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Abstract. With the development of mobile internet, the online car-hailing (OCH)
services have become one of the in urban transportation modes available. Accord-
ingly, the OCH services pricing decision surfaces as a new transportation manage-
ment problem that should be properly addressed. This paper analyzes the pricing
and cooperation revenue sharing issues between the platform and the group of
drivers by means of the dynamic game theory and the two-sided market theory.
In order to reflect the characteristic of the practical situation of OCH industry, the
network externality and the driver commission rate are considered in this model.
The formula of the user payment, the driver commission rate, the user registration
fee, the user and driver scale, and the platform profit at the equilibrium state as
well as the relationship between them and network externality are analyzed. The
simulation results validate the correctness of our analytical results.
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1 Introduction

Over the last decades, with the rapid development and popularization of mobile internet,
the OCH services have become one of the urban transportation modes available and the
OCH companies such as Uber and Didi have obtained huge success and transformed
the way we travel in cities. These companies connect users and drivers in real time by
internet-based platforms to operate car-hailing services. Some achievements have been
made in the research of OCH service mode selection behavior. Rayle et al. [1] find
that the users of OCH display the characteristics of younger age and higher education
level. At the same time, compared with taxi travel mode, the OCH services are more
convenient and take a shorter waiting time. Dias et al. [2] study the choice behaviors of
car-sharing and OCH services based on bivariate ordered probit model, and analyze the
influence of basic characteristics of users such as whether they have children and the built
environment on mobile travel choice. By observing the differences between users and
non-users of OCH services, Dawes [3] finds that Uber and/or Lyft users are more likely
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to hold a positive attitude towards OCH service. Dawes also learns that participating in
social and leisure activities and avoiding alcohol driving are the main reasons for travelers
to choose Uber or Lyft. Contreras and Paz [4] estimate the effects of OCH platform on
the taxicab industry by using multinomial linear regression analysis, and find that OCH
services had a negative and significant effect on taxicab ridership. Nelson and Sadowsky
[5] find that the emergence of the first OCH platform is an important supplement to the
public transport system, but with the entry of the second OCH company, the utilization
rate of public transport would decline.

The matching problem of OCH is also investigated by researchers. Thaithatkul et al.
[6] obtain a matching model by considering user preference and study the relationship
between user preference and OCH system’s performance. Fahnenschreiber et al. [ 7] study
the matching problem combining dynamic OCH and existing public transport systems.
Masoud and Jayakrishnan [8] discuss the randomness of the flexible OCH system and
propose an algorithm to solve this problem in real-time. Thaithatkul et al. [9] investigate
the characteristics of dynamics of passenger matching problem in smart OCH systems
by the simulation approach. Cheikh et al. [10] obtain a novel approach to solving the
dynamic multihop ridematching problem. As for the pricing problem of OCH, Yang
and Yang [11] analyze the equilibrium properties of three specific issues for taxi market
by using general bilateral searching and meeting function. Wang et al. [12] obtain a
game model of the taxi market with a single taxi hailing app by using an aggregate and
static approach, and conduct the existence, stability and sensitivity analysis of pricing
strategies at the equilibrium state. Zha et al. [13] analyze the economic output of OCH
platform under different scenarios by using an aggregate model, and deduce the pricing
structure from monopoly, the first-best and the second-best perspectives. Further, Zha
et al. [14] propose the equilibrium models in OCH market under dynamic scenario
and investigate the impact of surge pricing by using bi-level programming method. He
et al. [15] propose an equilibrium framework to depict the operations of a regulated taxi
market, formulate an optimal design problem of the taxi-hailing platform’s pricing and
penalty/compensation strategies and get the solving algorithm.

