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Abstract. The role of entrepreneurship in the economy is an important 
economic driver by fostering entrepreneurial spirit, which can be trusted as a 
solution to limited job opportunities and reducing poverty. This study aims to 
explain the effect of entrepreneurship education on interest in entrepreneurship 
which is mediated by the entrepreneurial orientation of FEB Trisakti University 
students. Sampling using purposive sampling technique, total 288 respondents. 
The study used a quantitative approach, data was collected using the Structural 
Equation Model (SEM) methodology. The research findings are that there is a 
positive effect of entrepreneurship education on entrepreneurship orientation; 
entrepreneurial orientation has a positive influence on interest in 
entrepreneurship; there is no influence of entrepreneurship education on interest 
in entrepreneurship; and there is a positive influence of entrepreneurship 
education on interest in entrepreneurship indirectly through entrepreneurship 
orientation. 
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1 Introduction 
 

Entrepreneurship is believed to be an important force in the global economic growth that 
creates new businesses as an absorber of labour. Entrepreneurship education is perceived and 
recognized as a helpful support that fosters entrepreneurial spirit, especially in helping to 
change mindset of younger generation who intend to be  job seekers following their education 
completion [1]. The involvement of universities in entrepreneurship empowerment programs 
is described in Government Regulation of the Republic of Indonesia No. 60 of 1999 article 3 
paragraph 1. Entrepreneurship education is an initial capital that can shape student’s self-
esteem based on various skills and characters, ranging from the ability to think 
multidimensional to the ability to identify new opportunities and to implement new ideas into 
practice [2].  Entrepreneurship education is seen as a solution that can help solve the country's 
economy from the challenges of poverty and unemployment [3].  

Ironically, the number of young entrepreneurs in Indonesia is still considered as low, only 
0.18% of entrepreneurs or approximately around 400 thousands out of 220 million people [4]. 
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The number of young entrepreneurs in Indonesia in proportion to the total number of the 
country’s population is still far compared to developing countries such as United States of 
America (11.5%), Singapore (7.2%), and Malaysia (5%). A country is considered as prosper 
when they reach at least 2% of its population identify as entrepreneurs. There is still a lot gaps 
in the knowledge of Indonesian people that assumes entrepreneurship is a born talent, where 
majority of people is not convinced that entrepreneurship can be fostered through education 
due to its attitudinal and behavioural. While entrepreneurship is an intended and planned 
behavior. As the demand of the new age continues, the involvement of higher education 
institution in entrepreneurship education is necessary. Because, without entrepreneurship 
education and training, it will not be possible to drive the entrepreneurial spirit in individuals. 

Experience and knowledge of entrepreneurship is very important to be considered as a 
factor that determines interest in entrepreneurship. [5] explains, based on entrepreneurship 
theory, there is a clear relationship between education or entrepreneurial knowledge with ideas 
and intentions to start a new business. That is why many universities include entrepreneurship 
courses in their curriculum. The goal is none other than to increase the entrepreneurial interest 
of potential entrepreneurs. Understanding of the student's entrepreneurship interest, the faculty 
will be able to facilitate what students need and want, as well as provide advice and 
consultation regarding business or business that can be tailored to their respective interests and 
potential. A common phenomenon that still continues is the role of the campus that is found to 
be not optimal to create a culture of entrepreneurship [6]. This is proven by the lack of 
innovation for the industry that comes from universities. It is also supported by the claim of 
[7] that reveals that most college graduates, both business and non-business majors, have no 
interest in becoming entrepreneurs. However, this is not a particular guarantee, that elite 
university graduates find jobs easily and "safely", because one has to compete for jobs that are 
increasingly scarce in availability.[8], [9].  

