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Abstract. This study aims to determine how financial education, digital innovation, and
financial behavior relate. Data were analyzed using Partial Least Squares (PLS). This study
covers 50 Small and Medium Enterprises (SMEs) in Malang, East Java, Indonesia. This
study shows that financial education and digital innovation significantly impact SMEs and
economic behavior in Indonesia. This study recommends applying financial education and
digital innovation to SMEs. In addition, this study suggests that the government pays more
attention to the digitization of SMEs in general and the development of SMEs in Malang
City. It is important to note that in the pandemic crisis, technology has significantly helped
SME:s survive. The infrastructure supporting digitization, such as easily accessible internet
connections, can be improved, especially in remote areas of the country.
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1. Introduction

Kampoeng Heritage Kajoetangan, located in the area of Jalan Jenderal Basuki Rachmat
Gang VI, Kauman, Klojen, Malang City, Indonesia, is a cultural area (Heritage) after obtaining
a determination by the Malang City Government. As a reasonably old area, Kajoetangan holds
heritage and historical and cultural relics. Kampoeng Kajoetangan offers culture-based tours
with historical education content, highlighting the architecture of Dutch colonial heritage
houses. In addition, ancient equipment such as cooking utensils, windows, lights, bicycles,
cameras, and telephones become a tourist attraction in this location.

The development of Kampoeng Heritage Kajoetangan has been expanded to increase the
scale of business since the issuance of the Decree of the Head of the Malang City Culture and
Tourism Office No. 171/ 2018 concerning the Determination of Tourism Conscious Groups
(Pokdarwis) Kampoeng Heritage Kajoetangan Malang City. This determination is expected to
increase the knowledge and insights of Pokdarwis members related to tourism and improve
members' abilities and skills in managing tourism and other related businesses (Decree of the
Head of the Malang City Culture and Tourism Office [1]). Of course, there is expected to be an
increase in cultural tourism in Kampoeng Heritage Kajoetangan after the issuance of this decree.
Cultural tourism itself is a trip carried out based on the desire to broaden their views or learn
customs and customs, ways of life, culture, and art, as well as historically motivated activities
of a group of people by conducting a direct review of the source location [1].

Apart from tourism, many people living in Kampoeng Heritage Kajoetangan have tried to
improve their living standards. Although it is still on a small scale, if appropriately managed,
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then the efforts of these residents can develop. Unfortunately, until now, entrepreneurs in
Kampoeng Heritage Kajoetangan still do not understand the importance of knowledge of
finance, one of which is that few entrepreneurs record accounting for their business transactions.
In addition, entrepreneurs in this area are not fluent in digitalization, such as online media
marketing.

According to [2], financial knowledge can be acquired through formal education, such as
schools, training, and seminars, and informal education through parents, friends, and
professional and personal experiences. According to [3], financial literacy is understanding,
analyzing, and managing the economy in order to make informed financial decisions and avoid
financial problems. Assuming that a good education can improve financial knowledge, it will
influence more effective financial decision-making. According to [4], good financial education
means that the better the financial information, the more financial management skills. Financial
knowledge positively affects financial behavior. Research that tests the effect of financial
education on financial behavior is based on Azjen's Theory of Planned Behavior (TPB) [5],
which states that adequate financial education is related to financial attitudes, especially
financial behavior. This theory is used to understand and predict human behavior based on the
factors that influence it.

In addition to financial-related education that is still lacking, another problem experienced
by Pokdarwis Kampoeng Heritage Kajoetangan Malang City is not optimal digitalization in
their business, such as not many entrepreneurs who do marketing through online media.
Adopting digital technology is empirically proven to improve enterprises’ competence,
productivity, and performance [5—7]. However, the condition of MSMEs in Indonesia is not
enough to apply technological innovation to their business operations. Data from Deloitte
Access Economics [25] revealed information that only 9% of the total MSME units have digital
marketing capabilities. There, 37% of MSMEs in 2015 did not have internet access. Figure 1.2
shows the level of use of digital technology in these MSMEs. Indonesia's population of 259
million is an excellent opportunity for MSMEs to market their products. Of the 326 million
mobile phone users, more than 88 million internet users and more than 79 million Facebook
users will further open opportunities and make it easier for MSMEs to promote and develop
businesses through digital media.

