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Abstract.  Tax is one of the sources of state finance, including individual taxpayers who 
are the government's mainstay for obtaining funds to finance state administration. For 
taxpayers who perform independent personal services, neither party is required to pay 

taxes. This phenomenon is almost attractive to ignore the factors that encourage people to 
pay taxes. This study will discuss the effect of taxes, knowledge and understanding of tax 
regulations, and service quality on tax willingness to individual taxpayers. The object of 
this research is individual taxpayers who work independently in Bekasi City, especially 
those registered at KPP Bekasi Utara and KPP Bekasi Selatan with a total sample of 100 
respondents. The test used in testing the hypothesis, to ascertain whether the independent 
variable is partially or not on the dependent variable and to determine the effect of the 
independent variable on the dependent variable is simultaneously used the F test. From 
known research it is known that tax awareness, knowledge and understanding of 

regulations taxation has a significant effect on willingness to pay. Meanwhile, service 
quality has an effect but not significantly on willingness to pay taxes. This states that tax 
officers are required to provide friendly, fair and firm services to taxpayers at all times 
and can raise public awareness about tax tax responsibilities. 
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1   Introduction 

 Taxes are a source of state finance, including individual taxpayers who are the 

government's reliance on to obtain funds to finance state implementation. For taxpayers who 

perform independent personal services neither party is compelled to pay taxes. They have a 

tax ID of their own accord. This phenomenon is considered interesting to be associated with 

the factors that encourage people to pay taxes, therefore this study will discuss the effect of 

awareness of paying taxes, knowledge and understanding of tax regulations, and service 

quality on the willingness to pay taxes of individual taxpayers. 

 The object of this research is an individual taxpayer who does independent work in Bekasi, 

especially registered at North Bekasi KPP and South Bekasi KPP with a sample size of 100 

respondents. The t test is used in hypothesis testing, to determine whether the independent 

variable is partially significant or not on the dependent variable and to determine the effect of 
the independent variable on the dependent variable simultaneously, the F test is used. 

 From the research that has been done, it is known that awareness of paying taxes, and 

knowledge and understanding of tax regulations have a significant effect on the willingness to 

pay taxes. Meanwhile, service quality has an effect but not significantly on the willingness to 

pay taxes. This states that tax officials are required to provide friendly, fair and firm services 

to taxpayers at all times and can foster public awareness about the responsibility of paying 

taxes. 

2 Methods 

The research design used in this study is a quantitative approach, namely the research 

used to describe the influence of taxpayer awareness, knowledge and understanding of tax 

regulations, quality on the willingness of taxpayers to pay taxes. 

The population in this research is individual taxpayers who work independently in Bekasi 

City, especially in two KPP Pratama Bekasi Utara and Bekasi Selatan. Because in these two 

tax offices most of them do independent work, such as: workshop services, furniture shops, 

doctors and midwives who open their own work practices, notaries, travel services, computer 
and internet rentals, driving and sewing courses, and so on. other. 

While the sample is part of the number and characteristics of the population (Sugiyono, 

2014: 118). The sample selected in this study using the Convinience Random Sampling 

technique obtained by 100 respondents. 

 

383.976 

n =  

(1 + 383.976)(0,1)! 

 

n = 99,973963 

n = 100  
 

And the data collection method used in this study is a questionnaire method. While the 

data analysis technique used is multiple linear regression analysis techniques, namely to 

determine the effect of independent variables on the dependent variable. In addition, this 



research is also accompanied by a validity test, reliability test, classical assumption test, 

determination coefficient test, significant F test and partial test (t test). 
The variables used in this study are the dependent variable (dependent) and the 

independent variable (independent). The dependent variable is the variable that is affected or 

that is the result of the existence of the independent variable. 

The dependent variable in this research is Willingness to Pay Taxes (Y). Willingness to 

pay taxes in this study is defined as a value that is willing to be contributed by someone, 

which is determined by regulation, which is used to finance general state expenditures without 

receiving direct (contra-achievement) services (Vanessa and Hari, 2009). 

The first independent variable in this research is Taxpayer Awareness (X1). Awareness of 

paying taxes can be defined as a situation in which someone knows, understands, and 

understands how to pay taxes. And awareness of paying taxes can also be interpreted as a form 

of moral attitude that contributes to the state and strives to obey all the regulations that have 
been established by the state and can be forced on taxpayers. 

