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Abstract. This study aims to analyze the effect of financial literacy on behavioral intention 

with entrepreneurial literacy as a mediating variable in Jepara Regency. Using a quantitative 

approach and survey technique, data was collected from 150 respondents working in the gig 

economy. The results of data analysis using the SEM method with SmartPLS show that 

financial literacy has a significant influence on entrepreneurial literacy, and entrepreneurial 

literacy has a significant influence on behavioral intention. In addition, entrepreneurial literacy 

mediates the relationship between financial literacy and behavioral intention. These results 

suggest that improving financial literacy can strengthen entrepreneurial literacy, which in turn 

increases individuals' intention to engage in entrepreneurial activities. Therefore, training 

programs that integrate financial literacy and entrepreneurship are highly recommended to 

support individuals' participation and success in the gig economy in Jepara Regency, thereby 

creating a more inclusive and productive gig economy ecosystem. 
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1 Introduction 

In this era of globalization and rapid technological advancement, financial literacy has 

emerged as one of the critical abilities that each person should have [1], [2], [3]. Financial literacy 

refers to the ability to understand and manage finances effectively, including knowledge of 

investment, debt management, and financial planning [4], [5], [6]. Good financial literacy can help 

individuals make wiser decisions in their daily lives and improve their economic well-being. 

Consequently, it's critical to comprehend the influence of financial literacy on various aspects of 

individual behavior. 

Behavioral intention is an important aspect of behavioral theory that includes a person's 

intention to take certain actions in the future [7], [8]. These behavioral intentions are often influenced 

by various internal and external factors, including an individual's knowledge and skills [9], [10]. 
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Previous research shows that financial literacy can have a significant impact on behavioral 

intentions, especially in the context of financial decision-making and entrepreneurship [11], [12], 

[13]. 

Entrepreneurship literacy is the knowledge and skills needed to start and manage a business 

effectively [14], [15], [16]. Entrepreneurial literacy comprises a comprehension of business 

principles, risk management, business planning and other aspects related to entrepreneurship [14], 

[15]. Understanding risk and appropriate money management are critical for the flow of capital and 

the life cycle of an organization. 

Good entrepreneurial literacy not only enhances individuals' ability to be entrepreneurial 

but can also influence their behavioral intentions in the context of finance and business. The role of 

financial literacy, behavioral intention, and entrepreneurship literacy is very important for human 

life, especially for the gig economy. 

Gig economy is a term that refers to an economic system where work is temporary and 

flexible, and more often project-based or short-term contracts than traditional permanent 

employment [17], [18], [19]. In the gig economy, workers are typically known as freelancers, 

independent contractors, or on-demand workers, often connected to employers or clients through 

digital platforms or apps [20], [21], [22]. Examples of jobs in the gig economy include ride-hailing 

drivers, food delivery, freelance writers, graphic designers, and IT workers. The gig economy has 

grown rapidly thanks to technological developments and digitalization, which make it easier for 

individuals to offer their services and get work quickly and efficiently. Workers in the gig economy 

enjoy great flexibility in determining their working hours and the types of projects they take on, but 

they also face significant challenges such as lack of job security, absence of traditional employee 

benefits (such as health insurance and pensions), and unstable income. 

The research method used in this study involves collecting data through a survey of a 

number of respondents who have varying levels of financial and entrepreneurial literacy. The data 

collected will be analyzed using statistical techniques to test the relationship between the variables 

and to evaluate the mediating role of entrepreneurial literacy [23], [24]. The results of this study are 

expected to provide new insights into the importance of financial and entrepreneurial literacy in 

influencing individuals' behavioral intentions. 

This research will focus on workers in the gig economy, those who work flexibly and are 

not tied to a single employer, such as freelancers, online motorcycle taxi drivers, and project-based 

workers. The gig economy has grown rapidly in recent years, especially with the advent of digital 

platforms that facilitate the relationship between workers and employers [25], [26], [27]. Workers 

in this sector often face unique challenges in managing their finances due to the unstable nature of 

the work and fluctuating income. Therefore, examining the influence of financial literacy and 

entrepreneurial literacy on the behavioral intentions of workers in the gig economy is highly relevant 

and important. This research is expected to provide specific insights into the needs and challenges 

faced by gig economy workers in the context of financial and entrepreneurial literacy, and how they 

can be improved to support their economic stability and well-being. 

