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Abstract. The Covid-19 pandemic triggers declining economic growth which has
impacted most companies going out of business. Other serious effects in Indonesia are
layoffs of employees and encouraging unemployment rate. One way to overcome this
unemployment issue is through the creation of new digital-based entrepreneurs. It is
initiated by instilling digipreneur intention for youth such as college including students.
Empowering the role of peers is one among many efforts to support this program. This
research aims to analyze the influence and role of peers in improving the students'
digipreneur intention. This survey model descriptive research was conducted on 123
students of economic education at the Faculty of Economics of Universitas Negeri
Semarang (UNNES) class 2018. The data are collected using questionnaires and
interview methods. The data are then analyzed descriptively by percentage. Qualitative
data are analyzed using interactive models, namely data reduction, data display, and
conclusion drawing. The results of the research show that: (1) peers are very influential
in improving the students' digipreneur intention, and; (2) the peers play crucial roles in
improving the students’ digipreneur intention, especially in sharing about personal issues.
There are three main topics to be discussed in this research: (a) digital-based business
opportunities; (b) how to start a digital-based business, (c) digital-based business
management; and (d) challenges and obstacles in digital-based business and how to
overcome them.

Keywords: Digipreneur Intentions, Peers, Digital Business

1 Introduction

The Covid-19 has caused declining economic growth around the world, including
Indonesia. As a result, many companies have also experienced a decline in their business
performance and caused their employees to be laid off thus increases the unemployment rate.
In Indonesia, there are more than 9.77 million unemployed people due to the Covid-19
pandemic (liputan6.com, May 25, 2021). Therefore, breakthroughs are required to encourage
economic and social development. Indonesia has an opportunity to address this issue through
the entrepreneurship field [1], as it plays an important role in a country's economic situation
through the creation of new jobs [2]. Entreprencurship can certainly increase the economic
growth rate [3][4]. Therefore, according to Narmaditya et al. [5] stimulating prospective new
entrepreneurs has now become a global challenge, and policymakers must understand some
factors that influence and support entrepreneurial intention. According to Lingappa et al. [3] to
grow and generate more young entreprencurs, the first thing to do is to cultivate
entrepreneurial intention, because it is a direct precursor of entrepreneurial behavior.
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The entrepreneurial spirit can be used to predict entrepreneurial behavior. Previous
research also states that individual entrepreneurial intention is more effective and stronger in
predicting entrepreneurial behavior [6][4]. Therefore, the first step in growing
entrepreneurship is to instill entrepreneurial intention in the younger generation, especially
college students. In the current 4.0 industrial and 5.0 technological revolutions of society eras,
the college students may be directed to create a golden opportunity that ultimately aims to
generate new digital entrepreneurs.

The creation of entrepreneurial students (digipreneurs) in the educational world through
the formation of entrepreneurial intentions among them should pay attention to certain factors
that influence it. Several studies have proven many factors that influence entrepreneurial
intentions, namely entrepreneurial education [7][8][1], family economic education, economic
literacy [5], environment, and social [4], and peers [9][10][3]. However, the influence of peers
on entrepreneurial intentions is not yet clearly defined, while in the current 4.0 industrial and
5.0 social revolution eras, everything must be digital-based. Peers are a group of people who
have almost the same ages, values, and like-minded opinions [11]. Therefore, research on the
influence and role of peers in encouraging digipreneur intentions is still rarely conducted,
especially among the students who have been skillful in the digital world.

The research aims to analyze the influence and role of peers in encouraging digipreneur
intentions among the students of accounting economics education class 2018, Faculty of
Economics of Universitas Negeri Semarang.

2 Literature Review

Research on entrepreneurial interest in students has been widely carried out by previous
researchers and has provided sufficient evidence of the positive influence of entrepreneurship
education on student entrepreneurial interest Astuti et al. [12]; Taufik et al. [13]; Setyanti and
Sudarsih [14]; Supeni and Efendi [15]; Novi and Syuraini [16]; Setiawan [17]; Lingappa et al.
[3]. But in reality there are still few students who become entrepreneurs after attending
entrepreneurship education. This may happen because the curriculum in learning is not
designed properly. Lingappa et al. [3] finding that the regular academic curriculum seems to
have a negative influence on ATE (the regular academic curriculum seems to have a negative
influence on ATE. Experience of entrepreneurship practice. The findings of Rumijati [18] that
learning methods in entrepreneurship education do not have a significant effect on students'
interest in entrepreneurship, because they rarely provide observations of business practices
and practical experience even never.