With the emergence of OCH platform enterprises, competition between different
platform enterprises seems inevitable. Hall et al. [16] consider the emergence of Uber
is a complement for public transit. Specifically, Uber is a complement for buses and
rail transit. Alley [17] argues that Uber breaks the monopoly position of taxi industry
in New York City, reduces the average price level of taxi industry and provides more
economical and faster travel services. Chen [18] studies the behavior of taxi drivers in the
case of widespread OCH services. This study finds that Didi’s technical strength poses
challenge to the survival and development of traditional taxi drivers, and thus taxi drivers
are compelled to gradually adapt themselves to new technologies in order to obtain higher
income, and Uber does not significantly worsen the traffic congestion in urban areas. In
order to promote the healthy development of OCH industry, scholars have also carried
out research on policy and regulation strategy of OCH Market. Dudley [19] considers that
regulation should be carried out under the condition of ensuring the positive role of OCH.
Schneider [20] thinks that the traditional taxi market regulation policy is not suitable for
the online car-hailing platform. Edelman and Geradin [21] discuss the specific regulatory
measures of OCH platform. Beer et al. [22] take a qualitative comparative analysis
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on the regulation policies of OCH in major American cities through the driver and
platform perspectives. Lee [23] discusses the government’s regulatory framework from
the perspective of government regulation. The empirical study of OCH is also conducted
by researchers. For instance, Bengtsson [24] reveals that sidestepping the regulations
increases cost efficiency and informal bargaining leads to Pareto improvement through
studying the Cape Town taxi market. Jiao [25] evaluates the characteristic of OCH
platform Uber’s surge pricing by using collected data in Austin, and reveals the obscurity
of the price surge mechanisms. Shaheen and Cohen [26] review the shared ride service
models and the impact studies for North American, and explore the convergence of
shared mobility, electrification and automation, offering some advice to improve the
management of the shared ride services. Yang and Yu [27] compare and analyze the
traditional and present management modes and measures taken by the government with
the Shanghai taxi management model as a case.

The OCH platforms are a meeting place for drivers and users. The drivers find users
via the platforms and transport them to their designated destinations. When the driver
scale is large, the platform can provide more potential driver candidates for users, and the
average waiting time for users is relatively small and the utility increases accordingly.
Similarly, the utility of drivers providing travel services through the platform is also
related to the size of users. Therefore, the OCH market is a typical two-sided market. The
two-sided market theory was first proposed by Rochet and Tirole [28] and Armstrong
[29], and has become the basic framework of two-sided market research. Hagiu and
Halaburda [30] investigate the effect of levels of information on two-sided platform
profits. Roger [31] studies the duopoly problem of two-sided platforms competing in
differentiated products at the two-sided market. Nourinejad and Ramezani [32] obtain
a dynamic non-equilibrium ride-sourcing model by the two-sided market theory, and a
controller based on the model predictive control approach. Kung and Zhong [33] study
the profit maximization problem of two-sided platform under three pricing strategies by
considering network externality in order to understand pricing in the sharing economy.
Malavolti [34] considers that the airport is a platform for shops and passengers by
using two-sided market theory, and obtains the influence factors of retailing activity and
aeronautical tax. Djavadian and Chow [35] investigate the flexible transport services
and day-to-day adjustment process by the two-sided market approach, and assume that
a perfectly matched state is equivalent to a social optimum by using the Ramsey pricing
criterion.

The network externality is a core feature of platform economy, and meanwhile the
waiting time and the driver commission rate are important factors of OCH services. In this
paper, the network externality means the inter-group network externality which consists
of marginal utility and waiting time. We establish a two-stage price game model based
on the game theory and two-sided theory, analyzing the cooperatition game between
monopoly platform and drivers, and conduct an equilibrium analysis under the monopoly
platform optimum. We prove that the marginal utility of the drivers to the platform users
and the marginal utility of the platform users to the drivers together determine the user
payment, the driver commission rate, the user registration fee, the user and driver scale,
and the platform profit at the equilibrium state. We also test the conclusion of the model
through simulation.
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Next, the basic model for a hypothetical OCH market is presented in the second
section. The third section explores the properties of the monopoly OCH service at the
equilibrium state. In the fourth section, the simulation is given to test the results in the
third section.

