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Abstract:Strategy is a plan that is prepared, coordinated and implemented with
certain steps and effort to achieve a goal. One of the most important aspects in
business is the aspect of marketing, it can be rationalized into thinking i.e.
success in business is generally determined by success in marketing, and the
marketing itself is considered as a major component of success from the
accuracy and effectiveness of implementing marketing strategy. This study is
done as a way to know "Marketing Strategy of Family Welfare Education
Student’s Products and Service of Unsyiah in Digital Era ". The aim of this
study is to describe the marketing strategy of family welfare education students
of Unsyiah products and services that have been done and developed in the
digital era. The method that is used in this study is a qualitative approach. The
data in this study sourced from the student’s business products that have run a
personal business at least for six months. The data collection techniques that
used in this study are observation, note taking, and documentation. The
observation itself includes observation, interview, and documentation. Based on
the results of data analysis, the findings of this study can be showed as follows.
Family welfare education student of Education and Teacher Training Faculty of
Unsyiah still use conventional marketing strategy in their business, the owners
are not able to optimize social media that can be developed as a marketing tool
in the digital era. The conclusion of this study is the entrepreneurship that has
been run by the student by using conventional marketing strategy is good
enough. It proved by the number of consumer and increasing of income in every
month, but it still less effective if not optimizing the digital marketing strategy
considering the growing era is really fast at this time.
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1 Introduction

In an era of business competition that is increasingly competitive like today, every
businessman certainly wants his business to continue to run in accordance with the times.
Previously marketed products have been made through a quality process with various features
that can improve customer satisfaction, thus customers are willing and to re-enjoy what is
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offered by the business so that they become loyal customers in running a business to be
competent, besides showing how to distribute it, this is not easy to do because to distribute a
product, marketing management is needed in accordance with the times, so that the products
we produce are quickly recognized by the market.

Effective marketing requires planning, phasing plans, concepts and strategies for market
segmentation, good and mature marketing strategies and planning. Marketing strategies for
goods and services through the media can use advertising as a means of promotion.
Advertising requires media as a means, such as newspapers, magazines, radio, television and
online media. [1] stated that, "Marketing is a process when a product or service is defined so
that it has a brand value and personal image. Marketing also includes the process of
advertising, direct mail (postal offers), and other techniques to increase people's awareness of
a product or service. "The Family Welfare Education Department is one of the departments
under the scope of the Teacher Training and Education Faculty, Syiah Kuala University. The
Family Welfare Education Department was established in 1976 and has two majors, namely
culinary art (Tata Boga) and fashion (Tata Busana). In this department the students are not
only taught to be teachers, but also students are taught to be able to compete in the world of
work. This study program is not only guided students to master theories and practices in the
field of expertise in various business worlds through work practices.

The vision of The Family Welfare Study Program as an academic institution is to make the
leading Family Welfare Study program of Teacher Training and Education Faculty of Syiah
Kuala University family in 2026 in the field of cooking and fashion education in order to
produce quality, ethical and moral human resources.

In accordance with the vision and mission that are expected so far there have been many
efforts being developed by The students of Family Welfare Study program of Teacher
Training and Education Faculty of Syiah Kuala University, in accordance with their respective
fields, some of which have opened businesses such as selling hoods (veils), graduation sling,
graduation makeup, women's Muslim clothing sewing services, various cake and so on.

It is appropriate for the students of Family Welfare Study program of Teacher Training and
Education Faculty of Syiah Kuala University to promote with a good strategy in order to meet
effective goals. The promotion must be in accordance with the conditions of the students of
Family Welfare Study program of Teacher Training and Education Faculty of Syiah Kuala
University. Where the available funds must be taken into account with the benefits obtained
by promotional activities organized by the students of Family Welfare Study program of
Teacher Training and Education Faculty of Syiah Kuala University. As it is known that the
state of the world business is dynamic, which always experiences changes that occur at any
time and there is a connection between one another.