In addition to entrepreneurship education, there has been much evidence of the influence
of peers in increasing student interest in entrepreneurship [9][10][11]. Therefore, according to
the findings of Narmaditya and Wibowo [5] to increase student entrepreneurship, the world of
education and the government must facilitate the formation of student working groups in
entrepreneurship. Therefore, this study tries to reveal the role of peers and Project Based
Learning to improve student digipreneur. The hope is that with the role of peers and the
application of Project Based Learning in digital business learning, it can increase student
digipreneur interest, given the occurrence of the industrial revolution 4.0 and the 5.0
community revolution which opened up business opportunities to be carried out online and the
impact of the covid-19 pandemic which forced transactions to be carried out without meeting.



3 Method

This qualitative descriptive research is conducted on 123 students of economic education
at the Faculty of Economics, UNNES class 2018, using a survey method. The data are
collected using questionnaires and interviews. The data are then analyzed descriptively using
percentage and interactive models, namely data reduction, data display, and conclusion
drawing.

4 Results and Discussions

4.1 Results

From the distributed questionnaire, it is obtained precious data on the influence of peers in
encouraging digiprenuer intentions described in the following table:

Table 1. Influence of peers in encouraging students’ digiprenuer intentions

Category Number Total Interval Category Result
Significantly 109 545  >42-5 Very high
encouraging
Encouraging 14 56 >34-42 High 4,89
Fairly encouraging 0 0 >2,6-34 Fair Significantly
Less encouraging 0 0 >1,8-2,6 Low encouraging
Not encouraging 0 1-1,8 Very low
Total/average 123 4,89

(Processed data)

Based on table 1, the obtained average value is 4.89 and it is classified as very high in
encouraging students’ entrepreneurial intentions. It means that peers play a very important role
to support the entrepreneurship spirit. In addition, no one chooses the fairly, less, and not
encouraging options.

Table 2. Roles of peers in encouraging students’ digiprenuer intentions

No Descriptions Total %
1  Digital-based business opportunities 123 students 100
2 Digital-based business management 120 students 97,6
3 Starting a digital-based business 119 students 96,7
4 Business obstacles and how to overcome them 116 students 94,3

(Processed data)

Based on table 2, there are some roles of peers in encouraging student digipreneur
intentions, such as sharing partners about digital business opportunities and digital business
management, telling how to start a digital business, and how to identify the business obstacles
and how to overcome them.

Table 3. Choices of business opportunities in digital business course

No Business opportunities Total %




No Business opportunities Total %

1 E-commerce 28 96,5
2 Marketplace 0 0

3 Online transportation 0 0

4 Accommodation 0 0

5 Digital agency 1 3,5
6 Digital media 0 0

7  Financial Technology 0 0
Total 29 100

(Processed data)

Table 4. Ways of seeking business opportunities done by the students

No Selecting business opportunities Total %
1 Finding out potential business opportunities 12 41,4
2 Observing emergency needs 12 41,4
3 Utilizing  existing business entities around 5 17,2
(establishing relationships with producers)
(Processed data)

Table S. Order of peers’ sharing in managing digital-based business

No Aspects of digital-based business management
1 Goods/services production
2 Investment and financial
3 Human resources
4  Information Technology and digital marketing

(Processed data)

Table 6. Interview results about digital-based business capital that will be managed

No Capital Source Number of groups %
1 From one of the group members 0 0
2 Contribution of all members with the same amount 29 100
3 Voluntary contribution 0 0

Total 29 100

(Processed data)
4.2 Discussions
4.2.1Role of peers in encouraging student digipreneur intentions

The results of the descriptive analysis show that the average value of the influence of peers
in encouraging students' digipreneur intentions is 4.89 and it is in the category of ‘significantly
encouraging’. It means that the peers play a very important role in encouraging the digipreneur
intentions of the students of the accounting education program, and no one chooses the 'less
encouraging' or ‘not encouraging’ category. This is because peers have become partners to
share both about daily life activities and college assignments. When they have peers, they can
talk about everything without any hesitation, and peers will also provide alternative options
about the problems faced by their colleagues. When peers are faced with digital
entrepreneurship topics, they can also provide their views on digital-based entrepreneurship to



their partners. Exchanging ideas with peers about entrepreneurship can grow the students’
entrepreneurial spirit [11], and will encourage digital entrepreneurial intentions of other peer
members.

