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Abstract. Marketing learning is a teaching and learning process that occurs from a 

business activity that is designed to plan, determine costs, promotion, and distribution of 

goods so that it reaches the consumer. The development of information technology can 

be used as a tool used in the teaching and learning process. The purpose of this research 

is to find and develop marketing learning in improving one's skills in study groups. The 

research method used is the Research & Development (Research & Development) 

method, and data analysis uses a Qualitative approach and literature review that utilizes 

all the information needed. The results to be achieved are all members who are members 

of the learning center are expected to increase their skills in marketing to take advantage 

of internet technology. 
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1   Introduction 

Marketing Learning is a process of exchanging knowledge from those who give material 

to those who receive material in a system of business activities that are designed to plan and 

determine prices, promote, and distribute products that can satisfy the desires and services of 

both current and potential consumers to reach the target market and the goals of the agency 

that owns the business. Teaching and Learning Center is an institution formed by the 

community for people engaged in education which is still under the supervision and guidance 

of the Office of National Education [1]–[4]. This institution can be in the form of village or 

sub-district level. The surrounding environment is a potential that can be used to support 

community activities in the learning process (1) about the national education system which 

states that curriculum development (2) carried out by referring to national education standards 

and curricula at all levels and types of education developed with the principle of correction in 

accordance with the education unit, local potential, and the community so that the 

development of learning processes in the surrounding environment needs to refer to local 

potential in an area. Learning Development as a systematic way to identify, develop, and 

evaluate a set of learning materials and strategies with the aim of achieving certain goals. This 

needs to be done to get a model that is suitable for use and applied in their respective 

institutions. This development can be done in a variety of existing educational institutions, 

ranging from community learning groups to universities [5]–[7]. Learning in the surrounding 

environment has an important role in conveying knowledge (3) to the community so we need a 
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media that contains information and ideas that can facilitate community learning (4). Learning 

resources are not only obtained from teachers and books that are theoretical but can also be 

obtained from the surrounding environment. The learning development model is actually 

made according to needs but in general can be divided into several steps to improve skills (5). 

Steps that can be carried out are: Identification of goals (institutional goals to be adjusted to 

educational goals), instructional analysis, identification of initial behaviors, Formulating goals, 

developing benchmark reference tests, developing teaching strategies, developing or choosing 

teaching, designing and carrying out formative evaluations, writing tools, and teaching 

division. Social skills are the ability of individuals to communicate effectively (6, 7) with 

others both verbally and nonverbally according to the situation and conditions at the time, 

where these skills are learned behavior [8]–[10]. "Social skills are the ability of one or a 

community member to establish relationships with others and their ability to solve problems 

with which a harmonious society can be achieved"(8). Information Technology is a general 

term for a study of design, implementation, development, support or management of 

computer-based information systems, especially hardware and software that is carried out to 

assist humans in making, changing, storing, communicating and/or spread information. In 

general Information Technology integrates high-speed computing and communication for 

data, voice, and video [11], [12]. Examples of Information Technology include not only 

personal computers, but also telephones, TVs, electronic household appliances, and modern 

handheld devices. The development of this technology can be utilized as a supporting device 

that can be used to make it easier to achieve the goals to be achieved. Marketing learning is 

one of the fields of science that requires technological support in distributing information to be 

delivered because the information to be conveyed can be in the form of text, moving and still 

images, sounds, animations, and others. And local decision making can be processed in 

modules based on local potential. In the local module using the presence or absence of 

potential used as learning (9). Local potential found in the environment can be used as a 

means and infrastructure in the process and can improve social skills [13]–[15]. 

There are several main objectives to be achieved in this research, namely: providing the 

broadest possible knowledge and opportunities for people who have obstacles to improve the 

quality of the business carried out, opening skills education opportunities, as well as guiding 

to have a life skill that is expected to later function to gain job access or your own business, so 

you can be independent in your life. 

The center of teaching and learning activities that exist in community groups is non-

formal educational institutions that are built by the community themselves with specific 

objectives, for example, for people who already have a business and have problems in 

distributing their business products, then this teaching and learning center was formed as a 

place for gathering the whole community in sharing marketing knowledge. This is because the 

community has different educational backgrounds and business experiences, so it is hoped that 

marketing communication can be more beneficial supported by advances in information 

technology. To achieve the desired goals, there are several ways that will be taken, among 

others: to record the entire community around the central location of teaching and learning 

activities, then formulate goals and targets to be achieved, conduct business data collection 

using technology, establish a management center for teaching and learning activities and 

determine learning model and time in carrying out these activities [5]–[8], [16], [17]. 

 

 

 

 



 

 

 

 

2    Research Method 

 
This research was designed using research and development methods, while the data 

analysis was with a qualitative approach. To determine the effectiveness of the model, Quasi-

Experiment (Quasy Experiment) is used, using the "One Group Pretest-Posttest Design" model 

[18]–[20]. Data collection uses observation techniques that are carried out by certain 

procedures and rules so that observation provides space for scientific interpretation. Besides, 

researchers analyze with a deductive analysis that describes general events and then collect 

them with special characteristics. The location used as research is the Johor Baru Teaching 

and Learning Center, Central Jakarta. The research subjects consisted of one manager, two 

tutors, and 27 learners.  

