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Abstract. Since March to early October 2020 covid-19 (Corona Virus Disease) has caused
global outbreaks by infecting 33,842,281 people and 1,010,634 deaths. Covid-19 has
become a pandemic that has resulted in casualties and has had a multi-dimensional impact,
even though, there are crowdfunding movements as a form of social care. This study aims
to analyze what factors influence people’s intention in crowdfunding movement for
solidarity in pandemic era using Planned Behavior Theory Data were obtained from 250
respondents who were samples of DKI Jakarta residents by purposive sampling using
Google form and then processed using SPSS software with multiple regression models.
The results of data processing show that the factors based on Planned Behavior, namely:
attitudes, subjective norms and perceptions of behavior control simultaneously have a
significant positive effect on the increasing intention of the Bekasi city community in the
crowdfunding movement. The results of this study are expected to be able to encourage
the government and social institutions to optimize the factors that encourage people’s
intention to do crowdfunding as a form of solidarity with better management, not only
incidental movement.
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1 Introduction

The development of the covid 19 case until October 2020 has made Indonesia the highest
country in Asean whose citizens have been confirmed positive. DKI Jakarta is still the province
that has the most reported cases of covid 19 but by being able to reduce the Fatality rate to 2.1%,
East Java Province which ranks second has a higher and even the highest mortality rate, which
is 7.2%. Central Java has 29,395 patients exposed to covid 19, but with the second Fatality rate
after East Java, which is 5.4% [1].

Covid-19 has become a pandemic that has resulted in casualties and has had a multi-
dimensional impact, even though, there are crowdfunding movements as a form of social care.
In the broadest sense, solidarity refers to the unification or agreement of feelings or actions,
particularly among individuals who share a common interest; or mutual support within a group
[2][3]. The moment of the Covid 19 pandemic opened the eyes of both individuals and groups
in solidarity because this disaster was experienced by all parties. The feeling of unity, creates
action to support each other in order to survive this disaster.

Indonesia's potential in terms of crowdfunding is proven by the awarding of the most
generous country award, the World Happiness Report 2019 published by the United Nations
(UN) and can be seen from some data that over the past 5 years they have been able to optimize

BIS-HSS 2020, November 18, Indonesia

Copyright © 2021 EAI

DOI 10.4108/eai.18-11-2020.2311790


mailto:purnama.p41@gmail.com

online fundraising. The trend of donations has increased significantly as collected by Kitabisa,
Rumah Zakat, and Dompet Dhuafa has increased fourfold since March 2020. This rapid increase
can be seen after the introduction of online fundraising technology. Kitabisa.com noted that
63% of people donated via mobile phones, more than 13 thousand donations came from
Instagram, and more than 11% of people donated using go-pay [4][5]-

Previous research has been conducted regarding the community's motivation in
implementing crowdfunding [6]-[8], the use of the Crowdfunding Platform in fundraising [9]-
[11]. This study seeks to make a difference with the use of Planning Behavior Theory in
measuring people's intentions to channel solidarity through crowdfunding platforms during a
pandemic. In addition to being a differentiator from other research related to the application of
fundraising through a crowdfunding platform, the use of Planned Behavior Theory is expected
to be able to prove the generosity of the Indonesian population and increase the research
portfolio related to factors that cause people to still care about others even in difficult times.

We have previously researched the community's intention to do good deeds [12]-[16]. This
research is expected to be able to provide direction on what factors are most dominant in
influencing people's intentions in crowdfunding and optimizing other factors so as to increase
fundraising. Hopefully with the Covid 19 pandemic, the community will get blessings with
increased awareness and solidarity with others so that people can play an active role in the
progress of the nation.

