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Abstract. : To be an advance nation, it takes 14% of one country citizen as entrepreneur, while curently,
Indonesia only has 3,1% entrepreneur of its citizen. Therefore, the government promotes entrepreneurial
program for students especially those in higher education. Through this research, the factors that might
influencing students of Politeknik Negeri Padang, especially non-engineering students, intention as
entrepreneur is identified. By distributing questionnaires which developed based on planned behavior
theory, data was collected and processed by utilizing structured equational model. It resulted that there are
variables that positively influencing intention as entrepreneurial attitude, and others, subjective norms and
behavior control are not confirmed.
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1 Introduction

Referring to Statistic Official News number 42/05/Th. XXI, issued by Central Bureau of
Statistic of Indonesia on May 7th, 2018, there were 6,870,000 unemployed Indonesian from
193,550.000 workforce figure, or 3.55% of Indonesian workforce was unemployed. From the
figure of Indonesian workforce, there were also 15,610,000 or 8,07% that will be added to 2019
unemployment figure once they graduates [1]. This figures will be an issue for Indonesia
governent and weighing on the economy if those figure were not able to be absorb.

To encounter the situation, Indonesia government has promoted programs and issuing
regulations such as government regulation (PP) No. 60 of 2013, No. 41 of 2011 as well as
ministry regulation (PERMENPORA) No. 0944 of 2015 to boost entrepreneurial. Those
regulation also revealing government concern of Indonesia entrepreneurial rate positioned
below its neighboring countries. To be recognized as an advance nation, the figure of
entrepeneur of a country should be 14% of its total citizen, unfortunately, Indonesia just have
3.1% [2], which is lower compare to Singapore, with 7% and Malaysia, 5% [3].

Economist and experts has suggested that entrepreneurship is an important factor for
economic growth. Trough unique and creative effort, entrepreneurship is able to increase
productivity, inovation and economic growth [4]. Entrepreneurship also empowered people to
exploring the opportunities in order to enhance their social condition and the quality of existence
[5]. In addition, entrepreneurship promotes employment opportunities, economic and
technology growth, social transformation, as well as wellness and prosperity [6].
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According to the European Commission (2013), entrepreneurship rate might also be
improved trough education. Entrepreneurship education or lesson might motivate students to
form their knowledge of entrepreneurial, as well as their skills and attitude [7]. Prior to this,
Linan dan Chen (2011) already stated that entrepreneurship education is one of the factor to
increase entrepreneur attitude [8]. Therefore, beside issuing policies, Indonesia government also
developed entrepreneur as a learning subject especialy for higher education, and also being
regulated within government regulation number 17 of 2010. In this regulation it is mentioned
that one of the objectives of higher education providence is to shaping up critical, creative,
innovative, independent, confident, as well as entrepreneurial spirited individual [9].

Consequently, Politeknik Negeri Padang, as a state vocational higher education institution,
based on the regulation has developed entrepreneurial curiculumn that being conveyed in
various forms, from classroom learning process, public lecture, as well as facilitates students
with other platforms such as entrepreneurial competition and scholarship. Therefore, this
research is aimed to find and test the relevant variables influences toward Politeknik Negeri
Padang non-engineering student intention to be an entrepreneur. Variables that being tested in
this research were adopted from the theory of planned behavior which cover entrepreneurial
attitude, subjective norm, and behavior control [10].

Entrepreneurial intention is the key to understand the process of entrepreneurship, and the
best behavior predictor in forecasting the process of business creation [11]. A business creation
is most likely impossible without any intention to do so [12]. Meanwhile, entreprencurial
attitude is a degree of individual positivity in finding and starting a new business, and
significantly relates to entrepreneurial intention [13]. Furthermore, subjective norm is social
force to perform or act in certain way, and also significantly relates to entrepreneurial intention
[14]. In addition, Maes et al., (2014) suggested behavior control is something that makes an
individual feels the convenience and difficulties as an entrepreneur [15].

2 Method

As mentioned previously, this research is refering to the model of planned behaviour as its
theoritical framework, since according to Obschonka et. al.,(2015) this model is suitable to
implement within academic environment [16], therefore, the research model is as follow;
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Fig. 1. Research Framework

Based on the above framework, a questionnaire then developed and distributed to
respondents those are nonengineering students of Politeknik Negeri Padang. The questionnaire
was developed in regards to respond to the following hypothesis:
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Creativity is positively influencing students entrepreneurial attitude

Utility is positively influencing students entrepreneurial attitude

Self confidence is positively influencing students entrepreneurial attitude

Business experience is positively influencing students entrepreneurial attitude
Relational support is positively influencing students behavior control of
entrepreneurship

Entrepreneurial education is positively influencing students behavior control of
entrepreneurship

Environtment is positively influencing students behavior control of entrepreneurship
Subjective norm is positively impacting the entrepreneurial intention

Entrepreneurial attitude is positively impacting the entrepreneurial intention

Behavior control of entrepreneurship is positively impacting the entrepreneurial
intention

There were 78 non-engineering students of Politeknik Negeri Padang participated as
respondents of this research, where their feedback on questionnaire then being processed by
utilizing structured equational model of partial least square regression (PLS). This method being
used since it is able to construct predictive model upon numerous colinear factors, and also
practical in limitizing the factors measured [17].