While the second independent variable in this study is Knowledge and Understanding of 

Tax Regulations (X2). Knowledge and understanding of tax regulations is the process by 

which taxpayers know about taxation and can apply this knowledge to pay taxes. 

And the last or third independent variable in this study is Service Quality (X3). Service is 

a way of serving by helping care for or preparing all the needs someone needs. In simple 

terms, the definition of quality is a dynamic condition related to products, human services, 

processes, and the environment that meet or exceed the expectations of those who want them. 

From the explanation above, this variable is measured using a Likert scale with the 

following answer scores: Score 1 (strongly disagree); score 2 (disagree), score 3 (neutral), 

score 4 (agree), and score 5 (strongly agree). 

3 Result And Discussions 

The data in this study were obtained from a questionnaire that has been distributed to 100 

individual taxpayer respondents who are domiciled in Bekasi City, to be precise, who are 

registered at KPP Pratama Bekasi Utara and Bekasi Selatan. Characteristics of respondents in 
this study include gender, age, level of education, and length of time as taxpayers. 

The validity test is obtained by testing each questionnaire. From the results of the 

processed data, the results of the validity test of this study indicate that the correlation value of 

each question item is> 0.3, this explains that each question is valid in measuring a variable. 

Reliability testing is to measure an instrument in interval consistency using Cronbach's 

Alpha Coeffiecient. The results of the reliability test in this study showed that Cronbach's 

Alpha value was> 0.6, this means that the questions used in this study as a measuring tool 

were reliable. 

While the results of the normality test in this study concluded that the data spreads around 

the diagonal line and follows the direction of the diagonal line, so the data is normally 

distributed so that it can be said that the regression model has met the assumption of 
normality. The second assumption test is the heteroscedasticity test with the Glejser test, 

which is a condition where the variance inequality of the residuals in the regression model 

occurs. A good regression model requires no heteroscedasticity problems. To detect the 

presence or absence of heteroscedasticity is to look at the dots pattern in the regression 

scatterplots. If the dots spread out in an unclear pattern above and below the 0 on the Y axis, 



there is no heteroscedasticity problem. The results of the heteroscedasticity test in this study 

indicate that in this regression equation there is no heteroscedasticity problem. This is 
obtained from the distribution of points that do not have a clear pattern, and the points are 

spread above and below the number 0 on the Y axis, so it can be concluded that the data in this 

equation model does not occur heteroscedicity symptoms. And the third assumption test is the 

autocorrelation test, which aims to test whether in a linear regression model there is a 

correlation between the confounding error in period t with the error in period t-1 (previous). 

According to Ghozali (2005), a good regression model is a regression model that is free from 

autocorrelation. The results of the autocorrelation test of this study showed the Durbin Watson 

(DW) statistical value of 1.705, it can be said that this study is free from autocorrelation 

problems or there is no confounding error because the DW is located between -2 to +2 which 

means there is no autocorrelation. And the last assumption test is the multicollinearity test in 

this study aimed to test whether the regression model found a correlation between the 
independent variables (independent). The multicollinearity test results in this study indicate 

that there are no independent variables that have a tolerance value less than 0.10. The VIF test 

results also show the same thing, namely that none of the independent variables has a VIF of 

more than 10. So it can be concluded that all variables have met the tolerance threshold and 

the VIF value, meaning that there is no multicollinearity problem between the independent 

variables in the regression equation. 

The results of testing the hypothesis of this study produce multiple regression which is 

obtained using the least squares method is Y = 9.830 + 0.246 X1 + 0.202 X2 + 0.127 Xз + e. 

Where the relationship between the dependent variable and the independent variable is quite 

strong, namely 40%, while the value of R Square or the coefficient of determination is 0.161, 

this value indicates that 16.1% of the variation or change in the dependent variable can be 

explained by variations or changes in the independent variable, and the rest is 83.9%. 
influenced by other factors not included in this study. 