2 Basic Model

2.1 Problem Description

Researchers have investigated the influence factor of the two-sided platform profit. Hagiu
and Halaburda [30] show that the monopoly platform has higher profits when users
are more informed while the competition platform prefers facing less informed users.
Nourinejad and Ramezani [32] indicate that the overall profit may be higher when the
user demand increases and the driver demand decreases simultaneously. Kung and Zhong
[33] study the two-sided platform profit maximization problem by considering network
externality. It is well known that the OCH market is a typical two-sided market, and the
core feature of OCH services are not only the network externality in the general platform
economy, but also the waiting time of two-sided user and the driver commission rate. In
this paper, we assume a hypothetical OCH market with a monopoly platform, a group
of drivers and a group of users and the market is mature such that the platform will gain
profit from providing the services. The OCH platform adopts unilateral charge, that is,
the user registration fee and the driver commission fee, while the driver decides the user
payment at transaction. Suppose there is a line city of length 1, and the users and drivers
are evenly distributed in the linear city. This paper assumes that the waiting time of users
is negatively related to the driver scale, that is, when the number of drivers increases,
the waiting time of users traveling through the OCH platform decreases; similarly, the
waiting time of drivers is negatively related to the user scale, that is, when the number of
users increases, the waiting time for drivers to provide travel services through the OCH
platform decreases.

2.2 Game Model of the Problem

Suppose the user registration fee is r. Since the users are evenly distributed in the interval
[0, 1], then, the location of user i satisfying x; € [0, 1], ¢ is the unit cost of users joining
the OCH platform, v is the basic utility of users, n is the number of drivers joining the
platform, a is the marginal utility of the platform drivers to the users, i.e., the marginal
utility brought by adding a driver to the monopoly platform for the users who join the
platform, B is the value of time of uses, yin is the waiting time of users, y; < 0 is the
scale sensitive parameter of users, thus @ — By is the network externality of users. p
is the user payment at transaction. For balanced calling pattern, the user payment is pn,
then, the utility of user i is

uj =v+an— Bryin —r — tx; — pn. (1)

Similarly, for the location of driver j satisfying y; € [0, 1], f is the unit cost of
drivers joining the OCH platform, m is the number of users joining the platform, b is the
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marginal utility of the platform users to the drivers, that is, the marginal utility brought
by adding a user to the monopoly platform for the drivers who join the platform, S,
is the value of time of drivers, y>m is the waiting time of drivers, y» < 0 is the scale
sensitive parameter of drivers, thus b — B,y is the network externality of drivers. A is
the commission rate of user’s payment obtained by driver. For balanced calling pattern,
the received of drivers is Apm, then, the profit of driver j is

L= bm — Bryom + Apm — fy. )
From Eq. (1) and Eq. (2), we can obtain
xi = —r+an— piyin—pn)/t,yj = (bm — Bayam + rApm)/f . (3)

Then, the user and driver scale at the equilibrium state is described as follows,
respectively,

me = [f (v —n]/[ft — (a— Biyi —p)(b — Bay2 + Ap)]. 4)

ne=[v—n-PFyr+rp)]/|fi—@-ivi—p)b—-FRhr+ip]. 6

Assuming the marginal cost of platform is c, thus, the profit function of monopoly
OCH platform can be written as follows:

Li(r,p, A) = rm, + [(1 —AMp — c]neme
={fv—r?[(1 =p—c]®— By + )}/ [ft — (a— Biyi —p)(b — Baya + Ap)]
+fr v =D/t = (a— Bivi —p)(b — Baya + 2p)]

2

(6)

The drivers profit is calculated in the manner as follows:

Lo(r,p, 2) = [f (v — 1*(b — Bay2 + Ap)*1/2[ft — (@ — Biyi — p)(b — Baya + Ap)I*.
(7)

The consumer surplus is determined as follows:

CS(r,p, 3) = [f1v = N?121ft = (@ = iy = )b = By +Ap)FP. (8)
The total social benefit is shown as follows:

TS(r,p,X) = Li(r,p, A) + Ly(r,p, \) + CS(r, p, A)

_ [O=nIAGAN 2= oy +hp) (@=Fry))r—re+ev—p)+(v=r) (32p2 = (b—F21)?)] ©)
2[ft—(a—B1y1—p) (b—Bay2+2p)I? ’

3 Equilibrium Analysis

Now, we have established a two-stage price game model for equilibrium analysis. In
the first stage, the platform decides the driver commission fee to maximize the platform
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profit, and in the second stage, the platform decides the user registration fee to maximize
the platform profit, and the driver decides the user payment to maximize the drivers
profit. This is a typical perfect information dynamic game. The Nash equilibrium can
be solved according to the backward induction approach.

