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Abstract. A geographical indication is a part of communal intellectual property rights
owned explicitly by groups in a community. Due to a lack of legal awareness among
business actors, limited information in the community, and a lack of attention from the
government and stakeholders, the development of geographical indication in Indonesia
has not been evenly distributed, and business actors have not fully obtained this right in
various regions. Therefore, an analysis using a descriptive empirical juridical approach is
required to investigate these conditions. This analysis is supported by primary and
secondary legal materials obtained through a literature review. The analysis results have
revealed that the local community plays a significant role in providing legal protection
for geographical indications. As the core of geographical indications, the local
community cannot be separated, considering the urgency and strong correlation between
the aspects as integral parts. In addition, Indonesia's growing number of tourism sectors
may provide opportunities for commercializing tourism products. Therefore, tourism can
provide a close correlation with intellectual property that can differentiate products on
the market, as well as serves as an effort to improve the tourist destination branding by
presenting tourism with a distinctive intellectual property-based nature that can attract
both domestic and foreign visitors.
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1. Introduction
Intellectual property rights are always relevant. Their vital role can legally protect

new inventions, innovations, and creations. The rights are also essential for business
competition at national and international levels. Despite their quality and popularity, all
products are the same without legality and legal umbrellas. With the global business
competition becoming more open, the general public and businesspeople must catch up in this
era. In addition, they need proper preparation and appropriate strategies to gain market share
and segmentation at national and international levels.

Indonesia has been a party to the Paris Convention for the Protection of Industrial
Property since 1888 and the Berne Convention for the Protection of Literary and Artistic
Works since 1914. Thus, Indonesia ratified several regulations on intellectual property rights,
i.e. Law No. 7 of 1987 on Copyright, Law No. 6 of 1989 on Patents, and Law No. 12 of 1992
on Marks. Those measures were taken to protect innovations dan inventions with legal
certainty and appreciate them through intellectual property rights registration. Therefore, the
measures are critically important so that Indonesians are ready to compete in the global market
and businesspeople thrive in the international and national markets.

However, intellectual property rights are paid more attention to by countries due to
their considerable influence on the world. As a consequence, they do not only encompass
marks, copyright, patent, and industrial designs. Nevertheless, nowadays communal
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intellectual property rights, including geographical indications, are paid attention to. In
international trade, geographical indications are a new thing being discussed. In the early 20th
century, they were known as appellations of origin or indications of source. Then, they were
stipulated at the international level by the Agreement on Trade-Related Aspects of Intellectual
Property Rights (TRIPs) in 1994.

In Indonesia, geographical indications were laid down in Law No. 15 of 2001 on
Marks. Now, geographical indications and trademarks are stipulated in Law No. 20 of 2016 on
Marks and Geographical Indications. Nonetheless, marks and geographical indications are
quite different. Geographical indications have developed more slowly than other intellectual
properties such as marks, patents, copyright, industrial designs, etc. Data show that there are
118 registered geographical indications across Indonesia[1]. On the other hand, Indonesia has
416 regencies and 98 cities[2]. In other words, many potential geographical indications have
not been registered. It stems from the lack of legal awareness, information, human resources,
and the government’s role in promoting geographical indications.

Geographical indications are any indications that identify products as originating
from a particular region and having reputations, characteristics, and quality influenced by
nature, labor, or a combination of both. Nevertheless, geographical indications are part of
communal intellectual property rights in a region. Geographical indications are communal in a
region so the local community plays a key role in protecting them. However, there are hardly
well-managed regional businesspeople groups or associations. As a consequence, it is hard to
protect geographical indications. The local community has a vital role in protecting
geographical indications as geographical indications are communal intellectual property rights,
instead of personal ones.
In Sragen, for example, potential geographical indications have not been registered due to
several factors, including the local community. On the other side, geographical indications can
boost local tourism and improve the image of tourist destinations. Thus, tourism intellectual
property and legal protection, i.e. geographical indications, can go hand in hand.
Departing from the background above, this study discusses the potential of combining
geographical indications in Indonesia and tourism intellectual property to promote local
tourism. This combination offers different products on the market, brands tourist destinations,
and helps make and implement tourism policies in regions with intellectual property-based
tourism to attract local and foreign tourists.