 

 

 

 

 



2 Methodology  

 

This study uses a quantitative approach with the aim of examining the effect of financial 

literacy on behavioral intentions with entrepreneurial literacy as a mediating variable in the context 

of the gig economy. The quantitative approach was chosen because it allows researchers to measure 

research variables objectively and conduct statistical analysis that can reveal the relationship 

between these variables [28], [29], [30], [31]. Survey techniques were used to collect data from 

respondents, because surveys are an efficient and effective method of obtaining information from 

large samples. 

The sample in this study consisted of 150 respondents working in the gig economy sector. 

Respondents were selected using a purposive sampling technique, where researchers selected 

individuals who were considered to have knowledge and experience relevant to the research topic 

[32], [33], [34]. The inclusion criteria for respondents were those who had worked in the gig 

economy for at least one year and were aged between 18 and 50 years old. The study targeted 

different types of gig economy workers, including online motorcycle taxi drivers, food delivery, 

creative freelancers, and other project-based workers. 

The research instrument used was a questionnaire designed to measure financial literacy, 

entrepreneurial literacy, and behavioral intention. The questionnaire consists of several parts, 

including demographic questions, financial literacy scale, entrepreneurial literacy scale, and 

behavioral intention scale. The scales used in this questionnaire were adapted from instruments that 

have been tested for validity and reliability in previous studies. Respondents were asked to answer 

each item on a 5-point Likert scale, ranging from strongly disagree to strongly agree. 

Data was collected through an online survey, which was sent to respondents via email and 

social media platforms. The online survey was chosen due to its ease of access and wide reach, 

which allows researchers to collect data from various geographical locations. Before completing the 

questionnaire, respondents were given an explanation of the purpose of the study and were 

guaranteed confidentiality and anonymity of the data they provided. Data collection was conducted 

over a one-month period. 

The collected data were analyzed using descriptive and inferential statistical techniques. 

Descriptive analysis was used to describe the demographic characteristics of the respondents and 

the distribution of their answers on each scale [35], [36], [37]. Furthermore, inferential analysis, 

including regression analysis and path analysis, was used to examine the relationship between 

financial literacy, entrepreneurial literacy and behavioral intention and to evaluate the mediating 

role of entrepreneurial literacy. All analyses were conducted using SPSS and Smart PLS statistical 

software to ensure the accuracy and reliability of the results. The framework in this study is depicted 

in Figure 1. 
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3 Result and Discussion 

Sample Analysis 

Table 1. Profile and characteristics of respondents (n = 84) 

Attributes Characteristic Frequency 
Percentage 

(%) 

Gender Female 86 57,33 

Male 64 42,67 

Age 18-25 years 40 26.67 

26-35 years 45 30 

36-45 years 35 23.33 

46-55 years 30 20 

 

Based on the data collected, the majority of respondents were female, with a total of 86 

people or 57.33% of the total sample. Meanwhile, the number of male respondents was 64 people 

or 42.67%. This shows that women are more dominant in this research sample. The dominance of 

women in the gig economy may provide a unique perspective on financial literacy and 

entrepreneurship that may differ from men. 

In this study, participants were categorized into four age groups. The age group that is 

largest is 26–35 years old with 45 respondents (30%). The 18-25 age group was followed by 40 

respondents (26.67%), then the 36-45 age group with 35 respondents (23.33%), and finally the 46-

55 age group with 30 respondents (20%). The 26-35 age group as the largest group indicates that 

gig economy attracts the greatest interest from young adults who are at the peak of their career 

productivity. Meanwhile, the presence of respondents from all age groups shows that the gig 

economy provides flexibility that appeals to a wide range of ages, both for those who are just starting 

their careers and those who are looking for more flexibility in the second half of their working lives. 

 

Table 2. Path Coefficients 

Variable 
Behavioral 

Intention 

Entrepreneurship 

Literacy 

Entrepreneurship Literacy 0,906  

Financial Literacy  0,824 

 

This study used Structural Equation Modeling (SEM) analysis with Smart PLS application 

to examine the relationship between financial literacy, entrepreneurial literacy, and behavioral 

intention. Table 2 presents the path coefficients of the tested model. The path coefficient between 

entrepreneurial literacy and behavioral intention is 0.906. This figure indicates that entrepreneurial 

literacy has a very strong and positive influence on behavioral intentions. In other words, an increase 

in entrepreneurial literacy tends to be followed by a significant increase in the behavioral intention 

of individuals in the gig economy. This coefficient suggests that entrepreneurial literacy is a very 

important factor in determining behavioral intentions, such as making wise financial decisions or 

starting a new venture. 