According to the backward induction approach, in the second stage the platform
decides the user registration fee to maximize the platform profit, and the driver decides
the user payment to maximize the drivers profit. Let dL/dr = 0 and 0L, /dp = 0, we
can obtain

_ \/Jﬁ—(b—ﬁzn)
P="—"——"—F"">
[6-B2va)—2(a—Biy1-+b—aya -0t (a—Pr+2/ii v (10)
2[—(a—ﬂ1)/1+b—ﬂ27/2—6))»+«/ft)n(l+)h)} ’

r =

In the first stage, the platform decides the driver commission fee to maximize the
platform profit. In view of Eq. (10), we can show that Eq. (6) can be rewritten as follows:

L= VPV + 2 = @ = B +b = oy = VAl|. D)
Then, let 9L; /01 = 0. Thus, the driver commission rate is
Vo= (a—Piyi+b—Bayr — )41, (12)
Substituting Eq. (12) into Eq. (10) yields

p*=2fta— Piy1 — b+ Payr — ) /(a— Pry1 +b — Payr — ¢)*. (13)

M= fay) @ prya—pintb-pn—c? —@-Piitb-Pn =9’y
(@—pBiy1 +b—ayr = )4ft — (a = Biy1 +b — pry2 — ©)?]

Substituting Eq. (13) and Eq. (14) into Eq. (4)-Eq. (9) yields

m* = 2fv/[4ft — (a — Piy1 +b — ayr — ©)*1,
n* = (a—Biyi +b— Payr — /4t — (a— Piyi +b— ayr — ©)*1.

Ly = J[4ft — (a— Bivi + b — Payr — ©)*1.
L= (a—Bivi +b— Payr — /2[4t — (a— Piyi +b — ayr — )1}
CS* = 2f22t/[4ft — (a — Piy1i +b — aya — o)1

TS* = f[12ft — (a — Biy1 + b — Paysr — )1/ 2041t — (a — Biy1 + b — Bayr — )1}

Before equilibrium analysis, we first undertake the following assumption:
Assumption 1. a — B1y1 > b — B2y2 > c. This means the network externality of
users is larger than the network externality of driver.
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Assumption 2. 4ft — (a— B1y1 +b— Bayr — c)2 > (. This means there are obvious
differences between users and drivers in the market, and it can also ensure the driver
commission rate A* = (a — B1y1 + b — Bayr — )2 /4 ft < 1.

Proposition 1. The driver commission rate at the equilibrium state is a strictly mono-
tone increasing function of marginal utility a, b, a strictly increasing function of the
value of time B1, B>, and a strictly decreasing function of the unit cost #, f.

Proof: from Eq. (12), it is easy to obtain

91" /da = 01" /3b = (a — Piy1 + b — Pay2 — ) /2ft > 0,

L */3B1 = —yi(a — Biy1 +b— Baya — ¢)/2ft > 0,
OA*/0B2 = —ya(a — Biy1 +b — Bayr — ©)/2ft > 0,

IN*/ot = —(a— Piy1 +b— Payr — ) /Af1E <0,
IN/Af = —(a— Biy1 +b— Payr — )2 JAf%1 < 0.

This proposition obtains the relationship among the driver commission rate and
marginal utility, value of time and the unit cost of two-sided user joining the OCH
platform. When the marginal utility and value of time of two-sided user is higher, the
driver can get higher commission from each transaction. When the unit cost of two-sided
user joining the OCH platform is higher, the driver can get lower commission from each
transaction.