Research to test the influence of Digital Innovation on Financial Behavior is based on
Porter's theory of competitive advantage [8], which states that the ability obtained through
company resources will also have better performance through good behavior. The development
and potential of Kampoeng Heritage Kajoetangan is no exception to be an opportunity for the
economy of Malang City itself. By looking at the results of previous studies, this study intends
to look at financial education, digital innovation, and financial behavior. The results of previous
studies with the same variables but with different places and times will give the same or different
results. In addition, the combination of several variables, namely financial education, digital
innovation, and financial behavior, is a gap that allows it to be tested and researched empirically
so that it becomes the newest of this research. For this reason, we are interested in conducting
this study.

2. Literature review
2.1. Financial Education and Financial Behavior

This research uses the Theory of Planned Behavior (TPB) popularized by Azjen in 1985-
1991 [9], following the Theory of Reasoned Action (TRA). TPB is necessary because the TRA
model is incapable of managing the behavior of individuals. The TPB provides a solid
theoretical basis for examining whether financial education or adequate financial knowledge is



related to financial attitudes to engage in some of the more specific behaviors toward financial
literacy. Individuals' positive or negative emotions are associated with performing a particular
behavior. An individual will have a good attitude toward a specific behavior if they believe that
performing that behavior will lead to the most positive results. Previous studies have found a
direct and significant relationship between financial attitudes and behavior [9].

Comprehensive and structured financial education can effectively improve individual
financial behavior. Individuals who receive a good financial education will hopefully better
understand basic financial concepts, including budget management, investing, savings, and debt
management. With better financial knowledge, individuals become more aware of the
importance of managing their money wisely. They will also be more likely to take full
responsibility for their personal finances. Individuals who receive good financial education tend
to have better abilities in planning short-term and long-term financial goals. They can prioritize
expenses and set realistic goals. Financially educated individuals are expected to be more likely
to make smart investment decisions and understand the risks and benefits of various investment
options.

[10] shows that financial education can influence financial satisfaction through different
financial knowledge, financial behavior, and financial management abilities. [11] shows that
knowledge positively influences confidence, which positively affects behavior, and knowledge
positively influences behavior directly or indirectly through its relationship with self-
confidence.

Based on theory and previous research, the hypothesis of this research is:

H;: Financial Education has a significant effect on financial behavior

2.2. Digital Innovation and Financial Behavior

In the development of the economy today, digital technology plays a vital role in facing
change and facilitating connections between business people and business supporters.
Digitalization leads to the growth of technology use in every aspect of business [12]. Digital
technology can foster value-creating or new value-creation and revenue-creating opportunities
[13]. Digital innovation can provide competitive advantages for companies, including Micro,
Small and Medium Enterprises. Through digital platforms, MSMEs can reach more significant
and global markets without having to incur considerable costs to open physical stores or branch
offices in different locations. The use of technology can help MSMEs improve operational
efficiency. Automating business processes, such as inventory management, sales, and
administration, can save time and resources.

Digital innovation allows individuals to access financial information instantly through
various platforms and applications. This can improve their understanding of their personal
financial situation and enable them to make smarter financial decisions. Digital payment
innovations, such as e-wallets and digital payment cards, enable individuals to make
transactions more easily and quickly. This can help reduce cash usage and increase transaction
security. Digital innovation has also improved the security and protection of financial data.
Advanced encryption and security technology Help protect sensitive information from
unauthorized access.

[14] aims to see the influence of digitalization on changes in people's behavior, primarily
related to finance and consumer. The results showed a positive influence on a person's financial
behavior, especially in consumption, when using digital media. At the same time, [15] showed
that digital financial literacy significantly affected millennials' financial behavior regarding
savings and spending.

Based on theory and previous research, the hypothesis of this research is:



H,: Digital Innovation has a significant effect on financial behavior

3. Research Methodology
3.1 Type of Research, Population, and Sample

This research can be classified as explanatory research, which seeks to explain the
presence or absence of a relationship between the study variables. According to [16],
explanatory research aims to explain the location of the variables under study and the
relationship between one variable and another. This study explains the influence of financial
education on financial behavior and the influence of digital innovation on financial behavior.