The path coefficient between financial literacy and entrepreneurial literacy is 0.824. This 

figure shows that financial literacy also has a strong and positive influence on entrepreneurial 

literacy. This means that individuals with good financial literacy tend to have higher entrepreneurial 

literacy. Financial literacy provides an important knowledge base for individuals to better 

understand and manage aspects of entrepreneurship. 

 

 



Table 3. Outer Loadings 

Variable items Behavioral Intention Entrepreneurship Literacy Financial Literacy 

BI1 0,810   

BI2 0,780   

BI3 0,826   

BI4 0,831   

BI5 0,842   

BI6 0,774   

EL1  0,788  

EL2  0,880  

EL3  0,829  

EL4  0,798  

EL5  0,800  

EL6  0,807  

EL7  0,822  

EL8  0,854  

FL1   0,812 

FL2   0,878 

FL3   0,746 

FL4   0,759 

FL5   0,849 

FL6   0,799 

 

Evaluate the convergent validity of each construct (Behavioral Intention, Entrepreneurship 

Literacy, and Financial Literacy) through outer loadings analysis. Outer loadings indicate the 

strength of the relationship between each measurement item and the measured construct. The higher 

the outer loadings value (more than 0.70), the better the item measures the intended construct. Table 

3 presents the outer loadings results for each item. 

All items for the Behavioral Intention (BI) construct have outer loadings above 0.70, 

indicating that the items consistently measure this construct well. The highest outer loadings value 

is in BI5 (0.842) and the lowest is in BI2 (0.780), indicating that BI5 is the most powerful item in 

measuring behavioral intention, although all items remain valid. The items for the Entrepreneurship 

Literacy (EL) construct also show outer loadings above 0.70, indicating good validity. Item EL2 has 

the highest outer loadings value (0.880), signifying the strongest contribution in measuring 

entrepreneurial literacy. The lowest value was on EL1 (0.788), but still within the valid range. The 

items for the Financial Literacy (FL) construct also meet the convergent validity criteria with outer 

loadings above 0.70. FL2 has the highest value (0.878), indicating that this item is very 

representative in measuring financial literacy. Item FL3 has the lowest outer loadings value (0.746), 

but remains above the minimum threshold, indicating good validity. 

The outer loadings result show that all items used to measure the Behavioral Intention, 

Entrepreneurship Literacy, and Financial Literacy constructs have valid values. Each item shows a 

significant contribution to the measured construct, with all outer loading values above 0.70 [38], 



[39]. This indicates that the questionnaire used in this study has good convergent validity, and the 

items consistently measure the intended constructs.

Table 4. R Square 

Variable R Square R Square Adjusted 

Behavioral Intention 0,820 0,819 

Entrepreneurship Literacy 0,679 0,677 

 

The R Square result for the Behavioral Intention variable shows a value of 0.820. Based on 

this value, it can be seen that 82% of the variance of behavioral intention can explain the independent 

variables in the model, namely financial literacy and entrepreneurial literacy.  The Adjusted R 

Square value of 0.819 indicates that after adjustment for the number of variables in the model, 81.9% 

of the variance in behavioral intention can still be explained. This indicates that the model has very 

strong predictive power and most of the variation in behavioral intention can be explained by 

financial literacy and entrepreneurial literacy. 

The R Square result for the Entrepreneurial Literacy variable shows a value of 0.679. These 

results indicate that 67.9% of the variance in entrepreneurial literacy can be explained by financial 

literacy.  The Adjusted R Square value of 0.677 shows that after adjustment, 67.7% of the variance 

in entrepreneurial literacy can still be explained. This suggests that financial literacy has a strong 

influence on entrepreneurial literacy, although not as strong as the influence observed on behavioral 

intention. 

The R Square and Adjusted R Square values provide a clear picture of the predictive power 

of this research model. With an R Square value of 0.820 for Behavioral Intention, the model is able 

to explain most of the variance in behavioral intention, suggesting that financial literacy and 

entrepreneurship literacy are important factors influencing behavioral intention in the context of the 

gig economy. Meanwhile, the R Square value of 0.679 for Entrepreneurship Literacy also shows 

that financial literacy is a significant predictor of entrepreneurship literacy, although not as strong 

as the relationship between entrepreneurship literacy and behavioral intention. 

