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Abstract. The growth of start-ups has risen significantly in Indonesia. There is a positive
impact on that risen; several start-ups became unicorns and above. However, this growth
is not following by continued improvement in entrepreneurial knowledge. Moreover, there
are minimal studies that examined what is happening in Indonesia. This study will
contribute to Indonesia’s entrepreneurial growth, especially given to know the driving
factors of Indonesia's entrepreneurial intentions from Indonesia are? This research will be
using snowball sampling and analysis by Sequential Equation Modeling with WarpPLS
Software. A questionnaire will be distributed through the social media platform. 217
respondents collect through this study, and the majority are millennial's. Entrepreneurial
Intentions are driving by entrepreneurial passion and creativity, but entrepreneurial self-
efficacy is less in this study.

Keywords: Creativity, Entrepreneurial Passion, Entrepreneurial  Self-Efficacy,
Entrepreneurial Intention

1 Introduction

The development of start-ups in Indonesia is increasing. This has happened since the
success of several start-ups that became unicorns and above; call it Go-Jek, Tokopedia, and
Traveloka [1,2]. Furthermore, in the growth of start-ups globally, Indonesia is in the fourth
position, and at the ASEAN level, it is in the first position [2]. Most start-ups in Indonesia were
born and developed in DKI Jakarta. Seeing the development of this ever-increasing start-up
growth makes it interesting to study further, especially related to entrepreneurial intention
among start-ups in DKI Jakarta. There have been many similar studies, but there are still
minimal studies that portray Indonesia's things.

Entrepreneurial intention can be defined as an initial concept and idea carried out to start a
business. Entrepreneurial intention is a specific target for determining behavior in starting a
business [3-5]. Where passion is a positive feeling that is felt when establishing a new business,
the intention is more to the real action to establish a company [4,6,7]. In this research, creativity
is added, like developing ideas owned by start-up founders in running their business [3,8,9].
Besides passion and creativity, there are additional variables to determine whether passion and
creativity have a relationship with entrepreneurial intention with entrepreneurial self-efficacy
as a mediator [10-12]. This study uses Social Cognitive Theory (SCT) to find out how start-up
founders have the intention to establish a start-up business, whether having passion and
creativity is enough to grow the intention to establish a start-up [13]. SCT itself argues that
learning occurs from dynamic reciprocal interactions between people, environment, and
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behavior. This study's results can help organizations understand what factors are needed when
establishing a start-up, especially start-ups in Indonesia.

2 Literature Review

Entrepreneur Intention refers to specific behaviors in starting a business. Intention helps
start-up founders predict actions to be taken and reflect a commitment to founding a start-up
business [3,4,12]. In contrast to entrepreneurial passion, which acts as a positive feeling in
founding a business, entrepreneurial intention is more about establishing the business.
Individuals who have a high passion might cause an intention to start a business, and it depends
on several factors that can facilitate or hinder. Ref. [3,5] explores a theory of how
entrepreneurial passion can develop and influence the intention to become an entrepreneur for
individuals who are not yet an entrepreneur. For this reason, this research will evaluate the extent
to which individuals who have high passion can have the intention to establish a business.

Passion is a particular emotion that is commonly felt by entrepreneurs [7,14-16].
Individuals who experience entrepreneurial passion have strong positive feelings in carrying out
entrepreneurial activities and have a solid motivation to follow these feelings [3,7,16].
Constructive measurements have been developed based on three dimensions of entrepreneurial
identity types: inventing, founding, and developing a business [3,7]. Passion is one part of the
personal factors in the SCT and sometimes able to help overcome specific obstacles when
forming a new business [10,13,16]. The passion for creating value and making an impact is
significant for an entrepreneur's nature [17]. Someone who has a passion for founding a new
company will positively influence carrying out activities related to finding a new market
location, increasing capital, etc. [3,18]. In the context of a start-up business, individuals involved
in start-up business are those who have their motivation.

Creativity refers to developing ideas that are new and useful, both in the short and long term
[8,19]. Creativity can also arise from interactions between individuals and the environment [20].
The founders will experience problems when establishing their start-up business, such as limited
financial resources, limited technology, and limited human resources. Someone (who in this
case is a start-up founder) who can get through this challenge has a high level of creativity, and
that can be achieved when interacting with other founders to share tips and ways to overcome
the problem of existing limitations [21,22]. Besides, creativity can also arise by studying the
founders who have successfully run their start-up business; that way is called vicarious learning
that has been explained in SCT theory [13]. Creativity is essential for start-up founders because
it can help founders overcome every obstacle they will face when establishing a start-up
business. Research on career anchors has linked creativity with motivation to establish one's
own business, arguing that individuals who have high creativity tend to be interested in career
choices to become entrepreneurs [9,23,24].

A high level of entrepreneurial passion and the capacity to find new solutions creatively is
vital for creating entrepreneurial intention. An individual can feel obstacles as challenges even
they are determined to overcome these problems [11,12,24]. Therefore, when starting a
business, individuals must be confident in their abilities to succeed and achieve their goals.
Belief in one's abilities is what is referred to as self-efficacy. Self-efficacy itself is the center of
the SCT, which plays a role in improving the ability to complete existing tasks and achieve the
goals [13]. Entrepreneurial self-efficacy is an essential requirement for start-up founders to
establish a business because self-efficacy is related to completing tasks and achieving goals
[5,12]. Passion has been found to grow one's confidence & competence and associated with a
higher level of entrepreneurial self-efficacy [7,15]. It can be concluded that entrepreneurial self-
efficacy can be considered a factor that mediates entrepreneurial passion with entrepreneurial



intention. Ref. [23] described creating new ideas, products, and so on leads people to examine
their capacity to become entrepreneurs. Thus, if someone already has creativity, then they can
overcome existing obstacles.

