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Abstract. Religious mediation has become a new discourse in today's digital 

industry society. This is inseparable from various forms of online media that can 

be accessed openly through new media, including the consumption of religious 

teachings and understanding. This paper discusses the construction of new media 

on the dynamics of religious movements in Indonesia, by observing the use of 

social media such as Facebook, Instagram and Twitter are consumed massively 

in the middle of religious communities in Indonesia. This writing is based on 

observations with a netnographic approach in online media with qualitative 

descriptive research methods. This paper shows that the intensity of moderate 

religious movements taking place in the digital age has increased. This is related 

to the intensity of new consumption media that construct the realization of 

religious movements that give color to the online media. Also, information 

disclosure and calls for mass mobilization through new media have implications 

in a massive religious movement. 
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1. Introduction 

The development of information technology in the digital era today is marked by the more 

intense penetration of new media in various aspects of economic, political, cultural and social 

life, and religion. This phenomenon emphasizes the change in communication patterns from 

face to face communication to new media communication, from conventional media models to 

digitalization communication, from scriptural to digital by using a variety of contemporary 

social media. With the rapid penetration of digital technology, the internet seems to be a new 

fertile field for anyone who can see and master the new media or channel. Indonesia is said to 

have internet penetration of 143.26 million people out of a total population of 262 million 

people in the survey results of Indonesian Internet Service Provider Association (APJII) in 

2017 [1]. Moreover, in line with infrastructure support, and government policies and openness 
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which then facilitate access to the internet and electronic device clans, inside content of digital 

and online-based media, it actually brings up online media, that even in some articles, are 

called new media in society [2]. 

Social media as one of the new media in the world of information technology and 

communication now brings a change in society, including a role in stimulating religious 

movements. The development of social media makes a pattern of community behavior 

experience a shift in both culture, ethics and religious norms that have already existed. 

Indonesia, with its big number of population and with its diverse ethnic, racial and religious 

cultures, has a lot of potential dynamics of religious social movements. The rise of religious 

movements is not inseparable from the intensity of the use of social media in various forms 

and facilities that gives more easy access to the wider community. This condition certainly 

accelerates the sharing and dissemination of religious knowledge and understanding that can 

trigger massive and open mobility in society. 

The pattern and dynamics of the religious movement are spreading rapidly as the more 

intensive penetration of new media in people's lives in Indonesia. New media made public 

consumption openly and transparently in daily life. One of the most intense new media used is 

social media. This is because social media is able to bring religious emotions and 

psychological closeness to its users so that they are bound to one another. This is what makes 

social media like Facebook, Instagram, Twitter and so on are said to be social media 

communicating in an open manner, free and widest in the world. In addition, the Global 

Monitor survey was quoted by Prihadi said that Indonesia became the country with the biggest 

Facebook users in the continents of Asia and Australia (www.techno.okezone.com). The data 

indicate that social media has great potential that can be used as a communication and 

indoctrination channel of various religious movements that developed lately. 

The purpose of this paper is to examine how consumption of new media has implications 

for religious movements and religious life in Indonesia, especially concerning the three the 

following questions: (1) how does the religious movement in the digital era now take place; (2) 

how is the process of new media construction of religious movements in Indonesia; and (3) 

what are the implications of the construction of new media on the dynamics of religious 

movements in Indonesia. These three questions are examined by looking at a number of cases 

that occur in the various discourse on new media relations and religious movements on the 

Internet. 

This paper is based on an assumption that new media has important implications in 

creating the dynamics of religious movements in Indonesia. The rapid flow of information and 

religious literacy from actual space to virtual space has constructed understanding and 

religious ideology. This assumption will be tested by looking at cases that arise in using new 

media to call for a mass mobilization of religious movements in Indonesia. 

 

 

2. Methods 

 The method used in this research is descriptive qualitative. This research explains reality 

as it is without being changed [3]. It aims to explain the reality of religious movements 

constructed through new media that is openly accessed by the public. This method approaches 

social phenomena which specifically looks at why people behave and act as they do [4]. 

In addition, this qualitative research refers to Hammersley and Atkinson [5], who study 

data that are obtained for the development of concepts related to the construction of new 

media to the movement religious. Data is collected through netnographic studies, namely the 



process of collecting data by using the internet [6]. Researchers make observations on the 

media social like Facebook, Instagram, and Twitter. Analysis of the data in this study is in 

accordance with Sugiyono's explanation [7], consisting of the process of data collection, data 

reduction, data presentation, conclusions, and verification. 