Therefore marketing strategies have a very important role for success. Besides that the
applied marketing strategy must be reviewed and developed in accordance with the
development of the market and the market environment. the author sees Family Welfare Study
Program of Teacher Training and Education Faculty of Syiah Kuala University students are
still using traditional strategies in running their business in terms of marketing their products
and services. With the development in this digital era, there are so many new marketing
strategies that can be developed by the students of Family Welfare Study program of Teacher
Training and Education Faculty of Syiah Kuala University. Seeing the importance of
marketing strategies to increase the sales volume of products and services of the students of
Family Welfare Study program of Teacher Training and Education Faculty of Syiah Kuala
University, the authors are interested in to conduct a further research entitled "Marketing
Strategy of Products and Services of the students of Family Welfare Study program of
Teacher Training and Education Faculty of Syiah Kuala University in the Digital Era".



The problem formulation in this study was to find out how the marketing strategy of
products and services of the students of Family Welfare Study program of Teacher Training
and Education Faculty of Syiah Kuala University in the Digital Era was done.

The research objective was to find out:

1. To know the marketing strategy of the products and services of Family Welfare Study
Program of Teacher Training and Education Faculty of Syiah Kuala University students
that was done

2. To find out the marketing strategy of products and services that can be developed by
Family Welfare Study Program of Teacher Training and Education Faculty of Syiah Kuala
University students in the digital era

2 Research Methodology

Strategy is a plan that has been prepared and then coordinated and implemented with
certain steps that have been planned with an effort to achieve a goal. According to Muhyi et al
(2016: 30) "Strategy is a very important effort carried out by important people who realize that
long-term goals can only be achieved with a creative and innovative plan and activity carried
out continuously". In a good strategy there is coordination of the work team, having a topic,
identifying supporting factors that are in accordance with the principles of implementing ideas
rationally, efficiently in funding, and having tactics to achieve goals effectively. The
above definition shows that the strategy here explains a few points. First, what must be
achieved? Second, it is about resources and what kind of activity will be allocated for each
market product in determining environmental opportunities and challenges and to achieve
excellence. Third, strategies used must be considered, selected and adapted to organizational
goals. In other words it can be said that the strategy is a tool to achieve organizational goals in
relation to long-term goals, follow-up programs, and resource allocation priorities. So that the
strategy is a very important tool to achieve competitive advantage.

One of the most important aspects of business is the marketing aspect, this aspect can be
rationalized into a thought that success in business is determined by success in marketing, and
in marketing itself it is considered that the main component of the success of marketing is the
accuracy and effectiveness in implementing the marketing strategy. [2]. "Marketing is a social
and managerial process where individuals and groups get their needs and desires by creating,
offering and exchanging something of value to each other” [3]. In addition, the established
marketing strategy must be reviewed and developed in accordance with the development of
the market and the market environment. Thus, the marketing strategy must be able to provide
a clear and directed picture of what the company will do in using opportunities or chances in
several target markets. In this case, a very important and interrelated part is needed, to achieve
the success of marketing activities carried out by a company, namely the target market and the
marketing reference (marketing mix) for the target market [4].

Marketing mix is a key concept in modern marketing theory, [5] states that "the marketing
mix is a set of marketing tools used by companies to achieve their marketing goals in the
target market" Marketing mix is a tool for marketers which consists of various elements of a
marketing program that need to be considered so that the implementation of the specified
marketing and positioning strategies can be successful. Marketing mix of goods products
includes 4p, namely: product, price, place, promotion Products are all things that can be
offered by producers to be noticed, asked, looked for, bought, used, or consumed by the
market as fulfilling the needs or desires of the market. The products offered by the Family
Welfare Study Program of Teacher Training and Education Faculty of Syiah Kuala University



students include physical items (such as headscarves, various cake, graduation sling etc).
Family Welfare Study Program of Teacher Training and Education Faculty of Syiah Kuala
University students who run their entrepreneurship have gone through the process of creating
a new product that is introduced to the community, the distribution of time and effort were
done maximally as the students are active student of Family Welfare Study Program of
Teacher Training and Education Faculty of Syiah Kuala University. Then the risks and
finances faced are also not easy, because their readiness to be an entrepreneur is to have
satisfaction and freedom in creating (creation) works and selling them

In terms of advancing their business, they only need consistency and willingness or desire
to promote the work that has been created. As an effort to make people recognize the products
they offer and have a selling value that is equivalent to the quality of the products produced,
thus the community will be more satisfied by having the goods. It needs an interesting way to
promote a product to stimulate buyers to have their products, with the unique appearance of a
promotion technique, it will attract public interest.