In the learning process of the Entrepreneurship Education course at the Faculty of 
Economics and Business, Trisakti University, students are directed to have a future-oriented 
thinking, in line with one of the goals, namely to produce graduates who are independent, 
creative, innovative, develop an entrepreneurial spirit who have social sensitivity, and have 
global competitiveness. The Faculty of Economics and Business has three undergraduate 
study programs, namely Development Economics, Management and Accounting. The role of 
the lecturer as a facilitator is important, which includes the transfer of knowledge, transfer of 
skills and transfer of attitude. It is expected that lecturers can grow their intentions and are 
ready to build a career as an entrepreneur with the provision of entrepreneurship education 
while studying at the faculty. 

The purpose of this paper is to present and develop the antecedents and consequences of 
business orientation, as economic reforms and the need for better infrastructure lead to 
entrepreneurial development programs. Additionally, entrepreneurship is highly pursued and 
accepted by developing countries in the world with the same spirit as the main engine that 
drives the economy, innovation and competitiveness  [10]. The paper is structured as follows: 
Part 1 is an introduction, followed by theories and hypotheses in Part 2; Section 3 is a 
methodology related to the details of the instruments used to collect data and technical data 
analysis followed by the results in Section 4; The paper concludes with the research 
limitations and implications in Sections 5 and 6. In this qualitative data, Entrepreneurial 
Education (EE) is independent variable which has 5 indicators, Entrepreneurial Orientation 
(EO) is mediating variable and dependent variable is Entrepreneurial Intention (EI), also has 5 
indicators. 
 



2 Theoretical Framework and Hypothesis Development 
 
2.1 Theoretical Framework  
 

In this qualitative data, Entrepreneurial Education (EE) is independent variable which has 
5 indicators, Entrepreneurial Orientation (EO) is mediating variable and dependent variable is 
Entrepreneurial Intention (EI), also has 5 indicators. 

 
Table 1. The operational variables are as follows 

No Variables Indicators 
1 Entrepreneurship Education (X) : is 

learning process to change students' 
attitude and mindset 
[11], [12].  

X1 (Entrepreneurship Material) 
X2 (Learning Method) 
X3 (Entrepreneurial Skills) 
X4 (Facilitator) 
(X5 Entrepreneurial Program) 
 

2 Entrepreneurial Orientation (Y) : 
attitude that must be owned by an 
entrepreneur-related to the survival of 
the company. 
[13] 

Y1 (Autonomy) 
Y2 (Innovation) 
Y3 (Pro-activeness) 
Y4 (Risk Taking) 
Y5 (Aggressive in Competition) 
 
 

3 Entrepreneurial Intention: (Z) : is  the 
desire of students to be independent or 
to run their own business. 
[14], [15] 

Z1 (Self-efficacy) 
Z2 (Motivation) 
Z3(Helping the social environment) 
Z4 (Leadership) 
Z5 (Access of capital) 

 
2.2 Hypothesis development 
 
Entrepreneurship education and Entrepreneurial Orientation 
 

Entrepreneurship education is important, especially for the younger generation, because 
the educational program is designed to competition, skills and values needed in recognizing 
business opportunities, organizing and starting businesses. create jobs and be able to compete 
globally [16], [17]. Learning methods are not only in the form of knowledge and skills related 
to the concept of entrepreneurship, but also the ability to form attitudes, behaviours, mindset  
and the ability to realize a real business [18]. The community plays a role in creating 
independent entrepreneurial development. The development of cultural values and 
improvements in entrepreneurship education is the key to developing entrepreneurial passion 
and spirit. Becoming an entrepreneur is a learning outcome. Even though there is talent from 
birth, the entrepreneurial spirit must be honed and motivated in the learning process, like a 
knife if it is sharpened continuously  [19].  Entrepreneurship education does not only provide 
theoretical knowledge, but is also expected to influence behavior and mindset on how to 
become a successful entrepreneur in the future so that it can open up new job opportunities 
[18], [20].  If efforts to instill an entrepreneurial spirit and spirit in higher education continue 
to be appropriately promoted, an entrepreneurial orientation will grow within them. 
Entrepreneurial orientation refers more to processes, practices and decision making in 
entrepreneurial activities, namely independence, courage to take risks, proactively innovative 