As is known in the taxation system, that taxpayers are entrusted with implementing the 

Self Assestment System, namely by calculating, calculating, paying, self-reporting the tax 

owed. The amount of tax is calculated by the taxpayer himself, then pays the tax payable 

based on the provisions of the applicable tax laws. Lerche (2000) also argues that tax 

awareness is often an obstacle in the problem of collecting taxes from the public and taxpayer 

awareness of taxation is needed to improve taxpayer compliance. 

The t test (T-test) is to determine whether each independent variable affects the dependent 

variable. The results of the t test in this study show that the Tax Paying Awareness (X1) has a 

significance value of 0.041, which means that this value is less than 0.05, with t counting 

2.085 and t table 1.664 or t count> t table. Based on this, it is concluded that partially the 
awareness variable of paying taxes has an effect on the willingness to pay taxes because the 

significance value is smaller than 0.05 and t count> t table. The results of the research for this 

variable are in accordance with the research conducted by Widayati and Nurlis, (2010). Which 

states that consciousness is an element in humans in understanding reality and how to act or 

respond to reality. This high awareness itself comes from none other than the motivation of 

the Taxpayer. If the awareness of taxpayers is high which comes from the motivation to pay 

taxes, the willingness to pay taxes will be high and state income from taxes will increase. 

Knowledge and Understanding of Tax Regulations (X2) has a significance value of 0.031, 

which means that this value is less than 0.05, with t count of 2.202 and t table of 1.664 or t 

count> t table. Based on this, it is concluded that partially the variables of knowledge and 

understanding of tax regulations have an effect on the willingness to pay taxes because the 



significance value is smaller than 0.05 and t count> t table. The results showed that knowledge 

and understanding of tax regulations had a significant effect on the willingness to pay taxes. 
Lack of knowledge and understanding of taxation is one of the causes of low willingness 

to pay taxes. From this research is expected to be a reference for tax officers to increase the 

willingness to pay taxes. One of the efforts made is to provide tax education and socialization 

among the public, especially those who do independent work. 

Service Quality (X3) has a significance value of 0.126, which means that this value is 

greater than 0.05 with t count of 1.548 and t table 1.664 or t count <t table. Based on this, it is 

concluded that partially the service quality variable has an effect on but not significant to the 

willingness to pay taxes because the significance value is greater than 0.05 and t count <t 

table. 

The results of the research for this variable state that tax officials are required to provide 

friendly, fair, and firm services to taxpayers at all times and can foster public awareness about 
the responsibility of paying taxes. Taxpayers can recognize taxes from the services provided 

by tax officials. For this reason, tax officials must have the skills to satisfy taxpayers. The 

better the tax authorities service, the taxpayer will have a positive attitude towards the tax 

process. However, if the tax authorities service is not good, it will make taxpayers reluctant to 

pay taxes in accordance with applicable regulations. 

The F test in this study is to determine whether the awareness variable of paying taxes, 

knowledge and understanding of tax regulations and service quality affects the willingness to 

pay individual taxpayers collectively, the F statistical test is used.The F statistical test results 

with the SPSS program show that F count of 4.666 with a significance level of 0.005 is much 

smaller than 0.05, therefore this regression model can be used to predict the variables 

willingness to pay taxes. 

Based on the results of the t test and f test that have been carried out, it is known that 
partially the awareness variable of paying taxes has a significant effect on the willingness to 

pay taxes, as well as the variables of knowledge and understanding of tax regulations also 

have a significant effect on the willingness to pay taxes, while the quality of service has an 

effect but not significant to the willingness to pay taxes. Then simultaneously the three 

variables together have an effect on the willingness to pay taxes for individual taxpayers. 

4 Conclusion 

Based on the results of research and discussion, the following conclusions were obtained: 

1. Awareness of paying taxes (X1) has a significant effect on willingness to pay taxes. This 

shows that the high taxpayer awareness that comes from the motivation to pay taxes, then 

the willingness to pay taxes will be high and state income from taxes will increase. 

2. Knowledge and understanding of tax regulations (X2) has a significant effect on the 

willingness to pay taxes. 

3. Service quality (X3) has a significant but not significant effect on willingness to pay taxes. 

This states that tax officials are required to provide friendly, fair, and firm services to 
taxpayers at all times and can foster public awareness about the responsibility of paying 

taxes. 
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