In the digital era like today, competition among businessmen is increasingly high and
requires businessmen to hone their creativity in creating new innovations, producing good
quality products and good sales strategies. This needs to be done to attract the interest of
consumers and to generate maximum profits. The profits will be used to develop existing
businesses in order to become large and in other words, the larger businesses will need more
workers.In this digital era, the development of technology is an evolution in media
technology, say new media or people commonly call it online media or people are more
familiar with the term internet, this media is certainly very familiar. This media is also touted
as a medium that until now no one has matched the number of users.

Information Technology is a technology used to process data, including processing,
obtaining, compiling, storing, and manipulating data in various ways to produce quality
information that is relevant, accurate and timely information, which is used for personal,
business [6] One of the types of information technology is social media, meanwhile [7] says
"Social media is an online media where users can easily participate, share and create content
including blogs, social networks, wikis, forums and other virtual worlds. Blogs, social
networks and wikis may be the most common forms of social media used by people around
the world.The development of information technology that occurs raises the term E-
Commerce, which means the process of buying and selling products, services and information
carried out electronically by using a computer network and the network used is the internet
network. Digital Marketing is one of the marketing methods that is currently developing very
rapidly. Digital marketing itself refers to the method of marketing by utilizing electronic
equipment such as computers and smartphones to interact with consumers. The application of
digital marketing itself usually refers more to various technologies that use the internet such as
e-mail, social networks and websites. The digital marketing method also uses other electronic
equipment models such as radio, TV channels, billboard on the main roads and many more.

The method used in this study was qualitative descriptive which was aimed to examine the
current situation that is related to the marketing strategy of products and services of Family
Welfare Study Program of Teacher Training and Education Faculty of Syiah Kuala University
students in the digital era. Research was conducted through collecting data from natural
settings by utilizing the problems under study which are descriptive and tend to use analysis
with an inductive approach. Qualitative research uses an inductive approach. Thus, the actual
theory was tested with the data and instruments of the researcher [8]. Qualitative research
methods are also called artistic methods, because the research process is more artistic (less
patterned), and is called an interpretive method because the data of research results are more
related to the interpretation of data found in the field [9] Qualitative research is a research
procedure that produces descriptive data in the form of words and images, the data is obtained



from interviews, field notes, photographs, records, notes or memos, and other official
documentation. Qualitative research methods are also called naturalistic methods because the
situation of research fields are natural or genuine as they are, without being manipulated,
arranged by experiment or test. The research was carried out in May 2018, after obtaining
permission from the assistant in the Academic Field of the Teacher Training and Education
Faculty of the Syiah Kuala University. To get data such as observation and interviews, the
researcher conducted research in the field to obtain the data needed. Research activities in this
data collection process take approximately 3 weeks to get maximum results. The selection of
subjects in this study were 5 Family Welfare Study Program of Teacher Training and
Education Faculty of Syiah Kuala University students who had run a business for at least 6
months. To carry out this research, besides interview, the writer also carried out observations,
documentation and literature. The data obtained are then grouped based on their respective
problems according to the fact in the field, then summarized as information, summarized with
supporting theories and then drew conclusions.

3 Results And Discussion

Based on the results of interviews with 5 respondents, the results were obtained as follow:

1. To find out the marketing strategy of the products and services of Family Welfare Study
Program of Teacher Training and Education Faculty of Syiah Kuala University students
who have already done
The results of interviews with respondents "A", according to respondent A, she is already

familiar with the marketing strategy, which is the target of the business market among students
and the public, so that consumers are interested in using products produced by respondent A
using meat which is different from other business products, meat that was through self-
processed then fried and using dark bread mixed with squid ink, so this becomes a unique
thing in the market. Respondent A added that to make the businesses can still compete in the
market is by maintaining the quality of products such as not using preservatives that can
damage health and also pay attention to the quality of ingredients from the burgers.