The results of the questionnaire have also found that there are no students who choose the
option ‘less’ or not encouraging’. This provides tangible evidence that when the students meet
and gather with their peers, they can provide support about the problems they are facing, and
this moment will affect the students' intentions about the problems they are talking about.
Likewise, when peer groups are involved in entrepreneurial activities, they are more likely to
influence their members to do the same [5].

Also, when digipreneurs are given to a group of students of the same ages, they will give
the best support to each other and their digipreneur intentions will automatically increase. The
findings of Moog et al. [19] revealed that peers provide support in a positive direction,
including in entrepreneurship aspects. Peer support in encouraging entrepreneurial spirit is
very crucial [20], even it is the strongest among other factors [21]. With peer support, one's
entrepreneurial intentions may raise greatly [22][3][5].

4.2.2 Role of peers as sharing partners in seeking digital business opportunities

The research findings show that all students believe their peers as the best partners for
sharing digital-based business opportunities in the first order. It means that the students and
their peers when mostly discuss how to grow the entrepreneurial spirit and seek digital-based
business opportunities. Moreover, the current 4.0 industrial revolution has created up good
chances especially for the millenial generation to seek, create, and take advantage of digital-
based business opportunities [23].

Potential digital business opportunities in Indonesia can be grouped into some classes: (a)
E-commerce business, such as online stores that are commonly used by retail companies to
sell goods and services online; (b) establishing marketplaces that accommodate many sellers
in one container, such as Lazada, Tokopedia, Bukalapak, Shopee, and others; (c) Online
transportation, namely business opportunities that provide very attractive and innovative
transportation services, such as Gojek and Grab; (d) Online accommodation, which is business
opportunities that provide accommodation services, such as Traveloka; (e) Digital agency
which serves as a solution provider for those who experience problems in their business, such
as marketing the products correctly and describing the best product marketing techniques; (f)
digital media; (g) Financial Technology (fintech); financial services market is a digital-based
financial service [23].

Based on the results shown in table 3, it can be seen that 96.5% (28 groups) of peer groups
of accounting education students, Faculty of Economics of UNNES choose e-commerce
business opportunities in conducting digipreneurs, and only 3.5% (1 group) of peer groups of
the students that prefer to business opportunities as digital agents. Determination of group
choice is based on peer discussion by considering various aspects according to the strengths
and weaknesses of each group. Also, the selection of business opportunities in each peer group
is influenced by interpersonal interactions [24] and mutual interests and goals [25], so that
they have aligned their opinions before [11].

Based on the ways the students seek the business opportunities in table 4, there are 12
(41.4%) peer groups looking for potential business opportunities. It is the same as the choice
of seeking business opportunities by observing the most urgent needs stated by 12 groups
(41.4%). Meanwhile, the third option is chosen by 5 groups (17.2%) where it tells about how
to choose business opportunities by utilizing existing businesses around.



Seeking business opportunities by looking for potential businesses and observing the most
urgent needs are the two most popular choices among the students. It means that the peer
group discussing digipreneurs has considered the prospects of the business to be run. When
looking for a potential business, they do expect that the business will be accepted by the
market and earn maximum profits. Likewise, when a business opportunity comes from the
people’s primary needs, the goods or services will likely be well-consumed, thus earning good
profits. The same number of peer groups who choose these two options is because they
understand very well that the difference between the two is very difficult to determine due to
the same result. In-depth discussions are conducted to identify what they already know, so
they want to elaborate their understanding of entrepreneurial knowledge by going into the real
business world [26].

How to find business opportunities by looking for potential businesses and observing the
needs that are most needed are just as many choices. This means that the peer group
discussing digipreneurs has considered the prospects of the business to be run. When looking
for a potential business, the hope is that the business will be accepted by the market and make
a profit. Likewise, when a business opportunity comes from the needs needed, the goods or
services from the business will likely be accepted by the market, thus generating a profit. The
large balance of the number of peer groups who choose these two options is because they
understand very well that the difference between these two options is very difficult to
determine. After all, the result is the same. In-depth discussions to determine the choice of
business opportunities tend to apply what they already know, so they want to elaborate their
understanding of entrepreneurial knowledge by going into the business world [26].