towards business opportunities and having an aggressive attitude in competing [21]. This 
statement is in line with research [22], [23] where these five processes must continue to be 
ingrained so as to form the personality of an entrepreneur. The end result of his ability related 
to entrepreneurial orientation will increase entrepreneurial intention, which encourages 
business performance to increase. Entrepreneurship education is considered effective, if 
students as learning participants have an entrepreneurial orientation, which is increasingly 
honed in terms of innovation, independence, has a high sense of sensitivity to problems that 
exist in the surrounding environment, dares to take risks which are characteristics of 
entrepreneurs. This is supported by research proposed by [24]. Based on previous research, the 
proposed hypothesis development is: 
H1:  Entrepreneurship Education has a positive effect on Entrepreneurial Orientation in FEB 

Usakti Students 
 

2.3 Entrepreneurial Orientation and Entrepreneurial Intention 
 

Entrepreneurial Orientation (EO) refers to processes, practices and decision making that 
encourage entrepreneurial activities, which can be measured through the ability to innovate 
and be creative, proactive attitude towards business opportunities, aggressive in competition, 
dare to take risks and have the independence to start a business [13], [15], [25]. As a result, it 
is believed that individuals with entrepreneurial spirit that tends to intend to run a business. 
Therefore, entrepreneurial orientation is a determining factor to become an entrepreneur  [21].  
In this case, there is a positive relationship with entrepreneurial intention. 

These individual traits are more open to new things and generate creative ideas. 
Individuals with the ability to innovate tend to have high self-confidence in achieving the 
success of their ideas. Likewise, those who are highly proactive, have the ability to manage 
resources and make decisions .[26]. And creative and innovative individuals are very 
proactive about business opportunities. And this shows the tendency of a fairly large 
entrepreneurial intention [27]. In turn, individuals who dare to take risks in the sense of not 
being afraid of failure also show that they have great entrepreneurial intentions, compared to 
individuals who avoid risk, because they are more confident in their abilities in running their 
business  [28]. Of course, it is very important to be able to develop individuals who are not 
only able to create new businesses, but also have the ability to identify and generate existing 
opportunities. The biggest obstacle that stands in the way of entrepreneurial intentions and 
business creation is the fear of failure in entrepreneurship. So it can be said that this 
entrepreneurial orientation is a strategy in making entrepreneurial decisions and actions [29].  
So based on the above review, the proposed hypothesis is: 
H2:  Entrepreneurial Orientation has a positive effect on Entrepreneurial Intentions in FEB 

Usakti Students 
 
2.4 Entrepreneurial Education and Entrepreneurial Intention 
 

Entrepreneurship education is a conscious effort made by individuals to add insight into 
entrepreneurship [30].  If entrepreneurship education is carried out properly through 
curriculum and entrepreneurship training programs, it will foster the interest and love of 
students in the world of entrepreneurship. Besides that, entrepreneurship education is more 
about learning skills, it is also necessary to study one's experiences as an attitude development 
to become an entrepreneur [19] . And this is the biggest challenge felt by universities to make 
appropriate entrepreneurship education curriculum and training programs feasibility [31]. Of 



course entrepreneurship education is an important thing, especially for the younger generation, 
because it fosters and develops entrepreneurial passion, spirit and behaviour that enables them 
to become job creators  [32], [33] 

Entrepreneurial intention is an individual's desire to start a business  [34]. This opinion is 
further strengthened that the choice to become an entrepreneur must be followed by 
commitment, which requires preparation at the time of starting  [35]. Therefore, 
entrepreneurial intention has been proven to be a predictor of entrepreneurial behaviour and is 
used as a basic approach to understanding who will become entrepreneurs [36]. 
Entrepreneurship education will be able to foster student interest in choosing entrepreneurship 
as a career choice. [37]. Intention can also be described how strong the motivation to try and 
do the business that has been planned. In this case there is an attempt to find information 
related to the business that will be undertaken. The higher a person's intention to become an 
entrepreneur, the greater the probability of success in achieving their business goals [38]. 
Based on previous research, the proposed hypothesis development is: 
H3:  Entrepreneurship Education has a positive effect on Entrepreneurial Intention in FEB 