The results of interviews with respondents "B", according to respondents B that she
already understand about the marketing strategy, which is the target market for the business is
the community around the location of the business and not also the Lecturers. Respondent B
added that it was very rare to do direct promotions, but respondents B focused on neatness
from the results of the stitches so that the customers would use their services again.

Followed by an interview with the respondent "C" said that she does not understand about
the marketing strategy, the target market in the business of the respondent "C" is civil servants
including School Teachers, Lecturers and Health Centre staff. With neat and timely sewing
techniques is a way to maintain the product so that it can compete in the market.

And then interviewing respondents "D" also did not understand the marketing strategy,
then respondent D added that the target market for his business was close relatives; his
schoolmates and other relatives. Respondent D always put forward the quality of the product
by paying attention to the right and neat sewing technique, currently the D respondent has a
co-worker in sewing, even though the stitches from his co-worker is still checked first. During
this time the promotion carried out was quite attractive, by giving a discount to customers who
were able to bring other consumers to sew in his place. Respondent D considered this
marketing strategy was effective enough.

Continued interviewing with the respondent "E" who said he did not know about the
marketing strategy. The market target for his business is the people around Lambada Pekan



village. Respondent E further said that to maintain products and services in order to be able to

compete in the market is by maintaining product quality, both from neatness in sewing, and

not forgetting to pay attention to making patterns properly, so that clothes are comfortable to
wear.

2. To find out the marketing strategy of products and services that can be developed by
Family Welfare Study Program of Teacher Training and Education Faculty of Syiah Kuala
University students in the digital era.

The results of interviews with respondents "A" so far respondent A is very familiar with
marketing in the digital era, and knows a lot of social media that can be used for marketing in
the digital era. But for now respondents A prefer to use Instagram media, and WhatsApp as a
promotional tool by broadcast to social media users. respondents A also ask his friends to help
promote it to other friends. The impact of marketing through social media is very good, it is
able to attract consumers and assisted with the features available on social media.

The results of interviews with respondents “B" in order to make consumers interested in
using services of the business, respondent B used social media in the form of WhatsApp as a
promotional tool and did not forget to make a pamphlet of business name, that is Argas
Taylor, to make customer easier to find the addresses. The impact of the marketing was also
effective enough to increase income. Furthermore, the results of interviews with respondents
"C" who said the promotion that had been done using social media such as: facebook, Twitter,
and Instagram. The impact of the promotion was very good, but respondents "C" added that
she was very rarely promotion via the internet as she was afraid to make customers
disappointed because the order was full every month. Continued interviews with respondents
"D™" who already knew about marketing in this digital era, but it was the same with some other
respondents, less optimizing the media that can be used because they do not have time for
promotion and busy with other activities.

Furthermore, the results of interviews with respondents "E" the information was not much
different from respondent C. The promotions carried out so far use social media such as:
facebook, Twitter, Instagram, but respondents E did not optimize marketing through these
media, because they did not understand how to communicate and interact by online

4 conclussion

Based on the results of the research that has been done, it can be concluded that:

1. In order to make the businesses run by Family Welfare Study Program of Teacher Training
and Education Faculty of Syiah Kuala University students can still compete in the market
by paying attention to things such as: maintaining product quality, neat sewing techniques,
making orders according to consumer demand, improving services to consumers and
timely completion of consumer orders.

2. The presence of technology and information in the form of social media has brought
changes to human life, especially in the aspect of behaviour, in which human activities
becomes easier, so that it helps increase income of businessman

3. Family Welfare Study Program of Teacher Training and Education Faculty of Syiah Kuala
University students had difficulties in marketing and less utilize of internet media in
marketing their products. Only some of social media were used by businessman to market
their products and attract consumers' interests for instance through Instagram, WhatsApp,
Facebook and Line. So that the target market for Family Welfare Study Program of
Teacher Training and Education Faculty of Syiah Kuala University students was still in the
environment of close relatives and communities around the business location.



4. Lack of knowledge about technology makes some businessman difficult to market their
products and services so that they cannot increase their profits. Considering the condition
of consumers that are increasingly smart and wise in choosing the items to be consumed.
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