Proposition 2. The user payment at equilibrium state is a strictly decreasing function
of marginal utility b, a strictly decreasing function of the value of time >, and a strictly
increasing function of the unit cost ¢, f. The monotone of function p* with of a, f;
depends on the relationship between a — B1y1 and 3(b — B2y2).

Proof: from Eq. (13), it is easy to obtain.

ap*/da = 2ft3(b — Bry2) — (a — Piy1) +cl/(a— Piyi + b — payr — ©)’,
op*/0b = 2fil(b — Bry2) — 3(a — Biy1) +3cl/(a = Piyi +b — Bayr — )’ <0,
ap* /31 = —y19p™/da, dp* /0> = —y29p*/db <0,
ap* /ot =2f (a— Pivi —b+ Paya — ) /(a— Piyi + b — Paya — ©)* > 0,

dp*/of =2t(a— Piy1 — b+ ayr — ) /(a— Piy1 + b — Paya — ¢)* > 0.

This proposition obtains the relationship between the user payment and other param-
eters. When the marginal utility and value of time of drivers is higher, the user needs to
pay litter for transaction. When the unit cost of two-sided user joining the OCH platform
is higher, the user has to pay more for transaction.

The monotone of function r*,m*,n*, L}, L3, TS* of a, b, B1, P2, t, f can be
obtained in the manner as stated above.
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4 Simulation Analysis

In this
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section,

we

only

consider

the

relationship
A*, p*,r®, TS*, m*, n*, L}, L3 of marginal utility a, b, while the other parameters
are constant. The condition of simulation diagram is listed in Table 1.

Table 1. The condition of simulation diagram

of

functions

Figure Function |a b c f t v B1 | B2 | ni V2
Number

Fig. 1 A% [8,14] |[3,4] |0.001 |10 |10 |- 3 1 —-0.2 | -0.1
Fig.2 p* [8,14] |[3,4] |0.001 |10 |10 |- 3 1 —-0.2 | -0.1
Fig. 3 r* [8,14] |[3,4] |0.001 /10 |10 |0.01 |3 1 —-0.2 | -0.1
Fig. 4 Ts* [8,14] |[3,4] |0.001 |10 |10 |0.01 |3 1 —-0.2 | -0.1
Fig. 5 m* [8,14] |[3,4] |0.001 10 |10 |0.01 |3 1 —-0.2 | -0.1
Fig. 6 n* [8,14] |[3,4] |0.001 /10 |10 |0.01 |3 1 —-0.2 | -0.1
Fig. 7 L} [8,14] |[3,4] |0.001 /10 |10 |0.01 |3 1 —-0.2 | -0.1
Fig. 8 L3 [8,14] |[3,4] |0.001 /10 |10 |0.01 |3 1 —-02 | -0.1

The function in Table 1 is defined in Sect. 3. Then, the simulation diagram is indicated

as follows:

Fig. 1. The relationship among A* and a, b

T~
el

Fig. 2. The relationship among p* and a, b

From Fig. 1, we can show that the driver commission rate at equilibrium state is
a strictly monotone increasing function of the marginal utility @ and b. This means
that with the increase of marginal utility, drivers can get higher commission from each
transaction. Figure 2 shows that the user payment at the equilibrium state is a strictly
monotone decreasing function of marginal utility b and a strictly monotone increasing
and then strictly monotone decreasing function of marginal utility a.
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Fig. 3. The relationship among r* and a, b  Fig. 4. The relationship among 7S* and a, b

From Fig. 3 and Fig. 4, we can find that the user registration fee and the total
social benefit are a strictly monotone increasing function of the marginal utility a and b,
respectively. If the marginal utility a () is fixed, the increment of the user registration
fee (the total social benefit) changes more obviously with the increase of b (a).

Fig. 5. The relationship among m™ anda, b  Fig. 6. The relationship among n* and a, b

From Fig. 5 and Fig. 6, we can see that the user and driver scale is a strictly monotone
increasing function of the marginal utility a and b, respectively. If the marginal utility
a (b) is fixed, the increment of the user scale (the drive scale) changes more obviously
with the increase of b (a). If the marginal utility a and b is fixed at the same time, we
can find that the user scale is larger than the driver scale.