2 Method

This is a type of quantitative research; quantitative research can be defined as a research
strategy that instills competence in data collection and analysis through the use of a deductive
approach to the relationship between theory and research (testing of theory) [17]. This research
uses a quantitative paradigm because it uses measurements of the variables to be studied in the
form of numbers and to find out what form the relationship is. Sampling was conducted in this
study using a non-probability sampling technique combined with a purposive sampling
technique. Samples were drawn from those who make charitable contributions and are residents
of Jakarta. Jakarta was chosen as the research location due to the diversity of its inhabitants and
its status as Indonesia's capital city. The city of Jakarta is divided into five sections: North
Jakarta, South Jakarta, West Jakarta, East Jakarta, and Central Jakarta. The 250 respondents in
this study were divided into 50 groups of 50 in each of these categories.

This research uses primary data sources that are obtained directly from respondents through
closed questionnaires. In this study, the dependent variable is the intention to conduct
crowdfunding, denoted by the letter Y. In this study, the independent variables are attitudes,
subjective norms, and perceptions of behavioral control, all of which are denoted by the letter
X. The following equation describes these variables: a + b1 X1 + boXo + bsX3 Y =a + b1 Xy +
boX> + b3Xs. The research instrument consisted of 4 items related to intentions, 9 statements
related to attitudes, 7 statements related to subjective norms and 7 statements related to
behavioral control perceptions, where each item had been prepared with alternative answers and
a weighted value had been determined for each answer.

By utilizing a Likert scale, the instrument is intended to generate accurate data. The Likert
scale is used to assess a person's or group's attitudes, opinions, and perceptions toward a social
phenomenon [18]. The Likert scale used in this study is a modified version of the standard Likert
scale, with four alternative responses, namely (strongly agree, agree, disagree, and strongly



disagree). The Likert scale with four alternative answers is felt to be the right thing compared
to using a Likert scale [19]. Five answers which add up to the neutral answer. In reality in the
field, using five alternative answers will make it less accurate to draw conclusions and research
results, because it is difficult to provide assessment criteria for neutral answers.

The method of data analysis used in this study consists of three predictors and multiple
linear regression analysis. The researchers used multiple regression analysis with three
predictors to determine the relationship between attitudes, subjective norms, and perceptions of
behavioral control, as well as the community's intention to conduct crowdfunding during the
covid 19 pandemic.

3 Result and Discussion

Based on data obtained from 250 samples but what can be processed further is 235. The
data discarded came from 15 respondents because they did not fill in completely for the
questions given in the questionnaire. The data will be partially and simultaneously tested using
SPSS 22 in order to determine the relationship between the dependent variable (intention) and
the independent (attitude, subjective norms and perceptions of behavioral control). Before
distributing further research instruments, the researcher conducted two tests on these
instruments, namely the validity and reliability tests. Based on testing the validity and reliability
of the research instrument using Pearson Correlation and Cronbach Alpha to the instrument
consist of 4 items of statements related to intention, 9 statements related to attitudes, 7
statements related to subjective norms and 7 statements related to behavioral control
perceptions, it resulted in a valid research instrument with a value of r = 0.3 and reliable with
Cronbach Alpha value > 0.70 [20]. The model in this study is a multiple linear regression model,
so before carrying out multiple regression analysis, a classical assumption test is required. If it
meets conventional assumptions, linear regression model is called a good model. The classical
assumption test is therefore required before the regression analysis is performed. The classical
test consists of normality testing, heteroscedastic testing, multicollinearity testing, linearity
testing and autocorrelation testing [19],[20]. The normality test was performed with the
Kolmogorov-Smirnov. The result was a Sig value of 0.000 and the data received was declared
normal because the sig value was <0.05. As for the multicollinearity test is used provided that
the value of the VIF is not more than 10, and the tolerance value not less than 0.1. Table 1 shows
the results of the multicollinearity test.