Table 1. Population and Sample

MSMEs in Kampoeng Heritage Malang City 125
MSMEs that have not received accounting training 90
Number of research samples 50
Percentage of research samples 55.5%

Source: Data processed by the author

3.2 Data Collection and Measurement of Constructs

The data were primary and secondary data. The primary data were taken directly from 50
MSME:s with business locations in Kampoeng Heritage, Malang City. The primary data was
explicitly collected through a questionnaire containing statements related to the study. At the
same time, the secondary data of this study included supplementary data collected from various
sources, such as the East Java Provincial Office of Cooperatives and Small and Medium
Enterprises, Office of Cooperatives and Small and Medium Enterprises of Malang City,
Ministry of Trade, Ministry of Industry, and other organizations related to this research. The
following are the properties of the variables used in the study.

Table 2. Research Variable Measurements

Financial Education

1. My knowledge of financial matters is critical to the success of my business [10]
in the present and future.

2. Business assets easily converted to cash are reduced by debts that must be
paid immediately, called the business's working capital.

3. Iknow about credit (loans) to avoid losses.

4. I know the benefit of a financial budget is the proper use of money to avoid

waste.

A person's level of education in his work will affect his income.

If I have savings in the bank, I can use an ATM card.

7. To purchase large amounts of business goods, I can make an installment
loan of less than 20% of the monthly profit.

8. The use of ATMs is not appropriate for paying for the purchase of large
amounts of business goods.

9. Forms of securities can be stocks and bonds.

Digital Innovation

SN



1. Do you agree that promotion needs to use technology (laptops, mobile [17]
phones) in business activities?

2. Do you agree that technology (laptops, mobile phones) is part of
digitalization?

3. Do you always use technology (laptops, mobile phones) for business
development?

4. Do you agree that using social media (Instagram, YouTube, etc.) is essential
for entrepreneurs?

5. Do you agree that the use of social media (Instagram, YouTube, etc.) is part
of digitalization?

6. Do you use social media (Instagram, YouTube, etc.) for business
development?

Financial Behavior

I made a financial note. [10]
I record daily receipts and expenses/shopping per date.

Before shopping, I look at the prices of the places I want to shop.

I'm trying to make expenses less than my income.

I keep funds for unexpected expenses in savings.

I have insurance.

I'm trying to pay taxes.

I pay regular bills such as electricity, water, and phone on time every month.
I am being frugal, determining the priority scale, and acting rationally in
spending money.

10. T have a record of all the expenses I do.

Source: Processed by the Researchers

RN R WD =

4. Results

4.1. Research Instrument Testing
4.1.1  Research Instrument Testing

Questionnaires used as data collection tools are the first and foremost tested research tools.
The test performed is a test of validity and reliability. This test aims to measure the accuracy
and reliability of the questionnaire as a data collection tool. The results of testing the validity
and reliability of the research questionnaire can be explained as follows:

4.1.2  Instrument Validity Testing

Validity testing was performed by comparing the scores of each item/indicator with the
total score using the Pearson correlation technique (Product-Moment). The test criterion
determines whether the correlation coefficient (riT) > the panel correlation coefficient (0.279),
meaning that the indicator is declared valid or capable of measuring the variables it measures so
that it can be used as a data collection tool. Table 3 presents the summary of validity testing.

Table 3: Validity Test

Variable Indicators Correlation Coefficient Information
X1.1 0.527 Valid
. . . X1.2 0.51 Valid
Financial Education X13 0.501 Valid

X1.4 0.312 Valid



X1.5 0.528 Valid

X1.6 0.614 Valid

X1.7 0.604 Valid

X1.8 0.666 Valid

X1.9 0.744 Valid

X2.1 0.899 Valid

X2.2 0.858 Valid

. . . X2.3 0.86 Valid
Digital Innovation X2 4 0.883 Valid
X2.5 0.847 Valid

X2.6 0.832 Valid

Y.1 0.804 Valid

Y.2 0.704 Valid

Y3 0.62 Valid

Y.4 0.771 Valid

. . . Y.5 0.656 Valid
Financial Behavior Y6 0.735 Valid
Y.7 0.482 Valid

Y.8 0.458 Valid

Y9 0.442 Valid

Y.1 0.845 Valid

Source: Processed by the Researchers

Based on the summary of the results of testing the validity of the research tool, it is known
that all correlation coefficients > correlation coefficient (0.279). Therefore, the indicators of
financial education, digital innovation, and financial behavioral variables are declared valid or
capable of measuring them for use as data collection tools in research.