 

3    Result and Discussion 

 
Marketing learning can be interpreted as a social process that makes individuals or groups 

meet the needs and desires through mutual exchange. The marketing learning process is 

basically the interaction between students and prospective object buyers, the times, and 

processes and products. The marketing concept defines the key to achieving organizational 

goals consists of determining the needs and desires of the target market and providing the 

expected satisfaction more effectively and efficiently than competitors. In marketing learning 

in society, there are not many contextual gaps in symptoms and problems, and the language 

used does not make improper interpretations so the meaning that is trying to be expressed is 

not appropriate. In this case, if there are symptoms / new / other problems that arise, there is 

an understanding of the experiences experienced by students. Given that the reasoning process 

is basically a mental process of forming a system of understanding through multi-

representation, which can support arguments, explanations, and predictions. In this process, 

dynamic practices are needed as a bridge to facilitate the interpretation of the symptoms of 

marketing problems. That is, the text will be better if combined and interact with other forms 

of expression of meaning in an effort to get more comprehensive. 

  

 
Fig. 1. Triadic model of multi-representation strategy. 

 

The implication of the triadic model of a multi-representation strategy is to understand or 

explain concepts that use interpretation reasoning and various forms of representation to learn 

new concepts together by expressing them in other ways. 

One of the various types of learning environments is the natural environment, or more 

specifically called the local environment. The local environment can be defined with regard to 

all things natural such as geographical conditions, climate, air temperature, seasons, rainfall, 



 

 

 

 

flora (plants), fauna (animals), natural resources (water, forests, soil, rocks, etc.). The local 

environment is a marketing learning resource and media for students and can be optimized in 

the learning process to enrich the material and make the teaching process more varied and 

improve social skills in the surrounding community. 

The use of the surrounding environment in the marketing learning process will be more 

meaningful because students are faced with actual events and make it an experience that 

enhances students' social skills. In utilizing the surrounding environment as a source and 

medium of learning. The presence of the media has important meaning. Because in this 

activity the ambiguity of the material delivered can be helped by presenting the media as an 

intermediary as a message distribution to achieve marketing learning objectives in improving 

students' social skills. In developing marketing learning media, teachers must be creative in 

designing, making, or organizing, and must also take initiatives to utilize the surrounding 

environment in teaching learning. In order to exploit local potential, it is necessary to try to 

improve the ability of teachers and be encouraged to become creative and professional 

teachers. Media in marketing learning in improving students' social skills can be used in 

stages: 

 
Fig. 2. Learning phase to improve community social skills. 

 

The making of marketing learning media based on local marketing must consider the 

following criteria: 

 
Fig. 3. Creating marketing learning media based on local potential. 



 

 

 

 

Steps to use local potential as a medium for social skills-based marketing learning: 1. 

Making learning problems using nature as a problem. This can be done by: (a) Analysis of 

local potential by observing objects in the surrounding community and their symptoms, and 

identifying problems using a SWOT analysis that can be raised in learning. (b) Synchronize 

the results of analysis that is beneficial to the local with the applicable curriculum. For the 

sequence of steps (a) and (b) can (b) then (a) if you start looking for learning problems by 

observing the curriculum first and continue by choosing local potential that is suitable for use 

in studying the material contained in this basic competency. Formulate the learning objectives 

clearly, especially in the form of student behavior that can be observed and measured. 

Learning objectives can be in the form of factual info, principles and concepts, procedures, 

skills, and attitudes. 3. Determine learning activities carried out by the community by using 

learning media by using local potential around. 4. Determine the concepts that can be learned 

by using this local potential. 5. Determine the presentation or form of media packaging that 

increases the local potential around. Media forms can include mind mapping, film slides, 

slides, films, Student Worksheets. The form of media depends on the learning objectives to be 

achieved. Each type of media has the ability to achieve learning objectives, some are high, 

medium, and low. 

 

4    Conclusion 

 
From the results of the study it can be concluded that : (1) The development of learning 

models based on local potential at the center of teaching and learning activities has proven 

effective for the sustainability of programs that can improve social skills and income of 

learning citizens. Based on this, efforts must be made to disseminate the area in order to be 

able to apply the model at the center of other teaching and learning activities. (2) With 

marketing learning, it is hoped that learning at the center of teaching and learning activities 

will be sustainable by developing various types of programs, thereby increasing the income of 

learning citizens. (3) Need attention for the management of marketing learning based on local 

potential to improve social skills at the center of teaching and learning activities are; (a) in the 

planning stage it must involve the central management of teaching and learning activities, 

teachers / tutors and learning citizens to plan together: identify learning needs, utilize available 

potential, formulate goals, determine learning materials, determine learning methods, use 

available tools, determine time and market results. (b) Centered on student-centered learning 

so that participatory learning models are more dominantly followed by residents. (4) Coaching 

activities are carried out in accordance with the needs and problems associated with teachers 

and the learning community by increasing partnerships with various relevant parties and the 

material is adjusted to local potential in the community. 
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