 

Table 5. F Square 

Variable Behavioral Intention Entrepreneurship Literacy 

Entrepreneurship Literacy 4,567  

Financial Literacy  2,119 

Value 𝑓2 is used to evaluate effect size in SEM structural models. It measures how much 

influence the independent variable has on the dependent variable in the model. The 𝑓2 value for 

entrepreneurial literacy on behavioral intention is 4.567. This indicates a very large effect of 

entrepreneurial literacy on behavioral intention. With this value, entrepreneurial literacy has a very 

significant influence in increasing or shaping the behavioral intention of workers in the gig economy. 

The 𝑓2 value for financial literacy on entrepreneurial literacy is 2.119. This also shows a very large 



effect of financial literacy on entrepreneurial literacy. With this value, financial literacy has a very 

significant influence in improving or shaping the entrepreneurial literacy of workers in the gig 

economy.

 

Table 6. Construct Reliability and Validity 

 

This study evaluates the reliability and validity of constructs using the main indicators, 

namely Cronbach's Alpha, rho_A, Composite Reliability, and Average Variance Extracted (AVE). 

The results of the reliability and validity analysis show that all constructs used in the model have 

excellent reliability and validity. 

Based on the table above, it can be seen that the Composite Reliability value is 0.920, the 

Cronbach's Alpha value is 0.896, and rho_A is 0.898 in the Behavioral Intention construct. These 

values indicate that this construct has excellent internal consistency. In addition, the AVE value of 

0.658 indicates that more than 65% of the variance of the indicators of this construct can be 

explained by the construct, signifying good convergent validity. 

Based on the table above, it can be seen that the Composite Reliability value is 0.944, the 

Cronbach's Alpha value is 0.932, and rho_A is 0.938 in the Entrepreneurship Literacy construct also 

showed excellent results. These high values indicate that the entrepreneurial literacy construct has 

very high internal consistency. The AVE value of 0.677 indicates that more than 67% of the variance 

of the entrepreneurial literacy indicators can be explained by this construct, which also indicates 

strong convergent validity. 

Based on the table above, it can be seen that the Composite Reliability value of 0.919, 

Cronbach's Alpha value of 0.894, and rho_A of 0.906 in the Financial Literacy Construct. These 

values indicate that the financial literacy construct has high internal consistency. The AVE value of 

0.653 indicates that more than 65% of the variance of the indicators of this construct can be 

explained by the construct, signifying good convergent validity. These reliability and validity values 

indicate that the model used in this study measures the intended constructs accurately and 

consistently. High construct reliability indicates that the indicators used to measure each construct 

are reliable and consistent. Meanwhile, good construct validity indicates that the constructs are able 

to explain most of the variance of their indicators. Thus, these results provide confidence that the 

research findings on the effect of financial literacy and entrepreneurial literacy on behavioral 

intention among gig economy workers are valid and reliable. 

 

Variable 
Cronbach's 

Alpha 
rho_A 

Composite 

Reliability 

Average Variance Extracted 

(AVE) 

Behavioral 

Intention 
0,896 0,898 0,920 0,658 

Entrepreneurship 

Literacy 
0,932 0,938 0,944 0,677 

Financial 

Literacy 
0,894 0,906 0,919 0,653 



Table 7. Discriminant Validity (Fornell-Larcker Criterion) 

Variable 
Behavioral 

Intention 

Entrepreneurship 

Literacy 

Financial 

Literacy 

Behavioral Intention 0,811   

Entrepreneurship 

Literacy 
0,906 0,823  

Financial Literacy 0,780 0,824 0,808 

This study evaluates discriminant validity using the Fornell-Larcker criterion. Discriminant 

validity measures the extent to which different constructs in the model actually differ from each 

other. To meet according to the Fornell-Larcker criterion, each construct's square root value of the 

AVE must be higher than the correlation between the constructs. 

The square root value of AVE for Behavioral Intention is 0.811. This value is greater than 

the correlation between Behavioral Intention and the other constructs (0.906 with Entrepreneurship 

Literacy and 0.780 with Financial Literacy). This indicates that Behavioral Intention has good 

discriminant validity, meaning that this construct is sufficiently distinct from the other constructs in 

the model. The square root value of AVE for Entrepreneurship Literacy is 0.823. This value is larger 

than the correlation between Entrepreneurship Literacy and Financial Literacy (0.824), but smaller 

than the correlation with Behavioral Intention (0.906). Nonetheless, this value is quite high and 

indicates that there is good discriminant validity, but attention needs to be paid to the very high 

correlation with Behavioral Intention which may indicate a potential overlap between these two 

constructs. The square root AVE value for Financial Literacy is 0.808. This value is greater than the 

correlation between Financial Literacy and the other constructs (0.824 with Entrepreneurship 

Literacy and 0.780 with Behavioral Intention). This indicates that Financial Literacy has good 

discriminant validity, meaning that this construct is sufficiently distinct from the other constructs in 

the model. 