4.1.3  Instrument Reliability Testing

Instrument reliability testing aims to determine the reliability and consistency of the
research instrument as a measurement tool for the variables it measures. Reliability testing was
performed using Cronbach's Alpha technique. The testing criteria determine that a Cronbach's
Alpha coefficient > 0.6 means that the indicator is claimed to be reliable or consistent in
measuring the variables it measures. Table 4 presents the summary of reliability testing.

Table 4. Reliability Test

Variable Cronbach Alpha Information
Financial Education 0.726 Reliable
Digital Innovation 0.927 Reliable
Financial Behavior = 0.844 Reliable

Source: Processed by the Researchers

Based on the summary of the results of the reliability test of the research instrument, it is
known that all Cronbach's alpha > 0.6. Thus, financial education, digital innovation, and



financial behavior indicators are declared reliable or consistent in measuring these variables to
be used as data collection tools in this study.

4.1.4  Respondent's Identity
TheOidentityOofOrespondentsObyOgenderOisOinformedOthrough the following frequency
distribution and explanation.

Table 5. Respondent's Identity
Gender Frequency Percentage

Man 18 36%
Woman 32 64%
Total 50 100%

Source: Processed by the Researchers

Table 5 shows that among the 50 financial interest groups of Kampoeng Heritage
Kajoetangan Malang that participated in the study, 36% of the respondents were male, and 64%
were female. This shows that most entrepreneurs in Kampoeng Heritage Kajoetangan Malang
in this study are women.

4.2. Partial Least Square
4.2.1  Measurement Model Evaluation

This research model consists of three latent variables: financial education, digital
innovation, and financial behavior. Measurement model evaluation is a stage to test the validity
and reliability of a latent variable.

4.2.1.1 Validity Testing
4.2.1.1.1  Convergent Validity

Convergent validity aims to determine the value of indicators in measured variables. The
magnitude of the small factor loading indicates the convergent validity of each indicator in
measuring the variables. An indicator is declared valid if the factor loading is favorable and
more significant than 0.5. The results of the convergent validity test are presented in Table 6:

Table 6: Convergent Validity Test
Variable Indicators Loading Factor ONE Pvalue Loading ONE P

Factor Value

Financial X1.1 0.649 0.11 <0.001 0.703 0.108 <0.001
Education X1.2 0.472 0.118 <0.001
X1.3 0.468 0.118 <0.001
X1.4 0.34 0.124 0.004
X1.5 0.411 0.121 <0.001

X1.6 0.712 0.108 <0.001  0.886 0.101 <0.001
X1.7 0.538 0.115 <0.001

X1.8 0.644 0.11 <0.001  0.636 0.111 <0.001

X1.9 0.778 0.105 <0.001 0.822 0.103 <0.001

Digital X2.1 0.905 0.1 <0.001  0.905 0.100 <0.001

Loading
Factor
0.703

0.886

0.636
0.822
0.905



Innovation X2.2 0.874 0.101 <0.001 0.874 0.101 <0.001

X2.3 0.842 0.102  <0.001 0.842 0.102  <0.001

X2.4 0.889 0.1 <0.001  0.889 0.100 <0.001

X2.5 0.867 0.101  <0.001 0.867 0.101  <0.001

X2.6 0.808 0.104 <0.001 0.808 0.104 <0.001
Financial Y.l 0.838 0.102  <0.001 0.861 0.102  <0.001
Behavior Y2 0.785 0.105 <0.001 0.833 0.103 <0.001

Y.3 0.717 0.107 <0.001 0.74 0.106  <0.001

Y4 0.841 0.102 <0.001 0.836 0.103 <0.001

Y.5 0.56 0.114 <0.001 0.573 0.113  <0.001

Y.6 0.62 0.111 <0.001  0.598 0.112 <0.001

Y.7 0.343 0.124 0.004

Y.8 0.446 0.119 <0.001

Y.9 0.492 0.117  <0.001

Y.10 0.874 0.101 <0.001 0.879 0.101 <0.001

Source: Processed by the Researchers

Table 6 shows that the financial education variables are still four valid indicators. After
retesting, all indicators produced factor loading values greater than 0.5. Therefore, all these
indicators are declared valid for measuring the variables of financial education.

