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Abstract. This study is aimed to describe the role of folktale as indigenous knowledge 

that are communicated from generation to generation from the older to the younger in 

building eco literacy system based on local wisdom.The subject of the study is the 

Permaculture Community of Bumi Langit Institute and the object of the study is 

Cybernetics Based- Information Patterns on Instagram. This study used a qualitative 

method with case study approach. Data were collected through interview, observation 

and document study. Permaculture Design which is believed to be a holistic approach to 

life, in fact can be an effective marketing content in the cybernetics era. The marketing of 

Permaculture Design that is packed using Instagram-ethnostorytelling is an interesting 

part from the study's findings. Bumi Langit in daily lives as a story can boost the sales of 

courses and increase farmers’revenue that affects not only the preservation of local 

wisdom but also sustainable development education and economic development. 
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1. Introduction 

In the preliminary stages of the project, formulation of the problem came from a brief 

conversation in Social Media. The member of Whats app group was repost the video of Bumi 

Langit Institute, the place where ethical values becomes a base foundation inthe relationship 

between a man and nature. Bumi Langit strive to be a reflection of life that follows (Rahmatan 

lil a’lamiin). Once in the afternoon (Thrusday, 16 March 2017), researcher arrived in Jl 

Imogiri Mangunan KM 3, Imogiri, Bantul, Yogyakarta. The researcher had a conversation 

with  an owner of Bumi Langit Institute. The researcher asked about the favourite Culinary 

which has been seen on Instagram: The deliciously healthy multi grain bread and a glass of 

homemade kefir. In addition, the researcher also asked why permaculture?. The Informan told 

us that according to the founder of Bumi Langit, Iskandar Waworuntu whom embraced Islam 

in 2000 and moved to Jogjakarta to start Bumi Langit in Imogiri by the end of 2006. Bumi 

Langit strive to be a reflection of life that follows, and Permaculture is a holistic approach to 

life. After the conversation, the researcher was interested to big deeper into the belief of the 

Bumi Langit community on the commodity that became its trademark, the Permaculture 

Design: about the relevance of the activities, the linkages between past stories and beliefs that 

is formed in the present, and a story of ancestors, in a sustainable development education and 

economic system as a livelihood. All of it was interesting to be studied further. The 
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uniqueness of Bumi Langit local story that is handed down generationally needs to be 

investigated as an intangible cultural heritage which post on Instagram. 

2. Methodology 

This research employed qualitative method with a case study. Ethnosystem approach, has 

been used successfully in several socioeconomic and cultural research project and it is 

continually being adapted and improved,[1]. Ethnostorytelling is composed of two wodes, 

namely ethno which menas “race, culture,” from the Greek ethnos “people, caste, class, 

ethnicity, nation; a number of people who are used to living together”. It is used to form 

compounds in the modern social sciences. While storytelling refers to the folktales, story, 

narrative, myte, legend, both oral and written. Both words combined means storytelling 

culture, by examining the relationship between the tale as a speech language and the culture 

that envelopes it. it is a combination of Ethnology and storytelling. The study refers to the life 

of the community where a story develops. All the characteristics of speech language, folktales, 

stories, legends, myths distinguishe one community from another. These characteristics make 

the aspects of culture and society. In ethnostorytelling, challenges occur when collecting 

diverse versions of the presented story, although they lead to the same purpose. The difference 

between the stories presented orally and in writing facilitates the building of meaning of 

information between researchers, participants, and key informants. Stories can be a tool to 

deliver information from the narrative. Stories can help researchers and others to explore and 

interpret the world and and place where the local people live. Stories are considered as a 

generative tool to co-design that is capable of recording the self-expression [2]. Thus, stories 

are useful to draw interest in someone on something. Stories make something unique. 

In the cyber era, information can be obtained in a comprehensive system. To obtain 

something that is needed, individuals will use the Internet in a solution. The Internet has been 

the most intensive information system in use today. The researchers then searched the Bumi 

Langit story on the Instagram. This is to observe the response of the story of Bumi Langit 

Permaculture Design in the virtual world. Apparently, online search results show the unique 

facts about Bumi Langit stories, “Permaculture Design” (Stories of Daily lives Bumi Langit 

Community) in generation 2.0, where they build a community of “Permaculture Design” 

business by using local wisdom in the form of a story in marketing the Courses, either raw or 

diverse derivative products. This makes the sales situation of permaculture design in the 

virtual world more creative. How is the role of stories as local knowledge of Bumi Langit 

community in empowering and contributing to sustainable development education and also 

economic? This study began building a synthesis of the personal stories of participants/key 

informants to be a platform for further discussion and analysis of the marketing of Eco Camp 

Educational Tourism in the era of cybernetics through Instagram. This paper discusses it based 

on case studies on Instagram interaction. 