2. Research Method
This research employed the descriptive empirical juridical approach. For this reason,

Law No. 20 of 2016 was used to reveal actual problems. In addition, other regulations on
geographical indications and intellectual property were analyzed to describe the condition in a
regency in Central Java[3]. This library research used primary and secondary legal sources
such as books, law journals, and the Internet.
3. Literature Review
3.1 Local Community

There are various definitions of the local community. First, it refers to the community
that lives or earns their living around the factory, office, warehouse, training facility, rest area,
or other fixed assets of a company[4]. The local community plays a vital role in planned
communication so that they support an organization. Thus, the community lives in a region to
earn their living in any activities. The activities are carried out in various sectors, including



industry in the region where the local community lives. The scope or meaning of the local
community is as wide-ranging as its implementation.

Second, the local community reflects the interconnection of a concept, value, norm,
and social structure to reach a consensus on common goals[5]. To rephrase it, the community
cannot live without a value, concept, and social structure after reaching a consensus on their
goals in a region. Therefore, the local community has common goals and consensus wherever
they live.

Thus, the community plays an important role in providing an organization in a region
to reach consensus and common goals. On the other hand, in community-based tourism,
ecotourism requires facilities made and managed by the local community and conserves the
environment and local culture[6]. In this respect, the local community is vital to industry,
ecotourism, and so forth.

3.2 Geographical Indications
Geographical indications are communal intellectual property rights. In Indonesia,

geographical indications have developed more slowly than other intellectual properties such as
marks, patents, copyright, industrial designs, etc. Nonetheless, geographical indications can
help promote products made by the local community in national and international markets.
Hence, geographical indications can promote and protect products made by the local
community.

Geographical indications are part of intellectual property rights showing the
correlation between a product and its origin. The correlation cannot be separated from the
nature influencing the reputation of the product. In addition to the dominant role of nature, as
intellectual property, geographical indications need human intervention[7]. Thus, geographical
indications are closely related to a place of origin, raw materials, and producers (the local
community). In other words, the local community is vital to geographical indications. Legal
protection cannot be provided if in conducting their business, the local community has no
community-based economic enterprise, center, organization, or association in a region.

Under Law No. 20 of 2016, a geographical indication is any indication that identifies
goods and/or a product as originating from a particular region of which its geographical
environment factors, including nature, labor, or the combination of both factors are
attributable to a given reputation, quality, and characteristics of the produced goods and/or
product[8]. Hence, there are four keywords: name; product; geographical origin; and
reputation, quality, or characteristics. Geographical indications also include nature, labor, or
their combination attributable to the product.

3.3 Tourism Intellectual Property (IP Tourism)
Intellectual property tourism (IP Tourism) combines intellectual property (IP) and

tourism, in which intellectual property is involved in tourism product development. For this
reason, stakeholders in tourism must understand the commercial value of the intellectual
property they produce, create, or innovate to draw tourists[9]. In this respect, intellectual
property and tourism can promote different products with geographical indications in national
and international markets.

Intellectual Property Rights are exclusive rights within the scope of technology, science,
or art, and literature. The rights are given to protect the creations of the mind[10]. In
intellectual property rights, the most important part is the creation. They can be artistic,
industrial, or scientific works. The creations can also be a combination of those three works,
each of which uses different terms.



According to Law No. 10 of 2009, Tourism shall mean many types of tour activities
supported by facilities and services provided by the community, businesspeople, Government,
and Regional Government[11]. It can be concluded that tourism intellectual property is a right
given over a new creation in tourism. It is also given over a new creation in cultural tourism,
nature tourism, educational tourism, etc. Tourism intellectual property can create new and
different products on the market.