The business opportunities do not come by themselves, but they must be found, created,
and utilized by being creative and innovative [23]. Moreover, there are a lot of users of
information technology and the internet in Indonesia. According to the Association of
Indonesian Internet Service Providers (APJII) in 2018, the internet users in Indonesia reached
171.17 million people (64.8% of the total population of 262.16 million). Facebook users are
50.7%, Instagram 17.8%, YouTube 15.1%, and Twitter 1.7%. When the students’ peer groups
discuss digital-based business opportunities, they will work together to help each other [27],
find, create and take advantage of these business opportunities by interacting with each other
in providing insight and sufficient knowledge to create entrepreneurial readiness [28]. Taking
advantage of these business opportunities can be done by seeing, listening, reading, writing
[23], then discussing them with peers to determine the best and potential options. Warm
digipreneur discussions with peers would create a flexible relationship which finally
encourages the student's digipreneur intentions [29][30].

4.2.3 Role of peers as sharing partners in starting a digital business

The research findings indicate the third role of peers as sharing partners on how to start a
digital-based business. Those who have never run a business, do not understand how to start a
business. According to Perdana [23], to start a digital business, the idea of establishing a new
business is a must. The idea comes from personal interests, other people's business
experiences, and challenges or compulsion. Entrepreneurs who start their ideas from personal
ideas usually appear when they see other’ businesses have been successful, then they start to
imagine what they should do in the future. Those who establish their business based on
personal interest usually start from learning from their mentors and experience. Meanwhile,
the people who initiate the business programs from challenges or compulsion are commonly
caused by stressful feelings triggered by the situations they are experiencing, such as the
difficulty of finding jobs, layoffs, and others.



Peers function as partners for sharing how to start a business by exchanging ideas [11].
They significantly influence increasing literacy on how to start a digital-based business so that
through the peers’ support, the students can identify the process of starting a business as a
digipreneur. According to Perdana [23] establishing a business includes the following
elements: (a) ideas and willingness; (b) capital, (c) goods and services that will be used as
business objects needed by consumers (markets); (d) markets, and; (e) profits. Therefore, the
existence of peers as sharing partners to help to start a digital-based business will affect
increasing the intention to become a digipreneur. By identifying how to start a digital-based
business, the students' intentions to become digipreneurs will be stronger. Many previous
studies have also revealed that peers have a significant positive influence on entrepreneurial
intentions [9][3][31][21][5].

4.2.4 Role of peers as sharing partners on business management

The results show indicate the second-order which is peers as partners in managing the
digital-based business. Digital-based business management is slightly different from
traditional ones. According to Sunarta [32], business management includes reliable human
resources, product quality, finance and administration, and brand. Meanwhile, in digital-based
business management, all business elements must be carried out digitally, such as raw material
inventory, finished goods, marketing, and payment methods.

Based on table 5, the order of peer sharing in digital-based business management is the
production of goods/services, capital and finance, human resources, information technology,
and digital marketing. The production of goods/services is the first order in managing a
digital-based business because they have to generate quality goods or services to ensure their
products are safe. It means that the stocks of raw materials and finished goods or services must
be ready and maintained. In procuring goods or services, they must first determine whether the
goods are self-produced or finding resellers or a combination of both.

Production planning is very important to make sure that the goods stock is well-maintained
[33] and selling activities are running as expected. Therefore, in a peer group discussion about
digital-based business management, respondents should put the production of goods or
services in the first place to be discussed. Here, peers will exchange ideas and share
information about the goods or services that will be produced and they must guarantee that the
goods and services are always available safely [11]. Through this sharing with peers, the
decision-making [34] to choose what kinds of goods or services to be produced can generate
the best results. Also, peer sharing about the production of goods or services will open up
insight to identify the supply of goods and services when all processes are done digitally.

The second digital-based business management aspect to be considered is capital and
finance. Capital is a vital issue especially at the student level who does not have yet a fixed
income. Therefore, discussions about capital and finance are an urgent order for the students
to grow their entrepreneurial spirit.