Usakti Students 
 
2.5 Entrepreneurship Education, Entrepreneurial Intention and Entrepreneurship 

Orientation 
 

Entrepreneurship Education is a process of providing structured and formal entrepreneurial 
competencies covering skills, concepts and individual mental awareness [39].  This 
entrepreneurial learning process can shape the entrepreneurial orientation of students on the 
ability to innovate, be proactive about business opportunities, the ability to take risks, be 
independent and aggressive in competition [13], [15].  As a result, they tend to have business 
behaviour such as tending to start a business, have innovation, be proactive and dare to take 
risks  [40].  Sulistorini in his findings said that entrepreneurship education has not been able to 
foster an entrepreneurial orientation, most of the students after graduation they prefer to be job 
seekers, they prefer to avoid risk, because there is a fear of failure. Of course this is an 
obstacle to the intention of creating a business. 
(http://admisibisnis.blogspot.com/2013/07/method-pembelajaran-kewirausahaan). Therefore, 
it is a challenge for universities to design comprehensive and integrated entrepreneurship 
education programs and activities, that can facilitate the growth of entrepreneurial intentions 
of each student. In addition, there needs to be strong support from the family [41]. Based on 
previous research, the proposed hypothesis development is: 
H4: Entrepreneurship Education has a positive effect on Entrepreneurial Intentions of 

Entrepreneurial Orientation in FEB Usakti Students which is mediated by 
entrepreneurship orientation. 

 
 
3 Research Methodology 
 

This study uses quantitative methods with survey techniques, where primary data is 
obtained directly from respondents by distributing questionnaires through online internet 
media. Each indicator is measured by a Likert scale with a scale of 1 to 5. Hypothesis testing 
using the technical analysis of Structural Equation Model (SEM) using AMOS 22. The 
research population is FEB students, total 800 people. The minimum number of samples that 
represent the population is determined by the criteria of 5-10 times the number of indicators 



(Ferdinand, 2000) and the ideal sample for Maximum Likelihood (MLE) research is 
recommended 100-400, so the sample range of this study is 75 - 400 samples. In order to 
obtain more accurate results and represent the population, the number of samples taken was 
288 samples, using the purposive sampling method, in which there were considerations in 
sampling, namely: 1) active students who were taking entrepreneurship courses in even 
semesters; 2) between the ages of 19 - 24 years. 

Validity test is used to measure whether the questionnaire is valid if the question in it were 
able to reveal something that will be measured in the questionnaire. Validity test can be done 
by comparing of p-value with significance level of 5 percents.  If p-value < 0.05 then the 
questions or indicators is valid, if If p-value  0.05 then the questions or indicators is not 
valid. Reliability test is tool that can be used to measure a questionnaire which indicators of 
the variables by using  Cronbach's Alpha. A questionnaire is reliable if the answers are 
consistent. A variable is reliable if the value of Cronbach's Alpha is > 0.6 [42]. In general, it is 
summarized that the structural model of this research fits the criterial of existing indicator, 
where the acquired hypothesis analysis fits the proposed research method. 
 
 
4 Result and Discusion 
 

Characteristics of research respondents consisted of 31.9%b (92 people) were men and the 
remaining 68.1% (196 people) were women. 44.4%. 86% of respondents are in the range of 
18-22 years. The Study Program (Prodi) is dominated by Accounting Study Program which is 
55.6% (160 people), Management Study Program by 21.2% (61 people) and lastly the 
Development Economics Study Program 18.1% or 52 people. 
 