 

3. Result and Discussion  

New Media and Religion in Digital Spaces 

 

The shift in the pattern of religious studies in the context of this changing digital era has 

begun by showing how religion experienced mediation that changes the way of thinking about 

religion from empirical reality into virtual reality [8]. The use of the internet has also been 

seen as the opening of a new democratic space that allows the public to be involved in the 

formatting meaning of religious reality [9]–[13]. The public in the new media era has become 

a subject that can develop a critical attitude in giving meaning and truth to religion. In addition, 

the public has also manipulated or abused new space media for political propaganda that 

creates religious conflicts [9];[14]. The character of new media in displaying religious 

movements like Islam as a religion needs to get a more thorough discussion. The term "New 

Media" has appeared and become the term used to distinguish it from "old media". This is due 

to technological developments accepted by a society which in turn leads to a change or 

transformation which should have been done by a media entity. Here, the line between new 

media and old media is difficult to determine certainly because it depends on personal 

perspective [15]. However, the definition of new media itself is presented by Pratt (2000) by 

combining what is commonly known as multimedia which is literally a convergence of text, 

sound, and images in the same media that are closely related to the CD-ROM delivery system 

[16]. 

Before the advent of new media, print media had been a primadonna due to the validity 

and quality presented. They are then slowly shifted by changes in the behavior of people who 

are increasingly enjoying new media offerings. It is mentioned in Nurkinan [17], that media 

that utilize internet technology, namely social media, make presentation able to give more 

varied information such as additional photos and videos and make the public able to actively 

participate through suggestions and criticisms for the government on everything that upsets 

the citizens. More people use media that supports internet access [1], naturally rise a 

disruptive phenomenon. The phenomenon is specifically related to the business models of 

print media industry entities [18]. With their existence, new media and technology are able to 

produce new possibilities for communication, cultural expression, and daily ways of living of 

people [19]. In addition, new media also provides a much officially stronger form of social 

control together with techniques of indoctrination and manipulation which are subtly hidden 

[19]. 

The attention to the presence of online media that make this new media gets specific 

attention has been seen from several studies that associate new media with the existence of 

conventional media [20] or research specifically conducted to compare online media to printed 

media or newspaper [21]. It goes on to any research on online media that has a broad influence 

on the study of social aspects [22]. The research discusses the influence of print media, in a 

particular domain (for example religion). Printed media are seen as media that do not attract 

much attention to readers except certain circles because of the mainstream information and 

entertainment community through television [23]. The process of digitization and internet 



penetration led to the acceleration of the development of online media and in turn they lead to 

disruption technology that challenges the conventional printed media business model. 

However, Christensen in Karimi and Walter [24] points out that this is related to the 

problem lies in the business model, not the technology problem. Hence, it hints that 

ideological changes in printed media should be viewed as aspects of business, company's 

profit, and loss when they adopt new technologies in their products and services. Pawito [18] 

in his article explains the concept of media ideology as a concept closely related to the belief 

system (believe system), the principle of ideas (basic way of thinking), outside world views 

(worldviews) and values (values) carried by media that are delivered to the wider community 

through various forms of packages such as news, advertisements and so on. 

 

The Existence of Online Media Changes New Color of Religions 

 

The use of online media is indeed more popular than the use of print media because the use 

of the internet in online media can facilitate users to access and contribute ideas and opinions 

without any limitation. It is proven on the decline in accessing and printing in American print 

media today [25]. The existing mass media such as television, radio, and newspapers used to 

function as the main information media in disseminating information from a company to the 

public but today the advent of online media makes drastic changes to the media landscape in 

the world. This evolution has expanded and it also expanded access to information for the 

public without space and time limits [26]. 

The media landscape changes rapidly over time with the growth of the internet. It leads to 

the emergence of a number of new media organizations that opposed traditional media and it 

has gained a significant audience for their environmental content. In western countries, the 

advanced countries namely the United States and European Countries (France, Germany, 

Spain and the United Kingdom), there are important variations in the pace and nature of the 

changing media landscape because of technological differences, national specificities, and 

cultural variations. For example, England and Germany have strong public sectors and private 

media heritage. However, in UK private media sectors are under more pressure from digital 

players than in Germany. Digital news media is born generally more prominent in Indonesia, 

Spain, and France, whose heritage news media is relatively weak. Meanwhile, in the US, they 

stand out because the US has very weak public sector media but a strong private sector that is 

challenged by more digital-born players [27]. 