Based on table 6, we can see that all groups choose the capital from the business to be run
from the contributions of all members in the same amount. This choice is based on discussion
and agreement of peers in a group. After being agreed that the business capital is taken from
the contributions of all group members, this issue may be solved effectively and all group
members are ready to bear the risk if the business fails and are entitled to profits if the
business is successful. The decision to collect capital taken from the contributions of all group
members is one example of the influence of peers in choosing the way and lifestyle of their
group [35]. However, in other activities, the capital may come from only one member of the
peer group; but in this case, they decide to take contributions from all group members.



In financial management, when the business is digital-based, financial management and
financial policies will be also digital-based, such as payment methods that are done through
third parties like banks or fintech. The group should also discuss the way they manage their
financial conditions and members who are charged to handle the financial management of
their business. All groups agree that financial management is handed over by one member and
all members have the right to oversee the financial management. This is also the impact of
peers who trust each other and become a reference for students’ activities in establishing a
business especially related to financial problems [36].

The next order is human resources management. Generally, all group members already
understand each member’s abilities. This is because of the intensity of their association so that
they are very familiar with the behavior of other peer members [37]. Therefore, in managing
human resources in their business ventures, they already trust each other with other members,
and they must contribute to the group's digipreneur activities. Because they want to manage
their business as best as possible, peers must have a positive and very strong influence.

In managing a digital-based business, information technology and digital marketing are
also the main topics that need to be discussed in peer sharing. They usually exchange ideas
about the technology to be used, selling methods, and digital-based marketing platforms that
will be applied so that their products can be well-known to potential buyers and end with
purchasing activities and after-sales services. One of the functions of peers is as a source of
information and a place to exchange ideas and concepts [11]. Peers are significant in
delivering their opinions related to the management of information technology and digital
marketing. The two aspects are expected to be better organized so that the products can be
easily recognized and sold to the public.

4.2.5Role of peers as sharing partners on business obstacles and how to deal with them
in digital-based business

There will always be problems on every side, including running a business. This must be
understood and learned by everyone who will establish a business. For students who have
never been involved in any business activities, certainly do not understand clearly the
obstacles that will be experienced that trigger business failure. According to Perdana [23],
some main factors that cause business failure are less understanding of the business process
and business sites they live in, only focusing on one product and not understanding marketing
strategies, less understanding of procurement and selection of raw materials, lack of
innovation, wrong business management, less knowledge on financial flows, less reliable in
managing finances, and lack of understanding of technological changes.

The existence of peers as sharing partners in dealing with obstacles in digital business will
make the students better understand the obstacles that may occur when they become a
digipreneur. Moreover, the peers express their opinions in easy-to-understand language [27],
and the students will not feel so forced to accept input from their close friends [38]. Therefore,
the guidance from peers will encourage the students’ digipreneur intentions [9][10].

5 Conclusions

Some conclusions can be drawn from the research findings: (1) Peers are very influential
in encouraging students' digipreneur intentions; (2) Peers can act as the students’ close friends
to share anything related to the business establishment, such as (a) digital-based business



opportunities, (b) how to start a digital-based business, (c¢) digital-based business management,
and; (d) business obstacles and how to overcome them. The results corroborate the findings of
Rahman et al. [9]; Bello et al. [10]; Lingappa et al. [3]; Kacperczyk [31]; Nanda and Srensen
[21]; and Narmaditya et al. [5].

References

(1]
(2]

(10]

(11]

[12]

(13]

[14]

[15]

[16]

[17]

R. P. D. Karyaningsih, “Does entrepreneurial knowledge influence vocational students’
intention? Lessons from Indonesia,” Entrep. Bus. Econ. Rev., vol. 8, no. 4, pp. 138-155, 2020.
A. Sher, A. Abbas, S. Mazhar, H. Azadi, and G. Lin, “Fostering sustainable ventures: Drivers of
sustainable start-up intentions among aspiring entrepreneurs in Pakistan,” J. Clean. Prod., vol.
262, p. 121269, 2020.

A. K. Lingappa, A. Shah, and A. O. Mathew, “Academic, family, and peer influence on
entrepreneurial intention of engineering students,” Sage Open, vol. 10, no. 3, p.
2158244020933877, 2020.

Z. Peng, G. Lu, and H. Kang, “Entrepreneurial intentions and its influencing factors: A survey
of the university students in Xi’an China,” Creat. Educ., vol. 3, no. 08, p. 95, 2013.