 

Table 8. Cross Loadings 

Item of Variable Behavioral Intention Entrepreneurship Literacy Financial Literacy 

BI1 0,810 0,794 0,570 

BI2 0,780 0,675 0,574 

BI3 0,826 0,728 0,713 

BI4 0,831 0,725 0,636 

BI5 0,842 0,794 0,685 

BI6 0,774 0,676 0,621 

EL1 0,735 0,788 0,811 

EL2 0,818 0,880 0,856 

EL3 0,831 0,829 0,810 

EL4 0,661 0,798 0,553 

EL5 0,695 0,800 0,551 



EL6 0,682 0,807 0,533 

EL7 0,715 0,822 0,576 

EL8 0,779 0,854 0,618 

FL1 0,672 0,717 0,812 

FL2 0,757 0,776 0,878 

FL3 0,468 0,505 0,746 

FL4 0,460 0,573 0,759 

FL5 0,758 0,746 0,849 

FL6 0,589 0,620 0,799 

Cross loadings are used to evaluate the discriminant validity of the constructs in the study 

model. To achieve discriminant validity, each item should have the highest loading on the measured 

construct compared to other constructs. Table 8 presents the cross loadings for the items of the 

Behavioral Intention, Entrepreneurship Literacy, and Financial Literacy variables. 

All BI items (BI1 to BI6) have the highest loadings on the Behavioral Intention construct 

compared to the other constructs (Entrepreneurship Literacy and Financial Literacy). For example, 

BI1 has a loading of 0.810 on Behavioral Intention, compared to 0.794 on Entrepreneurship Literacy 

and 0.570 on Financial Literacy. This indicates that these indicators are valid in measuring the 

Behavioral Intention construct and do not contribute significantly to the other constructs. Most of 

the EL items (EL1 to EL8) have the highest loadings on the Entrepreneurship Literacy construct 

compared to the other constructs, but there are some exceptions. For example, EL1 has a higher 

loading on Financial Literacy (0.811) than on Entrepreneurship Literacy (0.788), indicating a 

discriminant validity issue with this item. All FL items (FL1 to FL6) have the highest loadings on 

the Financial Literacy construct compared to the other constructs. For example, FL1 has a loading 

of 0.812 on Financial Literacy, compared to 0.672 on Behavioral Intention and 0.717 on 

Entrepreneurship Literacy. This indicates that these indicators are valid in measuring the Financial 

Literacy construct and do not contribute significantly to the other constructs. 

 

Table 9. Collinearity Statistics (VIF) 

Item of Variable  VIF 

BI1 2,101 

BI2 1,989 

BI3 2,323 

BI4 2,425 

BI5 2,342 

BI6 1,861 

EL1 3,066 

EL2 4,692 

EL3 3,868 



EL4 3,130 

EL5 2,928 

EL6 3,450 

EL7 2,913 

EL8 3,292 

FL1 2,134 

FL2 3,225 

FL3 1,968 

FL4 2,013 

FL5 2,520 

FL6 2,372 

The value of multicollinearity in the regression model can be known through VIF (Variance 

Inflation Factor). Multicollinearity occurs when two or more predictors in the model show highly 

correlated values, which can affect the estimation of regression coefficients and reduce the models 

ability to accurately determine the effect of each independent variable. In general, a VIF value below 

5 is considered acceptable, indicating there is no serious multicollinearity problem. 

The VIF values for the BI items (BI1 to BI6) range from 1.861 to 2.425. All these values 

are below the threshold of 5, suggesting that the items measuring the Behavioral Intention construct 

do not significantly suffer from multicollinearity. The VIF values for the EL items (EL1 to EL8) 

range from 2.913 to 4.692. Although there are some values that are close to 5 (such as EL2 with a 

VIF value of 4.692 and EL3 with a VIF value of 3.868), all values are still below the threshold of 5. 

This indicates that although collinearity exists, it is not significant enough to be a serious problem 

in the model analysis. The VIF values for the FL items (FL1 to FL6) ranged from 1.968 to 3.225. 