Table 1. Multicollinearity Test

Model Collinearity Statistic
Tolerance VIF
Constant
Attitude .905 1.105
Subjective Norms 934 1.071
Behavioral Control .967 1.034

3.1 Chi-Square goodness of fit test

The F test shows the relation between the independent variables and the dependent variable.
The "F" test then examines whether the independent variables, namely Attitude (X1), Subjective



Norms (X2) and Behavioral Control perceptions, have an impact on the dependent variable
together, namely the intention of conducting crowdfunding during the covid 19 pandemic (Y).
With the 95% confidence, a = 5%, with the degree of freedom, df (n-k-1). [19], [20]. [20]. Table
2 shows the results of the F test.:

Table 2. Goodness of Fit Test

Model Sum of Squares Df Mean F Sig.
Square
Regression ~ 79.565 3 26.522 17.430 .000°
Residual 194.768 232 1.522
Total 274.333 235

The F value is calculated (17,430), the F table is (2.68). F count (17,430) > F table (2,67)
of equal size probability (0,000). Meaning value = (0.000) < (0.05) for a rejection of HO, the
alternative H, which means the model is feasible and has a considerable positive effect between
the independent variable and the dependent variable.

3.2 Partial T-Test

The t test is used to test if each independent variable, namely Attitude (X1), Subjective
Norms (X2), Behavioral Control (X3) and the variable's intention to conduct crowdfunding
during the COVID 19 Pandemic, has a positive and significant influence (). Each variable is
independent of the dependent variable, if one of the independent variables is fixed/controlled)
with a probable level of 0,05 and free df (nk-1) [19][20]. Table 3 shows the following partial t
test.

Table 3. Partial T-Test

Model T value Sig

(Constant) 1.109 .269
X1 Attitude 5.405 .000
X2 Subjective Norms 2.735 .007
X3 Behavioral Control 1.069 .287

The following results are obtained on the basis of Table 3: The attitude variable affects the
purpose that is demonstrated by the t-value (5.405) > t table (1.656) and the meaning of the
attitude variable is (0.00) < (0.05). H1 is accepted. And H1 is accept. Subject standard variables
have a positive and significant effect with a value of (2735) > t table (1.656) with a meaning
level of (0.007) < (0.05). The variable of the perceptual behavior control has a positive but
insignificant t-value effect (1.069) <t table (1.656) and the meaning level is (0.287) < (0.05).

3.3 Discussion
3.3.1 The effect of attitude on intention
The results of this t test show t to be higher than the t table and that the importance level

for the variable attitude is less than 0.05 so that the hypothesis 1 (H1) is acceptable. The results
of this study support previous researchers' research [13]-[15],[21]. From the results of this data



processing, we can see that the attitude of the people of DKI Jakarta greatly influenced their
intention to carry out crowdfunding during the COVID-19 pandemic, this was because the more
positive public confidence in crowdfunding, the higher the intention to mobilize empathy and
solidarity in conducting crowdfunding. For initiators and managers of crowdfunding funds, it is
hoped that they will be able to maintain public trust by providing transparency and targeted
allocations to maintain and even improve the attitude of the community in carrying out
crowdfunding. The more people involved, the better and the greater the positive impact that will
be generated.

3.3.2 The effect of subjective norms on the intention of crowdfunding

Based on the researchers' data processing results presented in Table 3. It is known that the
t test results show that t is greater than t table and the significance level for the subjective norm
variable is less than 0.05, so that hypothesis 2 (H2) is accepted. means that subjective norms
have a positive and significant effect on the intention to do crowdfunding.

The results of this data processing do not correspond to the results of research conducted
by Putra [14] which indicates that the subjective norm variable has a positive yet minor effect
on the intention variable. However, other research results, such as the research results, confirm
the positive and significant influence of subjective standards on the intensive choice of Baitul
Maal Wat Tamwil (BMT) [12]. And it is supported by research results, which show that
subjective standards have a positive and significant effect on the entrepreneurship of students
in the Faculty of Economics. [21] The results of data processing can be seen as having a
significant positive impact on the intention of people to crowdfund through the selection of a
positive direction, which means that believers standards have been raised by the numerous
suggestions made by parties such as family, working friends, relatives and religious leaders.