B. S. Narmaditya and A. Wibowo, “Family economic education, peer groups and students’
entrepreneurial intention: the mediating role of economic literacy,” Heliyon, vol. 7, no. 4, p.
€06692, 2021.

1. Ajzen, “Attitudes, traits, and actions: Dispositional prediction of behavior in personality and
social psychology,” Adv. Exp. Soc. Psychol., vol. 20, pp. 1-63, 1987.

L. Li and D. Wu, “Entrepreneurial education and students’ entrepreneurial intention: does team
cooperation matter?,” J. Glob. Entrep. Res., vol. 9, no. 1, pp. 1-13, 2019.

R. K. Jena, “Measuring the impact of business management Student’s attitude towards
entrepreneurship education on entrepreneurial intention: A case study,” Comput. Human
Behav., vol. 107, p. 106275, 2020.

R. S. A. R. A. Rahman, N. Othman, and N. B. M. Talkis, “The Influence of Attitude, Interest,
Teachers and Peers on Entrepreneurial Career Intention,” Univers. J. Educ. Res., vol. 8, no.
11A, pp. 78-88, 2020.

B. Bello, V. Mattana, and M. Loi, “The power of peers: A new look at the impact of creativity,
social context and self-efficacy on entrepreneurial intentions,” /nt. J. Entrep. Behav. Res., 2018.
S. N. Nurhadifah and S. Sukanti, “Pengaruh Kepribadian, Lingkungan Keluarga, Dan Teman
Sebaya Terhadap Minat Berwirausaha Mahasiswa Program Studi Pendidikan Akuntansi
Fakultas Ekonomi Universitas Negeri Yogyakarta,” J. Pendidik. Akunt. Indones., vol. 16, no. 2,
pp. 82-98, 2018.

F. D. Astuti, R. Sartika, and P. Suratriadi, “Pengaruh Tingkat Pengetahuan Kewirausahaan
Terhadap Minat Menjadi Entrepreneur Pada Mahasiswa (Studi kasus mahasiswa UBSI cabang
Salemba 22 Jakarta),” J. Pendidik. Dan Kewirausahaan, vol. 7, no. 2, pp. 1-12, 2020.

A. Taufik, M. N. Azhad, and A. H. Hafidzi, “Faktor yang mempengaruhi minat berwirausaha
mahasiswa,” J. Penelit. IPTEKS, vol. 3, no. 1, pp. 8699, 2018.

S. W. L. H. Setyanti, E. C. Pradana, and S. Sudarsih, “Pengaruh Pendidikan Kewirausahaan,
Efikasi Diri Berwirausaha dan Faktor Lingkungan terhadap Minat Berwirausaha Mahasiswa
Perguruan Tinggi Islam di Jember,” J. Manaj. dan Kewirausahaan, vol. 9, no. 1, p. 64, 2021.

R. E. Supeni and M. Efendi, “Minat Mahasiswa dalam Berwirausaha Perguruan Tinggi Swasta
di Kabupaten Jember,” UNEJ e-Proceeding, pp. 449—463, 2018.

R. Novi and S. Syuraini, “Factors Affecting the Interest of Entrepreneurship Students of
Universitas Negeri Padang to Maintain Their Business,” SPEKTRUM J. Pendidik. Luar Sekol.,
vol. 8, no. 2, pp. 170-174, 2020.

B. Setiawan, ‘“Pengaruh Pendidikan Kewirausahaan Terhadap Minat Membangun Digital
Entrepreneurship Dengan Konsep Ekonomi Kreatif Mahasiswa Pendidikan Akuntansi



(18]

(19]

(20]

(21]

(22]

(23]
(24]

(25]

[26]

(27]
(28]

Universitas Muhammadiyah Surakarta.” Universitas Muhammadiyah Surakarta, 2020.

A. Rumijati, “Pengaruh bakat potensi kewirausahaan dan metode pembelajaran terhadap minat
berwirausaha mahasiswa,” J. Innov. Bus. Econ., vol. 1, no. 02, 2010.

P. Moog, A. Werner, S. Houweling, and U. Backes-Gellner, “The impact of skills, working time
allocation and peer effects on the entrepreneurial intentions of scientists,” J. Technol. Transf.,
vol. 40, no. 3, pp. 493-511, 2015.