Table 2. Instrument Validation Test Result 
No Variable Indicator Correlation 

Coefficient 
p-value Decision 

1 Entrepreneurship Education (X) X1 
X2 
X3 
X4 
X5 

0.830 
0.861 
0.810 
0.718 
0.768 

0.000 
0.000 
0.000 
0.000 
0.000 

Valid 
Valid 
Valid 
Valid 
Valid 

2 Entrepreneurial Orientation (Y) Y1 
Y2 
Y3 
Y4 
Y5 

0.747 
0.646 
0.828 
0.833 
0.717 

0.000 
0.000 
0.000 
0.000 
0.000 

Valid 
Valid 
Valid 
Valid 
Valid 

3 Entrepreneurial Orientation (Z) ZI 
Z2 
Z3 
Z4 
Z5 

0.656 
0.621 
0.790 
0.792 
0.802 

0.000 
0.000 
0.000 
0.000 
0.000 

Valid 
Valid 
Valid 
Valid 
Valid 

 
Table 2 show that the correlation between each indicators to total construct score in each 

variable shows significant result and show that p-value < 0.05, which interpret that the data 
result for all variables are valid 
 
 
 



Table 3. Instrument Reliability Test Result 
No Variable Number of Statement Items Cronbach's Alpha Decision 
1. Entrepreneurship Education (X 5 0.856 Reliable 
2. Entrepreneurial Orientation  (Y) 5 0.808 Reliable 
3. Entrepreneurial Intention  (Z) 5 0.773 Reliable 

 
Table 3 show that the Cronbach's Alpha resulted in this research is more than 0,6 means 

the result of the data is considered reliable. 
 

Table 4. Test Results Significant Structural Model Research 
Hypothesis Hypothesis Statement Effect P Decision 

H1 Entrepreneurship Education   
Entrepreneurial Orientation 

0.671 0.000 Positive, significant, 
data supports the 
research model 

H2 Entrepreneurial Orientation     
Entrepreneurial Intention 

0.777 0.000 Positive, significant, 
data supports the 
research model 

H3 Entrepreneurship Education    
Entrepreneurial Intention 

0.464 0.000 Positive, significant, 
data does not support 
the research model 

H4 Entrepreneurship Education   
Entrepreneurial Orientation  
Entrepreneurial Intention 

0.778 0.000 Positive, significant, 
data supports the 
research model 

 
4.1 The Effect of Entrepreneurship Education on Entrepreneurial Orientation 
 

Table 2 shows that Entrepreneurship Education has a positive influence on Entrepreneurial 
Orientation so that Hypothesis 1 is accepted with a coefficient value of 0.671 where the 
probability level is 0.000 <0.05.. This means that if the Entrepreneurship Education provided 
to students is further improved in quality, then students will have an Entrepreneurial 
Orientation. Students will be more honed in terms of innovation, creative thinking, and dare to 
take risks which are characteristics of entrepreneurs. There is an evaluation by the University 
(faculty) whether Entrepreneurship Education has been effective in forming Entrepreneurial 
Orientation for students to be able to become entrepreneurs.  [41] in his findings supports that 
Entrepreneurship Education contributes positively in increasing entrepreneurial knowledge 
and Entrepreneurial Orientation to become entrepreneurs. The lecturers, who have a strategic 
role as a catalyst to encourage entrepreneurship in the surrounding environment, where 
lecturers at universities should be entrepreneurship oriented. ([13], [43], [44]. The government 
also designs programs for developing an entrepreneurial culture in universities such as the 
Student Creativity Program (PKM), seminars on successful young entrepreneurs, 
Entrepreneurship Internships (MKU) and the New Entrepreneurial Incubator (INWUB) where 
all of these activities can encourage students to be ready to start entrepreneurship, especially 
when they graduate from college [45]. 
 
4.2 The Effect of Entrepreneurial Orientation on Entrepreneurial Intention 
 

The results showed that Entrepreneurial Orientation has a positive influence on 
Entrepreneurial Intention so that Hypothesis 2 is accepted with a coefficient value of 0.777 
with a probability level of 0.000 <0.05. This means that the greater a person's entrepreneurial 
orientation, the higher a person's intention to become an entrepreneur. This is supported by 



[46]  where there is a positive relationship between an individual's tolerance for risk and his 
intention to become an entrepreneur. In addition, there is also an Academic Program that 
directs graduates to be able to apply their technological knowledge and skills according to 
their disciplines.. This means that graduates are expected not only to become employees, but 
also to become job creators. For this reason, new students at Trisakti University since semester 
one (1) have grown Entrepreneurial Orientation. This is in accordance with research 
conducted by [24], [47]  that Entrepreneurial Orientation is proven to positively grow 
Entrepreneurial Intention. In this case, government’s support in the field of education is 
needed to design a comprehensive curriculum and benefits, so that universities can prepare 
and give birth to a generation of independent entrepreneurs. 
 