3. Result and Discussion 

The Role of Story as Indegenous Knowledge. In the online search about Bumi Langit, 

the researchers discover a unique writing that packs the story of Bumi Langit daily lives 

creatively. Stories The story hypnotizes the readers, so they were unaware that the 

presentation of the story is aimed for marketing, promotion, and advertising. In a story, a 



 

 

person can easily absorb knowledge and be affected. The resulting influence of a story can be 

motivation, inspiration, fantasy, desire, even a feeling of rejection, resistance, or “closing” 

(purchase) in the context of commerce. The Administator Instagram Account of Bumi Langit , 

even present a story with contradictory title. If the conventional marketing direct sellers 

offering wares, then in the second generation cybernetic era,  everything changed. Individuals 

may naively using elements perceived "negative" impact but "positive". Conventional 

marketing generally offer promise, positive things in the beginning. While in cybernetics this 

era of marketing has knowledge of the mission. Consumers gain knowledge of the products 

and services offered based on those values. This is based on the context he wanted to appear 

as a "trigger" that people are interested in buying a product. 

Cybernetics-Based Information Pattern. Cybernetics can help in understanding how 

knowledge it self is generated. Cybernetics as a controlled system, has a predetermined 

purpose. Meanwhile, cybernetics as autonomous system lead to systems that define their own 

purpose [3]. Local stories combined with scientific knowledge is aimed to pack marketing that 

has a value. The following is a pattern that can be learned from the container (Instagram), 

content, context that belongs to Administrator in marketing Eco Camp Educational 

Tourism.[4]—[5]. 

 
 

 
 

 
 

 

 

 

 

 

 
 

 

  

 

 

 
Figure 1. Model of Eco Camp Educational Tourism in The Cybernetics Era Using Instagram Folktale 
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Table 1. Cybernetics-Based Information Pattern (June, 2013; 01:38 WIB) 

Category Percentage (%) Liking Information Pattern 

Quotes (Q) (f) 7 3.8 % 13.8 % Sustainable living, 

gardening 

,grow your own vegetables, 

the happy muslim, little 

reminder 

Local Story (S) 

(f) 156 

 

84.8 % 

1740.5 

(26.97%) 

The daily activity, what their 

produce, the story of their 

life 

Scientific 

Knowledge (K) 

(f) 13 

 

7.065 % 

 

1488 

(24 %) 

The  description and also 

several other beneficial 

effect on health of 

vegetables and fruits 

Marketing 

(M) 

(f) 8 

 

4.35 % 

 

2482 

(38.49 %) 

Permaculture Design 

Course, Permakids 

education courses 
Source: @Bumilangit.official (184 post; 6450 follower; 192 followed) Instagram Account since Nov 16 

th 2015-July 18 th 2017. 

 

Based on the table, it can be concluded that the pattern of the information contained in 

Instagram (as a container) reveals more local story (S), i.e 84.8%. of the total writing content 

on the context of marketing of Bumi Langit Permaculture Design. Then, the marketing 

missions (M) has 4.35% of the total writing content on the context of marketing of Bumi 

Langit Permaculture Design. While the scientific Knowledge is 7.065 % of the total writing 

content on the context of marketing of Bumi Langit Permaculture Design. The persentage of 

Quotes posting in Instagram just 3.8 %. The writing pattern in the Intsgram caption, means 

that the writing of information begins with a prologue (P) in the form of a quote of case 

examples that becomes the main idea of the information that will be presented. It ends with the 

question of why. This question at the same time opens the chance to deliver more about the 

context. After that, in the description under the picture or video, Administrator Instagram 

Account of Bumi Langit started a story/narrative of Bumi Langit daily lives in the concluded 

version, no longer tells the original  history. assumes that customers already know the story of 

Bumi Langit, so he did not need to tell it in detail. Interestingly, admint actually does a 