The digital innovation variable was measured using six indicators, with all indicators
generating factor loading values greater than 0.5. Therefore, all these indices are declared valid
for measuring numerical inference variables.

The financial behavioral variables still had seven valid indicators, where after retesting, all
the indicators produced factor loading values greater than 0.5. Therefore, all these indices are
declared valid for measuring financial behavioral variables. Additionally, the reworked tests do
not include the following invalid flags:

Figure 1: Path Diagram
Source: Processed by the Researchers

0.874
0.842
0.889
0.867
0.808
0.861
0.833
0.74

0.836
0.573
0.598

0.879



Validity testing can also be known by AVE (Average Variance Extracted). An instrument
is said to meet convergent validity tests with an average variance (AVE) greater than 0.5. The
results of the convergent validity tests are presented in the following table:

Table 7. Validity Test
Variable AVE

Financial Education 0.590
Digital Innovation 0.748

Financial Behavior 0.592

Table 7 shows that the variables of financial education, digital innovation, and financial
behavior all produce an average variance extracted (AVE) value greater than 0.5. Therefore,
indicators measuring financial education, digital innovation, and financial behavior are
valuable.

4.2.1.1.2  Discriminant Validity

The value of the discriminant is calculated using the cross-loading method with the
criterion that if the value of the loading factor is greater than the correlation between the
indicator and other variables, the indicator is recognized as valid when measuring the
corresponding variable. The calculation results of the transverse load are given in Table 8:

Table 8. Discriminant Validity Test
Indicators Financial Education Digital Innovation Financial Behavior

X1.1 0.703 0.527 -0.23

X1.6 0.886 -0.092 0.28

X1.8 0.636 -0.436 0.177
X1.9 0.822 -0.014 -0.242
X2.1 0.075 0.905 -0.189
X2.2 0.29 0.874 -0.314
X2.3 0.144 0.842 0.186
X2.4 -0.309 0.889 0.124
X2.5 0.068 0.867 -0.162
X2.6 -0.281 0.808 0.393
Y.1 0.052 0.194 0.861
Y.2 0.113 -0.038 0.833
Y.3 -0.502 0.455 0.74

Y.4 -0.059 0.01 0.836
Y.5 0.497 -0.508 0.573
Y.6 0.043 -0.379 0.598
Y.1 -0.033 0.043 0.879

Based on the cross-impact measures in Table 8, it can be known that the overall indexes
measuring financial education, digital innovation, and financial behavioral variables produce
more excellent cross-impact coefficients. Compared to the cross-impact effects on other



variables. Therefore, indicators measuring financial education, digital innovation, and financial
behavior can be declared valid.

4.2.1.2 Reliability Testing

Calculations that can be used to test construct reliability are composite reliability and
Cronbach's alpha coefficient. The test criteria stipulate that the construct is declared reliable if
the composite reliability is more significant than 0.7. On the other hand, if Cronbach's Alpha
has a value greater than 0.6, the construct is declared reliable. Calculation results of Composite
Reliability and Cronbach Alpha can be referred to through the summary in Table 8:

Table 8: Reliability Testing

Variable Composite Reliability Cronbach's Alpha
Financial Education 0.850 0.761
Digital Innovation 0.947 0.932
Financial Behavior 0.908 0.880

Table 8 shows that the value of Composite Reliability in financial education, digital
innovation, and financial behavior variables is more significant than 0.7. Thus, all indicators
measuring financial education, digital innovation, and financial behavior are declared reliable
based on composite reliability calculations. Cronbach's Alpha values in variables financial
education, digital innovation, and financial behavior are more significant than 0.6. Thus, all
indicators measuring financial education, digital innovation, and financial behavior are declared
reliable based on Cronbach's Alpha calculations.