3 Research Method

The design of this study will use a descriptive associative approach with the unit of analysis
is the individual. The sampling technique used is snowball sampling, with the target respondents
being the start-up founder in DKI Jakarta [25]. Questionnaires will be distributed online through
social media platforms such as Line, WhatsApp, and Instagram. The Structural Equation
Modeling analysis method will be used with WarpPLS software [26,27].

4 Research Finding and Discussions

From distributing questionnaires conducted through social media platforms, 217
respondents were willing to fill in completely. The complete analysis of the respondents' profiles
can be seen in Table 1. While the hypotheses will be analyzed using the WarpPLS Software
[27]. There are two measurement processes: the Measurement Model and the Structural Model
[28,29]. The Measurement Model will see the validity and reliability for each construct used, as
shown in Table 2. The Structural Model will be seen in the measurement of the Model Fit
Indicator in Table 3. From the whole process, it can be concluded that all processes have fulfilled
the basic requirements.
For this reason, a hypothesis analysis is performed by looking at p-values and path coefficients.
And the results of this study conclude that Entrepreneurial Self-Efficacy does not provide a
moderating relationship both for Creativity and Entrepreneurial Passion. Whereas
Entrepreneurial Intentions can be formed from Entrepreneurial Passion and Creativity. The
complete test results of this hypothesis can be seen in Figure 1.

Table 1. Demographic Characteristics

Profile Respondents Frequency  Percentage
Sex
Male 159 73.27%
Female 58 26.73%
Ages
Below 25 105 48.39%
25-35 110 50.69%
36 -45 2 0.92%
Status
Single 186 85.71%
Married 31 14.29%
Longevity Start-up (months)
Below 12 61 28.11%
13-35 122 56.22%

36 - 60 30 13.82%



Above 60 4 1.84%
Type of Start-up
Services 78 35.94%
Creative 63 29.03%
Retail 52 23.96%
Social Activity 13 5.99%
Food & Beverages 11 5.07%
Table 2. Measurement Model Results
Validity Test Reliability Test
Constructs Loading Avg  Composite  Cronbach's
Factor Reliability Alpha
Creativity 0.899 0.909 0.873
| often solve problems with creative solutions 0.841
I often find new ideas 0.839
I often have new and innovative ideas 0.863
I can produce creative ideas 0.856
| often give ideas to other people 0.669
Entrepreneurial Passion 0.817 0.944 0.921
Having a company will make me excited 0.874
Establishing a new company is very interesting 0.925
Being a business founder is a significant part of my career 0.915
It is nice to be able to manage a new business 0.881
Entrepreneurial Self-Efficacy 0.814 0.935 0.896
How confident are you in making new products 0.918
How confident are you in identifying a new business opportunity 0.91
How confident are you in promoting a new idea 0.902
Entrepreneurial Intentions 0.887 0.917 0.863
How much is your interest in turning your start-up business into
High-growth in the next 5 to 10 years 0.922
How big is your intention in starting Business Startup in the next
5 to 10 years 0.906
How big is your intention to get Business Startup in 5 to 10 years 0.83




Table 3. Structural Model Result

Criteria Results Rules
Average path coefficient (APC) 0.251, P<0.001 If p<0.05, Good
Average R-squared (ARS) 0.732, P<0.001 If p<0.05, Good
Average block VIF (AVIF) 1.369 If AVIF <5, Good

B=0.61(P<0.01)
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Fig. 1. Research Model Result

5 Conclusions and Future Research

The results showed a relationship between passion and entrepreneurial intention. This study
proves that passion can trigger an intention to establish a business. Having the passion of start-
up founders will have a positive energy that can motivate them to start a business [3,14]. Passion
can also help achieve success because having a passion will make the founders more passionate
about solving problems, finding sources of capital, looking for resources needed, and all aspects
needed to establish a business [7,18]. Creativity with entrepreneurial intention also has a
relationship. Creativity is needed by start-up founders when establishing a business in order to
be able to identify a market appropriately; this is the following that contained in research [20].
Creativity can also help solve any problem with the generation of ideas to find the right solution.

Entrepreneurial Self-Efficacy does not moderate the relationship between Entrepreneurial
Passion and Entrepreneurial Intention. Start-up founders likely think that having passion is
enough to set up a business. The notion of self-efficacy is the ability of individuals to believe in
their abilities. For respondents, it is possible to develop abilities that will increase over time
when they have established their business. Self-Efficacy cannot moderate the relationship
between Creativity and Entrepreneurial Intention. Start-up founders may assume that creativity
is enough to start a start-up. For respondents, the ability may increase and will make them more
confident over time. From this study, it can be concluded that self-efficacy might be more
appropriate for respondents who would develop an already established business.



Entrepreneurial intention can arise if start-ups have a strong passion for dealing with all
obstacles that arise in becoming entrepreneurs. Creativity also contributes to this entrepreneurial
intention. By having creativity, the start-up founders will give their color to the business ideas
or solutions offered. This study still has limitations in terms of respondents, and the factors
studied are related to Entrepreneurial Intentions. For this reason, there is still room for research
by using a more significant number of samples and by considering other variables that cannot
be tested in this study. While the hypotheses do not support this research, they can be explored
even more profoundly by looking at phenomena that occur from time to time.
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