From Fig. 7 and Fig. 8, we can find that the platform profit and driver profit is a
strictly monotone increasing function of the marginal utility a and b, respectively. If
the marginal utility a (b) is fixed, the increment of the platform profit (the drive profit)
changes more obviously with the increase of b (a). When the marginal utility a and b
is relatively smaller, the platform profit is larger than the drive profit. Otherwise, the
platform profit is less than the driver profit fixed at the same time. We can find that the
user scale is larger than the driver scale.
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Fig. 7. The relationship among LT anda, b  Fig. 8. The relationship among L; anda, b

5 Conclusion

In this paper, we study the pricing decision of monopoly OCH platform considering net-
work externality and commission rate. The network externality is inter-group externality
which consists of marginal utility and the waiting time, and the dynamic game theory
model of this pricing decision problem is obtained by two-sided market theory. The
relationship among the user payment, the driver commission rate, the user registration
fee, the user and driver scale, the platform profit at the equilibrium state and the marginal
utility of the drivers to the platform users, and the marginal utility of the platform users
to the drivers is obtained. The simulation results validate the correctness of our analyt-
ical results. Our ongoing work is to explore the pricing decision of duopoly platforms
considering the inter-group network externality and inner-group network externality
simultaneously.
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References

1. Rayle, L., Dai, D., Chan, N., Cervero, R., Shaheen, S.: Just a better taxi? A survey-based
comparison of taxis, transit, and ridesourcing services in San Francisco. Transp. Policy 45,
168-178 (2016)

2. Dias, EF, Lavieri, P.S., Garikapati, V.M., et al.: A behavioral choice model of the use of
car-sharing and ride-sourcing services. Transportation 44(6), 1307-1323 (2017)

3. Dawes, M.: Perspectives on the Ridesourcing Revolution: Surveying Individual Attitudes
Toward Uber and Lyft to Inform Urban Transportation Policymarking. Massachusetts Institute
of Technology, Cambridge (2016)

4. Contreras, S.D., Paz, A.: The effects of ride-hailing companies on the taxicab industry in Las
Vegas, Nevada. Transpo. Res. Part A Policy Pract. 115, 63-70 (2018)

5. Nelson, E., Sadowsky, N.: Estimating the impact of ride-hailing app company entry on public
transportation use in major US urban areas. BE J. Econ. Anal. Policy 19(1), 1-21 (2019)



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

On the Pricing Decision of Monopoly Online Car-Hailing Platform 769

. Thaithatkul, P., Seo, T., Kusakabe, T., et al.: A passengers matching problem in ridesharing

systems by considering user preference. J. Eastern Asia Soc. Transp. Stud. 11, 1416-1432
(2015)

. Fahnenschreiber, S., Giindling, F., Keyhani, M.H., et al.: A multi-modal routing approach

combining dynamic ride-sharing and public transport. Transp. Res. Procedia 13, 176-183
(2016)

. Masoud, N., Jayakrishnan, R.: A real-time algorithm to solve the peer-to-peer ride-matching

problem in a flexible ridesharing system. Transp. Res. Part B Methodol. 106, 218-236 (2017)

. Thaithatkul, P., Seo, T., Kusakabe, T., et al.: Simulation approach for investigating dynamics

of passenger matching problem in smart ridesharing system. Transp. Res. Procedia 21, 29-41
(2017)

Cheikh, S.B., Tahon, C., Hammadi, S.: An evolutionary approach to solve the dynamic
multihop ridematching problem. Simulation 93(1), 3-19 (2017)

Yang, H., Yang, T.: Equilibrium properties of taxi markets with search frictions. Transp. Res.
Part B Methodol. 45(4), 696-713 (2011)

Wang, X., He, F.,, Yang, H., et al.: Pricing strategies for a taxi-hailing platform. Transp. Res.
Part E Logist. Transp. Rev. 93, 212-231 (2016)