4.2.1.3 Goodness of Fit Model
The Goodness of Fit model is used to determine the extent and ability of a variable
exogenously to explain the variation of endogenous variables, in other words, to determine the
extent to which exogenous variables influence endogenous variables. The importance model for
PLS analysis uses the coefficient of determination (R-squared) and the Q-squared predictive
importance (Q2).
The results of the goodness-of-fit models are summarized in the following table:

Table 9: Goodness of Fit Model
Endogenous R Square Q Square

Financial Behavior 0.530 0.525

The R-squared financial behavior variable is 0.530 or 53.0%. It can be shown that the
financial behavior variable that can be explained by the financial education and digital
innovation variables is 53.0%, or in other words, the contribution of the financial education
variables and digital innovation to financial behavioral variables is 53.0%. In comparison, the
remaining 47.0% contributed to other factors not mentioned in this study. Then, the financial
behavior variable Q squared is 0.525. It shows that diverse financial education and digital
innovation strongly predict financial behavioral variables.

4.2.2  Direct Influence Hypothesis Testing
Direct effect hypothesis testing is used to test the direct effect of exogenous variables on
endogenous variables. If the p-value is < significance level (alpha = 5%), then according to the



test criteria, the exogenous variable has a significant effect on the endogenous variable. The
following table shows the results of the hypothesis testing:

Table 10. Hypothesis Testing

Exogenous Endogenous Path Coefficient ONE P Value
Financial Education = Financial Behavior 0.527 0.115 <0.001
Digital Innovation Financial Behavior = 0.247 0.129  0.03

Based on the tests listed in the table above, it is known that the influence of financial
education on financial behavior produces a p-value of <0.001. The test results showed the p-
value < the significance level (alpha = 5%). It means financial education has a significant
influence on financial behavior.

The influence of digital innovation on financial behavior results in a p-value of 0.03. The
experimental results show the p-value < Significance level (alpha = 5%). It means that digital
innovation has a significant influence on financial behavior.

4.2.3  Convert Path Diagrams into Structural Models
The conversion of path diagrams in structural models is intended to predict how exogenous
variables affect endogenous variables, as presented in the following table:

Table 11: Structural Model Testing
Exogenous Endogenous Path Coefficient

Financial Education = Financial Behavior 0.527
Digital Innovation Financial Behavior = 0.247

Description: * (Significant)

Based on the table above, it can be known that the structural models formed are:
Equation 1: Y =0.527 X1 + 0.247 X2

From Equation 1, it can be informed that:

a. The coefficient of a direct effect of financial education on financial behavior of 0.527
states that financial education has a positive and significant effect on financial behavior. It
means that the better financial education is, it tends to increase financial behavior.

b. The coefficient of a direct effect of digital innovation on the financial behavior of
0.247 states that digital innovation has a positive and significant effect on financial

behavior. It means that the higher the digital innovation, the more it tends to
increase financial behavior.

S. Discussion
5.1 The Influence of Financial Education on Financial Behavior

Based on statistical tests, the effect of financial education on economic behavior can give
a p-value of <0.001. The test results show the p-value and level of significance (alpha = 5%).
This means that financial education has a significant impact on financial behavior.

According to (18), financial knowledge can be obtained from formal education, such as
schools, seminars, and training, as well as from informal education, such as parents, friends,



family, work experiences, and personal experiences. Experience According to [19], financial
education is to understand, analyze, and manage the economy in order to make sound financial
decisions and avoid financial problems. Assuming that a good education can increase financial
knowledge, it contributes to more effective financial decision-making. According to [19],
financial education means that the better the financial knowledge, the better the financial skills
in financial management. In other words, financial knowledge positively affects financial
behavior. Financial education refers to what people know about personal finance, as measured
by their knowledge of various concepts [20]. A person's financial knowledge (financial literacy)
influences financial behavior [21]. [22] said that a person with low financial literacy is less likely
to understand financial problems, perform worse in the economy, and is less adept at dealing
with financial disruptions. Financial education not only makes a person spend money wisely,
but it can also benefit the economy. A person with higher financial knowledge can make good
decisions for his family and thus improve their financial security and well-being in addition to
a person who is financially literate and makes the informed choices necessary for effective and
efficient markets [23]. A person with financial education has a better understanding of financial
problems and has better financial behavior. Therefore, the better the financial information, the
better people manage their finances.