The emergence of the internet has, in turn, led to the rise of the ability to practice online 

religion. This can be seen in Bunt's explanation [28], which says that the internet allows events 

in public spaces to be rumored through social media, including the mention of religion, 

symbols, and language. From this description, it suggests that activity on the internet-based 

media is an extension of real activity. Furthermore, Helland [29], provides boundaries of 

online religion where people can act without restrictions on freedom and interactivity and 

online religion (in the media) is only a tool for providing religious information. It does not 

support interaction. Desacralization is seen in the translation of Helland. It describes the 

different perceptions of the online framework that provides statements to read or pronounce 

and ‘click’ mouse as an icon in the online religion. They are considered to be equal to 

performative needs in real religious actions. This matter indicates that the value of religiosity, 

when exposed to technology, is adopted as an extension of religious interaction space, but 

there are also those who consider that similarity is deep in online media is only a means of 

disseminating information and when they want to practice the value of religion, they need a 

dedication in the real world appreciation. 



 

Islam and New Media Construction of Religious Movements 

 

In the life of Indonesian people, various religious social movements have taken place in 

several centuries. The Indonesian government basically encourages openness in response to 

the efforts of religious organizations to accumulate social capital. This reflects the importance 

of religious values in many aspects of public life, a situation which is also seen in the 

protection of religious freedom in the national constitution [30]; [31]. As seen in Turkey, the 

socio-religious movement and it's growth highlight that interfaith dialogue always becomes an 

important part of religion [32]. The existence of religious movements today is more easily 

socialized and organized by easier access to social media. In addition, social media has opened 

the door to the emergence of new thought and creativity on how to organize and plan a 

political movement and rapid social revolution which have broad influence. 

This condition can be seen from the emergence of religious movements through social 

media. Although it is very diverse in terms of its origin and the specific purpose of its 

formation, social media make the religious movement have the vision to achieve its same 

general goals. One fact to support the policy of religious authorities is the emergence of the 

MUI Fatwa Guards National Movement. Some of such religious movements are not 

practically political. Some of them tend to be more assertive in expressing their political 

nature, while others are more patterned religious organization movement and they fight for 

cultural identity. Various kinds of religious upheaval are also often found to be related to 

social change with additional things accompanying it including social unrest, mobility, and 

dissension [31]. 

Basically, the emergence of social media is expected to be a medium for the creation of 

broader democratic space. Social networks can be used as a place of a new social movement, 

as happened in Tunisia, Egypt, Yemen, and Libya. With discourse mobilization in cyberspace, 

ultimately they moved people to plunge to walk and join the revolutionary movement. In the 

Indonesian context, social media construction has often taken an important role in voicing the 

aspirations of the people. One example was the case of Prita Mulyasari with Omni 

International Hospital. The "Coin for Prita" movement spread quickly through Facebook and 

Twitter, so it encouraged public support and sympathy for Prita. Then, there was "Lizard vs 

Crocodile". It was the feud between the KPK and the Police which also became a great debate 

in social media at that time. The KPK also received support from many parties as a result of 

information circulating in cyberspace. Another example was the 212 Islamic defense action 

movement coordinated by the National Movement for Guarding Fatwa - Indonesian Ulama 

Council (GNPF-MUI) and supported by a number of social organizations (mass organizations), 

such as the Islamic Defenders Front (FPI). 

This movement is getting stronger because it is supported directly by the MUI and its 

massive dissemination through the media and internet use for political Islam [33]. This fact 

shows that Indonesian society has become an information society supported by the use of 

internet media in everyday life. A data survey conducted by Indonesian Internet Service 

Providers Association [34], shows that in 2016, 129.2 million people (97.4%), and in 2017 

143.26 million people of the total population 262 million of the total internet users in 

Indonesia made social media a type of the most accessed media platform. The data shows that 

it was conducted by more than half the population of Indonesia and of course it increases 

every year. The high use of social media in the community, viewed from the data, potentially 

becomes a vehicle for political actors and community organization figures to mobilize the 

masses in certain social movements to achieve the objectives of the action. 



Besides, this is also supported by the condition of Indonesia as a democratic country that 

provides space for the community to express their aspirations. In this context, social media can 

also be a means of forming public opinion [34]. This confirms that the existence of New 

Media has not only brought a basic change in the social, political, economic, and cultural 

fields, but also brought a change in aspects of thought, fatwas, and religious practices, and 

relationships on the basis of religious norms. 