4. Results and Discussions
4.1 The role of the local community in geographical indications

Geographical indications are communal intellectual property rights in a particular
region. In addition, a geographical indication identifies a product as originating from a region
in which its geographical environment factors such as nature, labor, or the combination of
both are attributable to the reputation, quality, and characteristics of the product. In this regard,
the application of geographical indications may only be filed by a group, center, community,
or association with the same product in the same region. Under Article 53 paragraph 3 of Law
No. 20 of 2016, the application for geographical indications may be filed by any entity
representing a society in a certain geographical area and the provincial or regency/municipal
government. In other words, the applicant for geographical indications is a community-based
economic enterprise, center, local community, etc. In this respect, they must be independent
and manage geographical indications without any intervention from the local government[12].

Thus, the local community plays a major role in the application of geographical
indications to ensure legal certainty. As geographical indications are communal intellectual
property rights, they cannot be separated from the local community. Geographical indications
cannot be applied or managed without the local community. Despite the government’s role in
the application, the local community is needed to manage and protect geographical indications
in a region.

In Sragen, for example, the geographical indication has not been registered. There,
fossil stones at the Sangiran Museum are processed into unique and different handicrafts such
as ivory replicas, animal replicas, ancient human replicas, woman accessories, and so forth.
The center was established in 1985 and is located in Krikilan Village, Kalijambe Sub-district,
Sragen. Until now, it still produces handicrafts[13]. It is not easy to exist for such a long time.
There are several obstacles to the application of geographical indications: Human Resources
and the Role of the Local Government and Community. Poor human resources, the lack of
knowledge, and the absence of the handicraft enterprising community and the role of the
government and the local community are obstacles to geographical indications[14].

The above case in sragen district is in connection with the registration of the law
Number 20 of 2016 statute on brands and geographical indications in article 56 section 1 and
2[8]. Under article 56 section 1, it describes indications that are contrary to the ideology of the
state, the rules of legislation, morality, religion, decency, and public order; Misdirecting or
outmaneuvering the public about its reputation, quality, characteristics, source origin,
manufacturing of goods, and or use; And it isa name that has been used as a variety of plants
and is used for varieties of plants of the same type, unless it has been added as an equivalent
of words which indicate a type of geographical indication factor it is therefore unregistered.
Regarding the products found in the sangiran stone crayons in sragen, it is possible to obtain
registration because so far it does not conflict with state ideologies, religions, misleads
communities, and not the varieties of plants that have been used by other products.

Furthermore, according to article 56 section 2, it also explains that in a new product
the geographic indication would be rejected if the geographic description of the indications



could not be verified and had a parallel in its entirety with the already listed geographic
indication[8]. In view of the chapter's description, the product in the sangiran is not denied,
given that over the years the derivative product has nothing in common with the description of
the already registered product and no other product in whole or in part. Hence, the foregoing
suggests that the product of an Iranian stone craft could be protected by geographical
indications because it does not conflict with brand laws and geographical indications. The
following isa map of the location of the sragen district district which has a potential
geographical indication and lies between the world heritage tourism of The Homeland of Java
Man[15],

Sources: BPS Sragen Regency.

In principle legal protection of an envious stone craft product shows that geographic
indications have a positive impact on the image of the area. Some of the benefits of
geographical indication include such things as[16]: Clarifying the product identification and
establishing a standard of production and process among stakeholders of geographical
indictments, avoiding competitive cheating practices, providing consumer protection from the
misuse of the geographical indication's reputation, guaranteing the quality of the geographical
indication as genuine product so as to give trust to the consumer, build local producers,
support coordination, and strengthen the organizations of fellow right holders in order to
create, provide, and reinforcing the image of the name and reputation of the product[17], the
increase in production as geographic indications are defined in great detail about distinctive
and unique products, the reputation of a region of geographical indications would increase, as
well as geographical indications to preserve natural beauty, traditional knowledge, and natural
resources, would certainly contribute to the development of agrotourism[18].