3. Result and Discussion

Previously mentioned that there were 78 non-engineering student participated to this
research, in which 36% are those majoring in accounting, 31% from commerce administration,
and 33% from english department, in addition, from 78 respondents figure, 62% are female and
the rest 38% are male. Moreover, 53 students out of 78 or 68% of the respondents only spend



not more than Rp. 500.000 per month for their transportation and meals expense, and 33% out
of 78 are scholarship beneficiaries.
From data collected, the reliability of the indicators utilized within the questionnaire is

tested to make sure that the indicators are consistent to be used in other study or research.
Composite reliability (pc) and Cronbach’s alpha (o) resulted from the PLS are used to assess
the reliability of the questionnaire used. The result are shown on the following table;

Table 1. Construct Reliability

Cositcact Enmpn:i;e M:hilir}- Cronbach’s alpha
g ]
Creativity 08209 Q.Te37
Utility [EERi 0.7570
Self Confident 0.7380 0.582
Business Expenence TES S (5523
Felational Support Q.E27S 0,740
Entreprensurial Edncation 07340 0. 7366
Emvircoment EED 0.7874
Subjectve Norms 08278 0. TOE3
Entreprenenrial Attitude 0.EEEQ 0.8332
Behmvior Control 08027 0.8766
Intention 09029 0 8564

Source: dataprocessed

Based on the data shown on the table 1, most of the construct or variable tested has
composite reliability value above 0.8, and there are two variables, self confidence and
entrepreneurial education, has the value of 0.7. The ideal value of composite reliability is 0.8,
and 0.7 is the minimum value accepted, therefore the indicators are reliable based on the
standard of composite reliability. In accord to composite reliability, cronbach’s alpha of the
indicators are accepted.. Aligned with reliability test, the validity of instrument utilized also
tested to see its accuracy. To assess the validity, in this research the Average Variance Extracted
is utilized, and the result shown on the following tabel;

Table 2. Construct Validity

Average Variance Extracted

Construct (AVE)
Creativaty 0.5428
Utility 0.5149
Self Confident 03700
Business Experience 0.6887
Eelational Support 0.494]
Entreprencunal Educaton 04571
Emvircnment 0.4537
Subjective Nomms 05104
Entreprencun al Amtimade 0.6667
Behaior Control 05170
Intent on 0.6997

Source: data processed



Reliability and validity that being tested for the indicators of this research model were part
of outer model, then the structural or inner model of this research is processed in regards to test
the hypothesis, the value are shown on the following tabel:

Table 3. Hypothesis Test

Effect 2 T — Value
Creativity >  Attitude 0.0055 0.5235
Creativity =  Intention 0.4966
Utility >  Attitude 0.3463 5.7667
Utility >  Intention 3.3477
Self Confidence -  Attitude 0.0475 1.7825
Self Confidence > Intention 1.6204
Business Experience >  Attitude 0.0221 1.5719
Business Experience - Intention 1.3991
Relational Support 2 Behavior Control 0.1479 2.8400
Relational Support > Intention 1.2536
Entrepreneurial Education =  Behaviour Control 0.0114 -0.6339
Entrepreneurial Education >  Intention -0.5600
Environment - Behavior Control 0.2576 4.2982
Environment - Intention 1.3646
Attitude > Intention 0.2100 4.1331
Subjective Norms -  Intention 0.0403 1.8698
Behavior Control > Intention 0.1933 1.4966

Source: data processed

From table 3, we can see the value of f2 which represent the degree of significance of the
relation within model structured [18]. The value of f> are varies, when the value of f2is lower
than 0.02 it means the predictor variable has a low impact to the model structured, and if it is
0.15 and up, means the predictor variable has moderate impact, and 0.35 and up means strong
impact. Therefore, creativity towards attitude, entrepreneurial education towards behavioral
control, and subjective norm towards intention are has low impact, since their {2 are less than
0.02. Meanwhile, self confidence and business experience towards attitude, together with
relational support and environtment towards behavior control, as well as attitude to intention
are contributing sufficient or moderate impact. Furthuremore, utility is the variable that
impacting strongly to attitude.

In align with f2, the t-value also shows simmilar results, where utility towards attitude has
the greater number of tvalue. If the t-value is greater than 1.96 means there is a positive or
significant relations amongs the variables. Besides utility towards attitude, utility towards



intention, relational support and environment to behavior control, and attitude towards intention
are also has positive or significant relations. The rest of other relations based on the tvalue were
not positively or significantly relates. Therefore, it can be concluded that only hypothesis 2, 3,
4,5,7,9, and 10 that able to be accepted based on the result of f2and t-value.

4. Conclusion

Trough this research, the hypothesis of utility, self confidence, and business experience are
positively influencing students entrepreneurial attitude, relational support and environment are
influencing students behavior control, and, entrepreneurial attitude and behavior control is
positively impacting the entrepreneurial intention were accepted. Meanhile the hypothesis of
creativity positively influencing students entrepreneurial attitude, entrepreneurial education
positively influencing behavior control, as well as subjective norms and behavior control are
positively influencing entrepreneurial intention were not accepted or confirmed on this research.
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