This tendency is a challenge and at the same time a hope for religions [35]. In Islam, the 

idea of authority is certainly very problematic because of the assumption that the owner of the 

singular authority is Allah as contained in the Holy Qur'an. Following to the definition then 

the authority owners in Islam are those who have the ability to invite and directs to act in 

accordance with the messages of Islam in the Qur'an. Those who are considered to have 

authority could be an ulama (religious leader in Islam) in person or ulama in the association of 

organizations or institutions that have government legitimacy. Accordingly, traditional 

authority in Islam is in the hands of the ulama or kyai or cleric. They have legitimate authority 

and provide an interpretation of the Scriptures to resolve the problems of the people with 

fatwas issued [36]. Among the very important changes in the construction of new media on 

religious movement, dynamics are the shifts in religious authority and the patterns of 

relationships between followers with religious figures or leaders who become role models in 

daily life.  

Previously, religious authority was only owned by the ulama, murshid, religion teachers, 

cleric, government through the Ministry of Religion, and non-government institutions [37]; 

[38]. Religious authorities are currently experiencing a shift to new media that seems 

impersonal and based on information networks (Internet). Everyone can easily access 

knowledge according to their choice and needs. Someone who needs an answer to a problem 

does not have to ask the clerics directly. Because religious fatwas are no longer only owned by 

conventional ulama, but anyone can easily find answers and make decisions based on 

information available on the media. 

In the Middle East, new media potential inspires many people to do civil society 

movements around the world, including in Western countries, where the new social media 

begins. The same thing also happens in Indonesia in a little different form, among others, the 

movement to reject the criminalization of eradication corruption activists and coin collecting 

movements. More than that, according to its democratic character, new media gives the widest 

possible space for citizens and everyone to offer ideas, opinions, fatwas to others without 

limits. Religion fatwas, ijtihad results, political-religious ideology, and the like can be 

accessed easily by the community freely following the figures who previously became role 

models [36]. 

For Muslims, the problem of religious authority is a not simple issue, both on the 

terminology definition and its implementation in religious life experience. What is actually the 

problem of Islamic authority may be resolved and does not bring up much interpretation. It is 

not in the same case as the issue of who owns Islamic authority in context Indonesian nation 

and state. It is not an exaggeration to say that Indonesia is the most difficult Muslim country to 

answer the question about who actually is the sole owner of religious authority to regulate and 

give direction to Muslims to translate Islamic messages in life. Moreover, in a new media-

based society as explained earlier where the public is increasingly scattered both socially and 

intellectually, it can hardly determine who owns religious authority and what the limits are. In 

other Muslim countries, this problem can be answered by pointing the finger to the 

state/government or the fatwa institution appointed and elected, such as in Malaysia, Brunei, 

or in the Middle East.  



New media itself, has changed the face of religion throughout the world, with the openness 

of exposed press release. From there, the virtual world becomes "real life" which also applies 

to religion [39]. With the internet, Segerberg and Bennet argue that the role of social media 

channels in the community grows so fast that they enter the protests phase in the sense that 

they have become part of the tools of social and political activism. And also, social media 

comes from social control and manipulation by political forces, companies, and strong media 

[9]. Besides, the internet also brings its influence in the interpretation of Islam by pro-jihadist 

platforms and organizations with the emergence of the post-al-Qaeda platform related to the 

Islamic state. Jihad-oriented campaign by Al-Qaeda's network is influenced by the internet, 

which has made a significant difference to bring forth Islamic movements and radicalization, 

where jihadi networks and organizations have been using new media as a tool for logistics and 

publicity for years [28]. 

 

4. Conclusion 

Media and society cannot be separated anymore in the current digital era. The development 

of media that is quickly followed by massive public consumption certainly influences 

religious understanding from actual to virtual. These dynamics continue to roll amid the 

acceleration of new media-based information technology. How to create the right atmosphere 

to respond to religious passion is to keep moving within the frame of diversity and civilization. 

This paper underlines three things in observing the construction of new media implication to 

the dynamics of religious movements. First, the continuity of current religious movements 

can’t be separated from the intensity of the wide and open use of new media by the public. 

Second, the increasingly quick-shifting patterns of a transformation of religious understanding 

through new media construct an increasingly rapid and widespread intensity of religious 

movements. The tendency of new media construction has played an important role in 

accelerating and expanding unavoidable and irresistible social, cultural and political changes 

on a national scale. Third, the implications of new media construction change the face to face 

system of the holders of religious authority in the transfer of religious understanding to online 

media. Likewise, this phenomenon shows a shift pattern of interaction between religious 

leaders and followers. 
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