Zha, L., Yin, Y., Yang, H.: Economic analysis of ride-sourcing markets. Transp. Res. Part C
Emerg. Technol. 71, 249-266 (2016)

Zha, L., Yin, Y., Du, Y.: Surge pricing and labor supply in the ride-sourcing market. Transp.
Res. Procedia 23, 2-21 (2017)

He, F., Wang, X, Lin, X, et al.: Pricing and penalty/compensation strategies of a taxi-hailing
platform. Transp. Res. Part C Emerg. Technol. 86, 263-279 (2018)

Hall, J.D., Palsson, C., Price, J.: Is Uber a substitute or complement for public transit? J.
Urban Econ. 108, 36-50 (2018)

Alley, J.K.: The Impact of Uber Technologies on the New York city Transportation Industry.
University of Arkansas, Arkansas (2016)

Chen, J.Y.: Thrown under the bus and outrunning it! The logic of Didi and taxi drivers’ labour
and activism in the on-demand economy. New Media Soc. 20(6), 1-21 (2017)

Dudley, G., Banister, D., Schwanen, T.: The rise of Uber and regulating the disruptive
innovator. Political Q. 88(3), 492-499 (2017)

Schneider, A.: Uber takes the passing lane disruptive competition and taxi-livery service
regulations. Elements 11(2), 11-23 (2015)

Edelman, B.G., Geradin, D.: Efficiencies and regulatory shortcuts: how should we regulate
companies like Airbnb and Uber? Stanford Technol. Law Rev. 19, 293-328 (2016)

Beer, R., Brakewood, C., Rahman, S., et al.: Qualitative analysis of ride-hailing regulations
in major American cities. Transp. Res. Rec. 2650, 84-91 (2017)

Lee, C.: To uberize or not to uberize? opportunities and challenges in Southeast Asia’s sharing
economy. ISEAS Perspect. 33, 1-6 (2016)

Bengtsson, N.: Efficient informal trade: theory and experimental evidence from the Cape
Town taxi market. J. Dev. Econ. 115, 85-98 (2015)

Jiao, J.F.: Investigating Uber price surges during a special event in Austin, TX. Res. Transp.
Bus. Manag. 29, 101-107 (2018)

Shaheen, S., Cohen, A.: Shared ride services in North America: definitions impacts, and the
future of pooling. Transp. Rev. 39(4), 427-442 (2019)

Yang, D., Yu, K.: ““Internet+”” epoch social management innovation: challenge and response
to the case of Shanghai taxi operations management. Int. J. Social Sci. Stud. 3(6), 197-201
(2015)

Rochet, J.C., Tirole, J.: Platform competition in two-sided markets. J. Eur. Econ. Assoc. 1(4),
990-1029 (2003)



770

29.
30.

31.

32.

33.

34.

35.

Y. Xiao-Jun

Armstrong, M.: Competition in two-sided markets. Rand J. Econ. 37(3), 668-691 (2006)
Hagiu, A., Halaburda, H.: Information and two-sided platform profit. Int. J. Ind. Organ. 34,
25-35 (2014)

Roger, G.: Two-sided competition with vertical differentiation. J. Econ. 120(3), 193-217
(2016). https://doi.org/10.1007/s00712-016-0507-3

Nourinejad, M., Ramezani, M.: Ride-sourcing modeling and pricing in non-equilibrium two-
sided market. Transp. Res. Procedia 38, 833-852 (2019)

Kung, L.C., Zhong, G.Y.: The optimal pricing strategy for two-sided platform delivery in the
sharing economy. Transp. Res. Part E Logist. Transp. Rev. 101, 1-2 (2017)

Malavolti, E.: Single till or dual till at airports: A two-sided market analysis. Transp. Res.
Procedia 14, 3696-3703 (2016)

Djavadian, S., Chow, J.Y.: An agent-based day-to-day adjustment process for modeling
‘mobility as a service’ with a two-sided flexible transport market. Transp. Res. Part B
Methodol. 104, 36-57 (2017)


https://doi.org/10.1007/s00712-016-0507-3

