the results, it can be concluded that Ho is accepted and H2 is rejected.

H;.: The Role of Entrepreneurship Training in Moderating the Effect of Personal Factors
on Entrepreneurship intention

The result of data processing the interaction coefficient between entrepreneurship training
and personal factors is -0.689, meaning that the theory test which states that the role of
entrepreneurship training strengthens the positive influence between personal factor variables
on entrepreneurship intention is not proven. So the p-value for this variable was not analyzed
further. Based on the results, it can be concluded that Ho is accepted and H4 is rejected.

Hi,:  The Role of Entrepreneurship Training in Moderating the Effect of Family Factors
on Entrepreneurship intention

The result of data processing the interaction coefficient between entrepreneurship training
and family factors is 1.096, meaning that the theory test which states that the role of
entrepreneurship training strengthens the positive influence between family factor variables on
entrepreneurship intention is proven (passed the theory test). So that it can be continued into
statistical tests. From the results of statistical tests obtained p-value of 0.027 (0.027 <0.05).
Thus it can be concluded that Ho is rejected and HS is accepted.

4.2 Discussion

The results of testing the first hypothesis shows that personal factors positively influence
entrepreneurship intention. This result is supported by research conducted by [29] who found
that personality factors influence the entrepreneurship intention. In line with [30] found that
personality influences entrepreneurship intention. In line with the research of [31] found that
personality factors affect the entrepreneurship intention. This is because individual personality
characteristics influence entrepreneurial success. The more mature the individual personality,
the more equipped individuals are to face all problems and uncertainties in entrepreneurship
[8]. Personality traits produce positive attitudes in increasing entrepreneurial intentions.

The results of testing the second hypothesis indicate that family factors have no effect on
entrepreneurship intention. This result contradicts the research conducted by [14] which found
that there was a positive and significant influence of the Family Environment on
Entrepreneurship intention. However, the results of this study are supported by research
conducted by [39] which found that the family environment did not simultaneously affect the
entrepreneurship intention. This result is in line with the findings in [40] study which found
that family had no influence on entrepreneurship intention.

Family factors have no effect on entrepreneurship intention is due to the tendency of
students to prefer to become a State Civil Apparatus or work for large companies that provide
high salaries every month, when graduating from Vocational High School [41]. This is
because, to become an entrepreneur, one must be able to accept and face all the problems and
uncertainties in entrepreneurship [8]. The results of the third hypothesis testing show that
entrepreneurship training is not moderate the influence of personal factors on entrepreneurship
intention. This result is in contrast to the research conducted by [13] which found that
personality factors have a positive and significant effect on entrepreneurship intention.



However, this study is in line with the research conducted by [42] which found that
educational factors did not significantly influence student entrepreneurship intention. In
addition, this study is supported by research conducted by [14] which found that there was no
positive effect of entrepreneurship education on entrepreneurship intention.

This is because, In addition to entrepreneurship education, training in entrepreneurship is
required by holding seminars on entrepreneurship and entrepreneurship, as seminars inviting
successful entrepreneurs provide motivation to themselves for entrepreneurship while
entrepreneurship practices will provide experience and can be a driving force for
entrepreneurship intention [20]. The results of testing the fourth hypothesis indicate that
entrepreneurship training is able to moderate the influence of family factors on
entrepreneurship intention. This research is supported by research conducted by [33] who
found that entrepreneurship education has an effect on student entrepreneurship intention. This
is in line with the research conducted by [12] who found that entrepreneurship education has
an effect on entrepreneurship intention. In addition, these results are supported by research
conducted by [43] which found that education will provide a large stimulus in relation to
entrepreneurship intention.

5 Conclusions

Based on the comes about of the analysis and discussion depicted within the past chapter,

the conclusions of this study are:

1. Personal factors influence the entrepreneurship intention in students of SMK Triguna
1956.

2. Family factors do not affect the entrepreneurship intention in students of SMK Triguna
1956.

3. Entrepreneurship training has no effect on entrepreneurship intention in students of SMK
Triguna 1956.

4. Entrepreneurship training was not able to moderate the influence of personal factors on the
entrepreneurship intention in students of SMK Triguna 1956.

5. Entrepreneurship training was able to moderate the influence of family factors on
entrepreneurship intention in students of SMK Triguna 1956.

Implications

This research has implications for providers of entrepreneurship education or training. In
organizing entrepreneurship education or training, it is better to add elements of practice, so
that participants can gain entrepreneurial experiences which will further encourage
participants to have an entrepreneurial desire. Based on the conclusions stated above, the
implications that can be proposed are:

1. For literature: this research is expected to enrich the literature, related to personal factors.

2. For entrepreneurship education providers: although entrepreneurship education does not
significantly influence the entrepreneurship intention, it is hoped that the entrepreneurship
training providers will provide more innovation in learning and provide motivation about
successful entrepreneurship so that entrepreneurship training will affect students'
entrepreneurship intention.

3. Policy: for the Ministry of Cooperatives and SMEs (Small and Medium Enterprises),
standardize appropriate entrepreneurship training.
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