G. Nabi, A. Walmsley, F. Lifidn, I. Akhtar, and C. Neame, “Does entrepreneurship education in
the first year of higher education develop entrepreneurial intentions? The role of learning and
inspiration,” Stud. High. Educ., vol. 43, no. 3, pp. 452467, 2018.

R. Nanda and J. B. Serensen, “Workplace peers and entrepreneurship,” Manage. Sci., vol. 56,
no. 7, pp. 1116-1126, 2010.

P. Handayati, D. Wulandari, B. E. Soetjipto, A. Wibowo, and B. S. Narmaditya, “Does
entrepreneurship education promote vocational students’ entrepreneurial mindset?,” Heliyon,
vol. 6, no. 11, p. e05426, 2020.

Suryana and Y. Perdana, Bisnis Digital (Cara Mudah Bisnis di Era Industri 4.0). Jakarta:
Salemba Empat, 2020.

A. Kenney and C. B. Dennis, “Environmental paths that inform adolescent substance use
prevention,” J. Hum. Behav. Soc. Environ., vol. 29, no. 7, pp. 897-908, 2019.

J. Nesi, S. Choukas-Bradley, and M. J. Prinstein, “Transformation of adolescent peer relations
in the social media context: Part 2—application to peer group processes and future directions
for research,” Clin. Child Fam. Psychol. Rev., vol. 21, no. 3, pp. 295-319, 2018.

S. O. Bada and S. Olusegun, “Constructivism learning theory: A paradigm for teaching and
learning,” J. Res. Method Educ., vol. 5, no. 6, pp. 66-70, 2015.

A. Djalil, Pembelajaran Kelas Rangkap. Jakarta: Universitas Terbuka, 2011.

A. Saptono, A. Wibowo, B. S. Narmaditya, R. P. D. Karyaningsih, and H. Yanto, “Does
entrepreneurial education matter for Indonesian students’ entrepreneurial preparation: The
mediating role of entrepreneurial mindset and knowledge,” Cogent Educ., vol. 7, no. 1, p.
1836728, 2020.

A. Henley, F. Contreras, J. C. Espinosa, and D. Barbosa, “Entrepreneurial intentions of
Colombian business students: Planned behaviour, leadership skills and social capital,” Int. J.
Entrep. Behav. Res., 2017.

A. Mishra, S. S. Maheswarappa, M. Maity, and S. Samu, “Adolescent’s eWOM intentions: An
investigation into the roles of peers, the Internet and gender,” J. Bus. Res., vol. 86, pp. 394405,
2018.

A. J. Kacperczyk, “Social influence and entrepreneurship: The effect of university peers on
entrepreneurial entry,” Organ. Sci., vol. 24, no. 3, pp. 664-683,2013.

Sunarta, “Cara Mengelola Bisnis.” UNY, 2006.

M. Rahardjo, “Pentingnya Rencana Produksi Dalam Kaitanntanya Dengan Pengendalian
Persediaan Bahan Baku Pada Perusahaan Tegel" Asli" Surabaya.” Universitas Airlangga, 1985.
N. S. Schutte and N. M. Loi, “Connections between emotional intelligence and workplace
flourishing,” Pers. Individ. Dif., vol. 66, pp. 134-139, 2014.

S. Lolokote, T. H. Hidru, and X. Li, “Do socio-cultural factors influence college students’ self-
rated health status and health-promoting lifestyles? A cross-sectional multicenter study in
Dalian, China,” BMC Public Health, vol. 17, no. 1, pp. 1-14, 2017.

G. Isomidinova, J. S. K. Singh, and K. Singh, “Determinants of financial literacy: a quantitative
study among young students in Tashkent, Uzbekistan,” Electron. J. Bus. Manag., vol. 2, no. 1,
pp. 61-75,2017.

A. K. Reimers, S. Schoeppe, Y. Demetriou, and G. Knapp, “Physical Activity and Outdoor Play
of Children in Public Playgrounds—Do Gender and Social Environment Matter?,” Int. J.
Environ. Res. Public Health, vol. 15, no. 7, p. 1356, 2018.

Z. Aswan and D. B. Syaiful, “Strategi belajar mengajar,” Jakarta: Rineka Cipta, 2010.