5.2 The Influence of Digital Innovation on Financial Behavior

The influence of digital innovation on financial behavior results in a p-value of 0.03. The
test results showed the p-value < the significance level (alpha = 5%). It means there is a
significant influence of digital innovation on financial behavior.

Technological developments have changed the human lifestyle from generation to
generation through how one looks and thinks in communicating and interacting [24]. The
development of technology has given birth to a digital revolution where technological
developments change how people transact. It shows that information and communication
technology development has brought significant changes in everyday life.

Information and communication technology is a system or technology that can retrieve,
move, analyze, present, store, and convey data into information. The development of
information technology has significantly impacted many aspects and lifestyles of society,
including those related to financial or financial factors. Consumers demanding intelligence
regarding easy-to-use financial services are no longer limited by location and time. It is
undeniable that today, the wave of revolution in digital technology continues to increase. The
advancement of digital technology as an innovation disruption has changed the world's face in
conducting social interactions and personal relationships. Disruption of innovation is the answer
to the times that demand everything is fast-paced, easy, convenient, and practical. The
development of digitalization is faster than the development of other sectors, including the
industrial and agricultural sectors. The development of digital technology affects the
improvement of the internet-based economy, making it easier for customers to find financial
information, and customers can make financial transactions in digital devices or media patterns.
The development of digitalization is driving cost savings and convenience for new users. With
the advent of the internet, offline business is no longer the only alternative for people in
transacting. The presence of the Industrial Revolution 4.0 has changed society's way of life and
behavior. It can be seen from the changes in community activities carried out from manuals to
automation through a combination of digital technology. Digital-based information technology
became an essential and integral part of business behavior in the era of the Industrial Revolution
4.0



(1]

6. Conclusions and Suggestions

A total of 0.527 stated that financial education positively and significantly affected
financial behavior. It means that the better financial education is, it tends to increase financial
behavior. A total of 0.247 states that digital innovation positively and significantly affects
financial behavior. It means that the higher the digital innovation, the more it tends to increase
financial behavior. The influence of digital innovation on financial behavior results in a p-value
0f 0.03. The test results showed the p-value < the significance level (alpha = 5%). It means there
is a significant influence of digital innovation on financial behavior. Financial education equips
individuals with better knowledge and understanding of financial concepts, including money
management, investments, savings, debt, and other aspects of finance.

By understanding basic financial principles, individuals can better make wise financial
decisions. Financial education has a significant impact on a person's financial behavior.
Financial education helps increase awareness of the importance of managing money wisely. It
includes understanding how to budget, manage debt, and make intelligent investments. With
better knowledge of financial concepts, one can make wiser financial decisions. They will be
more likely to weigh the risks and benefits before making financial decisions. People with good
financial education tend to be more aware of the risks and consequences of certain financial
decisions. It can help prevent often costly financial mistakes. Financial education also teaches
the importance of short-term and long-term financial planning. It includes financial goals,
investments, and preparation for emergencies. The results of the research found that financial
education affects financial behavior. It shows that MSMESs, in general and Kajoetangan
Heritage, are expected to improve finance-related education.

In addition, digital innovation also needs to be the focus of MSMEs because it is proven
to affect financial behavior significantly. Digital innovation significantly impacts financial
behavior by changing how individuals interact with the financial system and enabling more
accessible, efficient, and sophisticated financial access and management. Digital innovation
enables access to various financial products and services via electronic devices such as mobile
phones, tablets, and computers. It allows individuals to access bank accounts, investment
platforms, payment apps, and more without going to a physical location. Digital technology
allows individuals to carry out financial transactions easily and quickly, even remotely. Users
can transfer money, pay bills, shop online, and carry out other financial transactions without
going to the bank or filling out manual forms. Digital innovation has great potential to influence
a person's financial behavior positively. Digital innovations like digital payments allow
individuals to make transactions quickly and easily without carrying cash. It can help reduce the
risk of loss or theft of physical money. Digital banking apps and investment platforms allow
individuals to manage their finances anywhere and at any time. They are no longer limited by
bank branch office hours. Technology allows individuals to set automation in the investment
and saving process. It can help ensure that a portion of their income is allocated to long-term
financial goals. The results of the research found that digital innovation affects financial
behavior. It shows that MSMEs and Kajoetangan Heritage are expected to improve digital
innovation along their operations.
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