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Abstract. The purpose of this study is to find out what opportunities can be used to do 

business using information technology and also to find out how to take advantage of these 

opportunities so that we can do business using current technology and information. The 

subject of this research is entrepreneurs who are still not familiar with the technology and 

information used today; the research method used to compile this scientific work is 

descriptive research methods. The results of this study are to find out whether current 

business people have used technology and information to develop their business. This 

study discusses what entrepreneurs and information technology can be used to build their 

business. It can be concluded that using technology and information will have a large 

business opportunity. Therefore, we are required to use business opportunities that are 

available so that we can compete in business using technology and information media as 

intermediaries for competing in business. 
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1   Introduction 

Computers contribute to current performance; most people who are asked to identify the 

power of computer computers now tend to do computational tasks such as being able to calculate 

large numbers [1]. The business has always been an active agent of progress, through innovation 

and new products, by encouraging technological equity, or reducing costs by increasing 

productivity activities, improving services and improving quality, and thus making something 

good in life affordable for more people [2]. Technology can be used to develop new product 

concepts and to assess the competitiveness of existing product concepts. Analyzed information 

is used for strategic decisions in the future and also for budget allocation. 

Furthermore, the source of knowledge can be facilitated by scouts. In an environment with 

high technological complexity and the need for volatile markets, external technology sources 

are becoming increasingly important to ensure the competitiveness of companies [3]. The 

novelty of business opportunities and subsequent innovations may be very different from 

companies. Some companies can introduce new products and services to the world, while others 

can introduce improvements from existing ones, or similar products at lower prices. The novelty 

of business opportunities is closely related to the novelty of the founders of the knowledge base 

[4]. 

The design of business processes and IT has mutually needed relationships; their 

relationships are never fully exploited in practice. The authors define this relationship as a 
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recursive pattern. On the one hand, it is naturally expected that the choice of certain ways of 

doing business in an organization will influence the design and structure of the IS to support 

this process. On the other hand, IT progress can generate opportunities to create new 

organizations and therefore influence the layout of specific business processes [5]. Some studies 

take into account the marketing and marketing aspects of social media opportunities in customer 

interaction, but the majority are found to be fully concentrated on the one-to-customer aspect of 

corporate marketing, not more approaches to interaction. However, there are no studies found 

in social media opportunities in general in customer interaction, and especially not from an 

innovation perspective [6]. E-commerce website planning refers to the overall planning of the 

construction and operation of a website from a strategic height. The main content should include 

the objectives of website construction and business analysis, site-targeted customer analysis, 

analysis of the website's market position, technical and economic feasibility analysis, selecting 

the operational environment and equipment and so on. The purpose of website construction and 

business analysis. [7].Web sites are widely used commercially. As the use and dependence on 

Web technology increases, so does the need to assess the factors associated with the success of 

a Web site. The aim is to explore these factors in the context of electronic commerce [8]. Internet 

use in business can change as a tool that serves to electronically transact information into a tool 

for business strategy applications, such as marketing, sales and customer service. Marketing on 

the Internet tends to penetrate various obstacles, national boundaries, and without standard rules. 

While conventional marketing, goods flow in large parties, through seaports, using containers. 

[9].Based on the value of the IT business research, it presents an electronic business value 

framework that mentions the relationship between performance (eg, Internet applications, 

processes, and electronic business readiness of customers and suppliers), and operational 

excellence and financial metrics. We believe that companies involved in the transformation of 

electronic businesses must make investments synergistic and committed resources not only in 

information technology but also must align processes and customers and supplier readiness to 

maximize benefits. The general model and approach provide a foundation for managers to 

analyze the types of electronic business initiatives that lead to better operational and financial 

performance. Furthermore, management can use this model to measure electronic business 

projects and to identify areas that may require additional attention and resources [10]. Electronic 

business is a land of extensive business growth because it presents a fast sales method, an 

efficient price, always open all the time. Stores arranged on the site are a different start on sites 

that are considered simple [11] and can make benefit [12].  

The purpose of this research is to find out how technology can relate to business and to find 

out whether current business people have used technology and information to develop their 

business. This research is referring to entrepreneurs who are still not familiar with the 

technology and information currently used, and this research uses descriptive research methods 

and serves to find out whether business people today have used technology and information to 

develop their business. 

2   Method 

The method used in this research is descriptive research methods because we will look for 

the correlation between business and technology for the future. In this study, we will find out 

about how technology can relate to business and find out if current business people have used 

utilization technology and information to develop their business. 



 

 

 

 

3   Result and Discussion 

To find out what are the opportunities for doing business, an online business-based business 

website is created. In this website, sellers can sell the products they want to sell by uploading 

what rods to sell and provide details about the products that will be sold. sell to the buyer, for 

example, suppose a product on the website offers an electronic product, which appears on the 

web page such as, Mobile, Camera, Laptop of various brands and on the website the buyer will 

be offered other similar products with various brands if the buyer looking for the same product, 

then if the buyer wants to make a transaction. 

In the display of this web, provider displays products that are holding discounts. (Figure 

1). 

 

 
Fig 1. Initial Display. 

 

Then also offered a payment method that offers product purchase payments indirectly using 

transactions from credit cards, so that buyers only have to wait for the product that we ordered 

sent to the buyer [13]. Buyers can order products to be purchased anywhere and anytime 

according to the wishes of the buyer by accessing this online-based web business through a web 

browser on the buyer's electronic device. (Figure 2) shows the main display. 



 

 

 

 

 
Fig 2. Main Display. 

 

Then on the main page that is below the initial display page, has the function to make sale and 

purchase transactions of goods that have been provided by pressing the add button to the basket 

to store what products the buyer will buy using the account that was created before by the buyer. 

(Figure 3) shows product details. 

 

 
Fig 3. Product Details 

 

After seeing and choosing the product to be purchased, there is information about the product 

starting from the price of the product to be purchased, product specifications, product name, and 

product stock. (Figure 4) shows page filling account. 



 

 

 

 

 

 
Fig 4. Page Filling Account. 

 

On this page, if the buyer has chosen the product to be purchased, the buyer must fill out an 

account to make the transaction so that the product can be sent to the name and address shown 

to the buyer by entering an email and password that has been registered on this website.  (Figure 

5) shows purchase transaction pages. 

 

 
 

Fig 5.  Purchase Transaction Pages. 

 

On this page the buyer who has determined what products to buy, is required to process the 

payment of the products that the buyer will buy using the available method of purchase on this 

business website. (Figure 6) shows succesful purchase page. 

 



 

 

 

 

 
 

Fig 6. Successful Purchase Page. 

After the buyer purchased the desired product, the buyer will be shown to the page that says the 

purchase transaction was successful and the buyer can continue shopping on this business web. 

After all transaction processes are completed, the buyer only has to wait for the item that was 

ordered by the buyer to the address and destination by the charging data which is filled in when 

transacting. Products that have been purchased cannot be returned and the money that has been 

used to buy the product cannot be returned. The product ordered will arrive at the destination if 

there is no error in filling in the purchase data. On this web, there is a problem that on this 

website buyers can only use credit cards to buy the items they want, while not everyone has a 

credit card so that the buyer will be troubled if they want to buy the desired product. 

4   Conclusion 

 Business opportunities provided by technology and information nowadays are widely 

used by business people who initially sell by going down to the field. Lately, businessmen use 

internet technology to build an online business so that business people do not go down to sell 

their products to sell. 
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