"trigger" in the title of narrative in their caption. The sentence also reminds the readers on the 

original Bumi Langit local story. That is the local version of the story that is passed down 

generationally until the story develops and increasingly believed by the local people. The 

informaton Age is characterized by information overload and difficulty experienced in making 

sense of the data [6]  

The Administrator of Bumi Langit instagram account modifies the marketing by packing 

the context of local stories by inserting a scientific reason to boost the sale of Bumi Langit 

Permacuture Design Courses, without losing the essence of the contents of the local stories. In 

the Marketing mission, the pattern of the information presented is incorporates story elements 

as much as 2 developed ideas, while knowledge and marketing elements as much as one idea. 



 

 

 

 
Figure 2. Example Local Story Content of Instagram 

 

It is therefore important for marketing through information clutter when presenting 

the research result to customers [7]—[8]  state that since the beginning of humanity, 

storytelling already exist. At first, storytelling is used as a process of learning to think 

critically and understand also drafted a common experience [9]. In this Instagram- 

based cybernetic era, Administator do ethnostorytelling by utilizing information 

technology. The role that technology has played in the history of storytelling: in the 

past, technology was used as a tool to spread stories to a wider audience; precently, it 

used as a tool that is an integrated part of the storytelling process and of the story 

itself  [10]. Daily story about the Bumi Langit Institute and then meet with nature 

knowledge that proves that the Permaculture Design is a holistic approach to life. The 

scientific explanation also strengthen the notion that the local people’s thinking 

technology in ancient times have made progress in terms of container and content. 

With answers using scientific knowledge, the context is more convincing to 

customers as instagram followers that there is a process which makes the relationship 

between man and nature. The Administrator seize these opportunities as a form of 

creative thinking. About the need for variation, the idea to coordinate themselves 

produce a basic draft. To change an object of local stories where there is interaction 



 

 

between the object and its environment will alter the object as desired [11]. The 

administrator shows a good behavior of information seeking, which is referring to the 

sources of primary information by reading documentary evidence such as quote 

photographs. Storytelling is used in many different business diciplines, some of the 

which are leadership, management, coaching, selling, education, and branding. [12]—

[13]—[14] . Information pattern in the Bumi Langit Instagram account raises two 

developed ideas of the quotes- knowledge element. [15] add that storytelling 

facilitates knowledge sharing, guides decision-making and creates commitment to 

change. 

The information pattern of the Bumi Langit Instagram account is marketing with 

e-flyer. In these photograph, the story element does not exist. They still emphasize the 

elements of knowledge that explains the facts  of the story and also element of 

marketing that uses the story as a scientific reason, rational and practical study. This 

broke the presumption that a story is the antithesis of scientific, objective or rational 

research practice.[16]—[17], that the use of stories lacks perception. Storytelling 

offers various advantages. It facilitates enganging and interactive conversations, is 

intuitive, stimulaes the brain and aids recall, is simplified, increases impact and 

facilitates understanding [18]—[19]—[20]—[21]—[22]—[23] .The application of the 

model 15-Co for product marketing can be developed in other contexts, such as 

products and services that elevates local knowledge for sustainable development 

education [24]—[25] - economic of community. 

1. Facilitation of training and workshops for SMEs in building cybernetics 

ethnostorytelling for local products are needed. 

2. The mapping of information content in the form of a narrative that uses social 

media especially Instagram is needed. 

4. Conclusion  

a. A story is a narrative information that in the era of modern cybernetics no longer 

a container and contents but also lead to the context. 

b. A local story can become the people's choice in strengthening the resilience of the 

economy in various fields. 

c. A local story can be an affirmation that educate, so that local people have the eco-

economic literacy skills. 

d. Eco literacy is simply interpreted as "reading to obtain financial gain," at least 

microfinancial. 

e. Etnostorytelling marketing for the distribution of Permaculture design daily story 

is packaged using the principles of 15 C and 6 pillars of successful storytelling. 

f. Cybernetics model as a controlled system and cybernetics as an autonomous 

system both apply to ethnostorytelling marketing via multimedia [26] (video & 

photograph, text in Instagram) 

g. The most fundamental behavioral changes are the growth of interest in the 



 

 

environment and all things related to nature conservation, to get used to live a 

healthy, efficient, and useful life. 
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