4.3 The Effect of Entrepreneurship Education on Entrepreneurial Intention 
 

However, Entrepreneurship Education has no effect on Entrepreneurial Intention, where 
the probability level is 0.326 > 0.05 with a coefficient value of 0.464 so that Hypothesis 3 is 
rejected, meaning that Entrepreneurship Education is not enough to affect Entrepreneurial 
Intention. The results of this study are supported by (Agung, 2009) where there is 
ineffectiveness in the selection of learning materials and models. [48]found that 
entrepreneurship materials, seminars and workshops that have been given on campus do not 
necessarily foster Entrepreneurial Intention. The readiness of the right instrument is needed to 
facilitate the learning process as well as previous work experience. Meanwhile  [49] stated that 
students in Norway prefer to be workers than to be entrepreneurs. [41]said the need for family 
support to grow Entrepreneurial Intention. 
 
4.4 Entrepreneurship Education has an indirect effect on Entrepreneurial Intention 

mediated by Entrepreneurial Orientation 
 

The results showed that there was an indirect effect of Entrepreneurship Education on 
Entrepreneurial Intention mediated by Entrepreneurial Orientation, so that hypothesis 4 was 
accepted with a coefficient value of 0.778 with a probability level of 0.000 < 0.05. 
Entrepreneurial Orientation strengthens in mediating the influence of Entrepreneurship 
Education on Entrepreneurial Intention. In this case, Entrepreneurship Education will be 
effective in growing students' Entrepreneurial Intention, if Entrepreneurship Education can 
grow students' Entrepreneurial Orientation. This means that Entrepreneurial Orientation plays 
a very important role in mediating the influence of Entrepreneurship Education on 
Entrepreneurial Intention. This is in line with research conducted by  [50], [51]. 
 
 
5 Conclusion 
 

Based on the previous analysis, the conclusions that can be given in this study are: 1) 
Entrepreneurship Education aims to foster an entrepreneurial spirit, whose role is to teach 
students to practice theory and understand what entrepreneurship is, which will change student 
behavior in Entrepreneurial Orientation. 2) Entrepreneurial Orientation is expected to change 
student behavior to become more independent, creative, proactive towards business 
opportunities, dare to take risks and be more aggressive in competing. 3) However, there 
needs to be a curriculum development that emphasizes the formation of attitudes rather than 



skills to improve students' entrepreneurial abilities, which will foster Entrepreneurial 
Intention. 
 
Managerial Implications and Suggestion 
 
a) Managerial Implications 
 

Some managerial implications that researchers can provide are: (1) it is necessary to 
improve the entrepreneurship culture environment to foster an entrepreneurial spirit among 
students. (2) students still need to be equipped with competitive entrepreneurship courses that 
combine theoretical, hands-on practice and experience together, and provide learning 
opportunities to be actively involved in real business, to meet the demands of students' needs 
from various fields of science. (3) to improve Entrepreneurial Student intention, participating 
students in creativity and innovation competitions in order to get new ideas and develop them 
into even better ideas, as well as learning models more on attitude formation such as success 
stories. 
 
b) Suggestions for Further Researchers 
 

The suggestions that can be given to further researchers in order to improve the limitations 
of this research are: 
1. Further research can add variables in this study, such as experience, ethnicity and gender 

related to Entrepreneurship Learning activities and their interest in Entrepreneurship 
Orientation and Entrepreneurial Intentions. 

2. Further researchers can increase the number of respondents to be studied by comparing 
between Faculties at Trisakti University 
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