All these values are below the threshold of 5, indicating that there is no significant multicollinearity 

problem among the items measuring the Financial Literacy construct. 

The VIF analysis results show that multicollinearity is not a significant problem in this 

model. All items of the Behavioral Intention, Entrepreneurship Literacy, and Financial Literacy 

constructs have VIF values that are below the threshold of 5, indicating that the predictors in the 

model are not highly correlated with each other. This means that the regression coefficient estimates 

in this model can be considered accurate, and it is possible to ascertain more precisely how each 

independent variable affects the dependent variable..

Table 10. Model Fit Summary 

Model Fit  Saturated Model Estimated Model 

SRMR 0,091 0,091 

d_ULS 1,736 1,745 

d_G 1,043 1,046 

Chi-Square 779,961 782,548 

NFI 0,729 0,728 



This study used various measures to assess model fit. Table 10 presents a summary of 

model fit, which includes SRMR, d_ULS, d_G, Chi-Square, and NFI. This model fit evaluation 

helps determine the extent to which the structural model fits the observed data. 

The SRMR value for the Estimated Model and Saturated Model is 0.091. SRMR is a 

measure that indicates the difference between the observed and predicted covariance matrices. 

SRMR values lower than 0.08 are generally considered to indicate a good fit. In this case, the SRMR 

value is slightly above 0.08, indicating that the model has a moderate fit. 

In the saturated model, the d_ULS value was 1.736, while in the anticipated model, it was 

1.745. The difference between the observed and anticipated covariance matrices is measured using 

the Euclidean distance metric d_ULS. A better match is indicated by a lower value. The projected 

model is near to the saturated model, indicating a strong fit, as indicated by the small difference 

between the values for the saturated model and the anticipated model. 

Based on the analysis results, a value of 1.043 d_G was obtained for the saturated model 

and 1.046. d_G for the prediction model. d_G is a geodetic distance measure that also measures the 

difference between the observed and predicted covariance matrices. Lower values indicate a better 

fit. The results show a very small difference between the saturated model values and the predicted 

model values, indicating that the predicted model has a good fit. 

The Chi-Square value on the saturated model was 779.961 and on the estimated model was 

782.548. Chi-Square is traditionally used as a measure of whether the models have a good fit, where 

a lower value indicates a better fit. The small difference between the saturated model and the 

estimated model indicates that the estimated model has a fairly good fit. 

The NFI value in the saturated model shows a value of 0.729 and in the estimated model 

shows a value of 0.728. The NFI measures the improvement in the fit of the model compared to the 

null model. NFI values range between 0 and 1, with higher values indicating a better fit. An NFI 

value below 0.9 indicates that the model may not have a very good fit, although it is within 

acceptable limits 

Table 11. Results of Model Structural 

Hypothesis 
Original 

Sample 

Sample 

Mean 

Standard 

Deviation 
T Statistic P Values 

Entrepreneurship Literacy -

> Behavioral Intention 
0,906 0,904 0,022 41,341 0,000 

Financial Literacy -> 

Entrepreneurship Literacy 
0,824 0,825 0,033 25,138 0,000 

Financial Literacy -> 

Entrepreneurship Literacy -> 

Behavioral Intention 

0,747 0,746 0,044 17,043 0,000 



 

 

 
Fig. 2. Structural Model 

 

The Effect of Entrepreneurship Literacy on Behavioral Intention in the Gig Economy  

The results show that entrepreneurial literacy has a highly significant influence on 

behavioral intention in the gig economy, with a path coefficient of 0.906. This means that an increase 

in entrepreneurial literacy directly increases an individual's intention to engage in entrepreneurial 

activities. Entrepreneurial literacy encompasses the knowledge, skills and attitudes required to start 

and manage a venture. When individuals have a good understanding of these concepts, they are 

more likely to have a strong intention to take entrepreneurial action. 

Entrepreneurial literacy increases individuals' confidence in their ability to start and 

manage a business [14], [15], [40]. A deep understanding of entrepreneurship helps individuals feel 

better prepared to face challenges that may arise in their entrepreneurial journey. This includes the 

ability to create business plans, manage risks, and recognize market opportunities. With increased 

confidence, individuals are more likely to have strong intentions for entrepreneurial behavior. 