Thus, the local community ensures legal certainty by protecting geographical
indications. The local community does not only live together but also has long-term common
goals in a region. Thus, the registration, management, and protection of geographical
indications require a group, center, or community[19]. For this reason, intellectual property



rights should be disseminated to businesspeople. Geographical indications can enhance
competitiveness, boost profits, and expand segmentation and networks.

This condition reflects the effectiveness of the law, a theory developed by Anthony
Allot. Law is effective if it can discourage behavior that is disapproved of and eliminate
disorder[20]. The local community can promote geographical indications in a region and
prevent a product from being duplicated or claimed. Therefore, the local community should be
established or empowered to promote communal intellectual property rights or geographical
indications. The community can help businesspeople and the local government promote
geographical indications in a region.

4.2 Tourism intellectual property-based geographical indications
Geographical indications have been recognized in Indonesia since Law No. 15 of

2001 on Marks was passed. Now, geographical indications are stipulated in Law No. 20 of
2016 on Marks and Geographical Indications. However, geographical indications have
developed more slowly than other intellectual property rights such as patents, copyright,
marks, industrial designs, etc. In 2008, Bali Kintamani Arabica Coffee was registered as the
first geographical indication in Indonesia. It is the only registered geographical indication even
though geographical indications have been recognized since 2001. It shows that geographical
indications have not been popular among the general public and businesspeople and have
developed more slowly than other intellectual property rights.

Thus, it takes time to implement and disseminate geographical indications across
Indonesia. In Sragen, for example, the geographical indication has not been registered due to
the lack of information, poor human resources, the minor role of the local government and
community, and the absence of the local community. Sangiran handicrafts have been made
since 1985, but their geographical indication has not been registered[21].

Essentially, tourism cannot be separated from tourism law, including in Indonesia.
Thus, Indonesia’s government should address issues of intellectual property rights and tourism.
Besides, local businesspeople should understand intellectual property rights over local
products inspired by local wisdom. In addition, the issue in Sragen is related to tourism so an
effective solution is needed. On the other hand, the tourism industry has a significant impact
on promoting local wisdom. The tourism industry produces products or goods and services by
involving productive economic activities to support it directly and indirectly[22].

The involvement can promote flagship tourist destinations in each regency/city.
Therefore, tourism-based geographical indications can promote local tourism and local tourist
destinations. For this reason, intellectual property rights can enhance competitiveness in the
tourism industry[23].

Bali is the role model for tourism intellectual property-based geographical indications.
In 2008, Bali Kintamani Arabica Coffee was registered as the first geographical indication[24].
It shows that geographical indications need human resources and the role of the local
government and community in Bali. In addition, Bali is known as the Paradise of Tourism,
Paradise Island, and Paradise of the World so its beauty and potential support tourism. Thus,
Bali represents tourism intellectual property-based geographical indications.

Tourism intellectual property-based geographical indications in Bali or other regions
in Indonesia can support development in each region. The geographical indications offer
different products on the market to brand tourist destinations, formulate tourism policies, and
draw local and foreign tourists. In this respect, tourism intellectual property-based
geographical indications indirectly have a significant impact on a region. Thus, tourism and



the tourism industry in a region can be promoted, attracting more tourists and facilitating
development in the region.

5. Conclusion
This study has identified that the local community plays a key role in how the

geographical indications of new inventions in a region are registered. The community does not
only provide businesspeople with the opportunity to manage and protect geographical
indications in the future. The local community can help the government realize geographical
indications in a particular region. Tourism intellectual property-based geographical indications
can brand a unique tourist destination that draws local and foreign tourists. In addition,
tourism intellectual property-based geographical indications can show different products on
the market to formulate tourism policy.
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