Religious leaders play a role in the formation of individual, family and community norms
[22], therefore religious leaders are expected to be stronger in directing solidarity and empathy
for others both individually and institutionally so that they are able to withstand all the negative
impacts of the COVID19 pandemic.

3.3.3 The effect of perceptions of behavioral control on the intention of crowdfunding
during the covid 19 pandemic

On the basis of Table 3 it is known that t-test results show that the t-table is higher than T-
count and that its significance is higher than 0.05, which means it is not significant, and that the
hypothesis 3 (H3) is rejected, which means that the perception is not significant. Control of the
behavior has a positive but negligible effect on the intention of people to make crowdfunds
during the COVID19 pandemic. The results of this data processing are consistent with previous
investigations which state that the perception of behavior control does not have a significant
impact on Baitul Maal Wat Tamwil's intention [12]. Behavioral control perceptions are feelings
of how easy or difficult a person can manifest a behavior influenced by two factors, namely
control of beliefs and perceived power [21].

So, itis very important to maintain public trust in crowdfunding fund management. People's
beliefs are inherent in their perceptions of life. However, the people of DKI Jakarta prove that
even though there are leaks in the management of funds from the community, especially
government-managed funds, they are still moving to care for others using the crowdfunding
platform. This is proof of the generosity of the Indonesian people, especially the residents of



Jakarta, to continue crowdfunding even though they are both experiencing difficulties caused
by the covid 19 pandemic.

3.3.4 The influence of attitudes, subjective norms and perceptions of collective behavioral
control on the intention of conducting crowdfunding during the covid 19 pandemic

The feasibility of the multiple regression model in Table 2 results that indicate that the
calculated F value is greater than the F table, which is positive and significant, thus allowing the
acceptance of Hypothesis 4 (H4), which means that the model is practicable and has a significant
positive effect between indigenous variables with dependent variabilities. This shows that the
variable attitude, subjective norms and behavior management have a substantial positive effect
on the intention variable at the same time.

These results are supported by results from previous studies on the "Analysis of Factors
affecting the intent of Muzakki to pay Zakat,” and it can be seen from multiple regression
analyses that together the attitude, subjective standards and perceived behavioral control
variables have important effect on the intention variable of paying zakat muzaki [13], [14].

Similarly, previous studies on "Application of theory Of Planned Competence to Generate
Entrepreneurial Intentions for Unpaz and Dili Timor Leste" have shown that attitude, subjective
standards and perceived behavioral control together have an important influence in encouraging
the entrepreneurial intention or intention of economics students [21].

The results of researchers' data processing show that attitudes, subjective norms and the
perception of people's behavior control are positive and significant to their intention to finance
the crowd, shows that a positive attitude of confidence, the incentive of the people around and
control of community behavior will increase people's intention to conduct

The findings of this research have answered the problem or the problem formula in this
study, which explains how the perception of behavior management in these studies has no
significant and positive effects on the intent of crowdfunding during the Covid 19 pandemic. At
the same time, the results of the research show that attitudes, subjective standards and
perceptions of behavior management together have a positive and significant effect on the
intention to fund the crowd during the covid 19 pandemic.

4 Conclusion

This study, which shows that subjective attitudes and norms have a positive and substantial
effect on the intention to conduct crowdfunding during the COVID19 pandemic, did not have a
significant impact but only positive effect in perception that control of behavior in that research.
At the same time, the results of this study show that attitudes, subjective standards and
perceptions of behavior control together have a positive and significant impact on the intention
to fund the crowd during COVID19.

Based on this research, it is also recommended that the importance of shaping public
attitudes, especially regarding public trust in crowdfunding fund management, involving
religious leaders and community leaders, and also necessary to carry out social marketing to
increase public awareness in transmitting goodness in order to form a strong nation.
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