Entrepreneurial literacy also affects the quality of an individual's decision-making in a 

business context [16], [23], [41]. When individuals have adequate knowledge of entrepreneurial 

principles, they can make more informed and strategic decisions. These include decisions on how 

to allocate resources, marketing strategies, and how to overcome competition. Better decision-

making naturally increases individuals' intention to engage in entrepreneurial activities as they feel 

more confident that their decisions will lead to positive outcomes. 

Knowledge of entrepreneurship also increases individuals' motivation to pursue 

opportunities in the gig economy. Entrepreneurial literacy helps individuals to recognize and assess 

business opportunities that may not be obvious without such knowledge. This includes an 



 

 

 

 

understanding of market trends, consumer needs and technological innovations. When individuals 

feel capable of recognizing and capitalizing on these opportunities, they are more motivated to have 

entrepreneurial behavioral intentions. 

Entrepreneurial literacy affects not only the intention, but also the ability of individuals to 

plan and execute their business ideas. The knowledge and skills gained from entrepreneurial literacy 

enable individuals to develop solid business plans and effective implementation strategies. This 

includes an understanding of financial management, business operations and marketing. The ability 

to plan and execute well increases individuals' confidence in their ability to succeed, which in turn 

increases their intention to engage in entrepreneurial activities in the gig economy. 

 

The Effect of Financial Literacy on Entrepreneurship Literacy in the Gig Economy  

Financial literacy is an important foundation that supports entrepreneurial literacy. In this 

context, financial literacy refers to an individual's ability to understand and use a range of financial 

skills, including money management, investment and financial planning. When individuals have a 

good understanding of financial aspects, they are better equipped to manage the financial resources 

of their business effectively. The results show that financial literacy has a significant influence on 

entrepreneurial literacy with a path coefficient of 0.824, indicating a strong relationship between 

these two variables. 

Good financial literacy assists individuals in making wiser and more informed financial 

decisions [42], [43], [44]. This is particularly important in the context of entrepreneurship, where 

the right financial decisions can determine the success or failure of a venture. Knowledge of finance 

enables entrepreneurs to assess risks, allocate funds efficiently and plan long-term financial 

strategies. Thus, high financial literacy enhances an individual's ability to understand and apply 

entrepreneurial concepts more effectively. 

One important aspect of entrepreneurship is the ability to manage capital and resources 

efficiently. Financial literacy provides an understanding of how to obtain, manage and optimize the 

use of capital. Individuals who have strong financial skills can better plan for capital needs, seek 

appropriate funding sources and manage cash flows efficiently. These abilities are critical in running 

and growing a business, thus improving overall entrepreneurial literacy. 

Financial literacy also helps in reducing the risk of business failure. Many small and new 

businesses fail due to poor financial management. With a good understanding of financial 

management, entrepreneurs can avoid common pitfalls such as over-leverage (too much debt), 

uncontrolled spending and unrealistic financial planning. Thus, high financial literacy enhances 

individuals' ability to better plan and manage their businesses, which in turn enhances 

entrepreneurial literacy. 

Good financial knowledge not only improves technical skills, but also strengthens an 

individual's confidence in running a business [5], [40], [45]. With a strong understanding of finance, 

entrepreneurs feel more confident in making strategic and innovative decisions. They are more 

willing to take calculated risks and are more creative in finding solutions to business problems. This 

confidence is important to facilitate business innovation and growth, which is at the core of 

entrepreneurial literacy. 

 

The Effect of Entrepreneurship Literacy on Behavioral Intention Mediated by 

Entrepreneurship Literacy in the Gig Economy  



 

 

 

 

Financial literacy plays an important role as a foundation that supports the development of 

entrepreneurial literacy and ultimately influences individuals' behavioral intention in the context of 

entrepreneurship. Financial literacy includes the ability to understand and manage financial aspects 

such as money management, investment and financial planning. When individuals have good 

financial literacy, they are better equipped to manage their business finances efficiently, which is an 

important basis for entrepreneurial success. The results show that financial literacy has a significant 

influence on entrepreneurial literacy with a path coefficient of 0.824 and a t-statistic of 25.138, 

indicating a very strong relationship between these two variables. 

Entrepreneurial literacy serves as a mediator between financial literacy and behavioral 

intention. Entrepreneurial literacy encompasses the knowledge, skills and attitudes required to start 

and manage a business [15], [16], [46]. When individuals with good financial literacy develop 

entrepreneurial literacy, they become more confident and better able to face entrepreneurial 

challenges. This indirect effect is evident from the path coefficient of 0.747 for the relationship 

between financial literacy and behavioral intention through entrepreneurial literacy, with a t-statistic 

value of 17.043. This suggests that financial literacy increases entrepreneurial literacy, which in turn 

increases entrepreneurial behavioral intention. 

Good financial literacy provides individuals with the necessary knowledge to effectively 

manage the financial aspects of their business. This knowledge not only improves technical skills, 

but also confidence in running a business. When individuals feel more confident in their ability to 

manage finances, they are more likely to develop strong intentions to engage in entrepreneurial 

activities. Entrepreneurial literacy, supported by good financial literacy, makes individuals feel more 

prepared and motivated to start and manage a business, which increases their behavioral intention. 

Good financial literacy enables individuals to make wiser and more informed financial 

decisions. These decisions cover various important aspects of business management, such as 

resource allocation, risk management, and long-term financial planning. When good financial 

decisions are translated into entrepreneurial practices through entrepreneurial literacy, individuals 

feel more confident that their ventures will succeed. This confidence increases their behavioral 

intention to continue engaging in entrepreneurial activities. 

Financial and entrepreneurial literacy together enhance individuals' motivation to pursue 

opportunities in the gig economy [47], [48], [49]. Financial knowledge helps individuals understand 

how to manage risks and optimize opportunities, while entrepreneurial literacy helps them recognize 

and effectively take advantage of these opportunities. The combination of these two literacies 

encourages individuals to have a strong intention to engage in entrepreneurial activities, as they feel 

more capable and motivated to overcome challenges and capitalize on opportunities. 

 

4 Discussion 

The results show a strong relationship between financial literacy, entrepreneurial literacy and 

behavioral intention in the context of the gig economy. Financial literacy is shown to have a 

significant influence on entrepreneurial literacy, with a path coefficient of 0.824 and a very high t-

statistic value (25.138). This suggests that understanding and skills in managing finances are not 

only important for individuals' well-being, but also crucial in shaping their entrepreneurial 

capabilities. Individuals with good financial literacy are better able to manage capital, understand 

risks and make prudent financial decisions, all of which are important for business success. 



 

 

 

 

Entrepreneurial literacy is shown to have a highly significant direct influence on behavioral 

intention in the gig economy, with a path coefficient of 0.906 and a t-statistic value of 41.341. This 

confirms that knowledge, skills and attitudes related to entrepreneurship play an important role in 

encouraging individuals to engage in entrepreneurial activities. Entrepreneurial literacy increases 

individuals' self-confidence, readiness to face challenges, and their ability to identify and capitalize 

on business opportunities, which ultimately increases their intention to engage in entrepreneurial 

behavior. 

The indirect effect of financial literacy on behavioral intention through entrepreneurial literacy 

is also significant, with a path coefficient of 0.747 and a t-statistic value of 17.043. This suggests 

that financial literacy not only has a direct impact on entrepreneurial ability, but also indirectly 

affects individuals' intention to engage in entrepreneurial activities through improved 

entrepreneurial literacy. The combination of good financial and entrepreneurial literacy makes 

individuals more confident and ready to take entrepreneurial action, which is the key to success in 

the dynamic and challenging gig economy. 

Overall, these findings confirm the importance of efforts to improve financial and 

entrepreneurial literacy among gig workers. Training and education programs that focus on 

improving these two types of literacy can significantly increase individuals' participation and 

success in the gig economy. With a better understanding of finance and entrepreneurship, individuals 

are better able to manage risks, make informed decisions and capitalize on opportunities, ultimately 

contributing to the growth and sustainability of the gig economy. Therefore, financial literacy and 

entrepreneurship should be a key focus in skills development strategies to support a more inclusive 

and productive gig economy ecosystem. 

 

5 Conclusion 

This research confirms that financial literacy and entrepreneurial literacy play an important role 

in shaping entrepreneurial behavioral intentions in the gig economy. Financial literacy not only 

provides a solid foundation for individuals to understand and manage the financial aspects of their 

business, but also significantly improves their entrepreneurial literacy. Good entrepreneurial 

literacy, in turn, encourages individuals to engage in entrepreneurial activities with more confidence 

and preparedness. The strong direct relationship between entrepreneurial literacy and behavioral 

intention suggests that improvements in both types of literacy can effectively increase individuals' 

participation and success in the gig economy. Therefore, training and education programs that 

integrate financial and entrepreneurial literacy are indispensable to support the growth and 

sustainability of the gig economy. 
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